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-IT SELLS AND SELLS 


AND STANDARD WHITE OILS HAVE IT! 


@ YOU NATURALLY strive to protect your repeat 
business by insisting on uniform high quality in the 
basic ingredients from which your products are made. 
Insisting always on Standard White Oils is the sure 
and easy way. 

Painstaking refining and filtering, careful storing 
and shipping, insure the splendid blending character- 
istics which aid you in maintaining uniformly smooth 
perfection in your products. 

Standard White Oils have come to be depended on 
by a constantly growing list of leading manufacturers. 

Call your nearest Standard Oil (Indiana) office for 
full information and prices. 
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WHITE OILS .. . STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE, CHICAGO. ILLINOIS 


Aug. ’40: 47, 2 The Drug and Cosmetic Industry 





ALL-STAR, LINE-UP 























STOCK BOTTLES that have a custom-made appearance—and that 
lend themselves to a variety of smart packaging ideas. 
(From left to right) 
R-31: Available in 1 dram, 2 dram, !'/2 oz., 1, 2, 4 and 8 oz. 
C-39: Available in '/, ounce, 1, 2, 4, 6, 8 and 16 oz. 
D-62: Available in '/, dram, !/z, 1/4, '/2, 1, 2, 4, 6 and 8 oz. 
J-32: Available in '/, ounce, 1, 2, 3, 4, 6, 8 and 16 oz. 





SWINDELL BROS., BALTIMORE, MD. * 200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ, HAVANA, CUBA 





“ALL THAT GLISTERS 
IS NOT GOLD” 












































(a It may be the glistening package that first attracts cus- 
tomers to your product . . . but the contents must be “gold” 


if you expect your business to grow. 
You, like so many successful perfume and cosmetic manufac- 
turers, can depend entirely on Felton aromatics for the “Quality 
that Sells.” Every odor is the superb creation of expert per- 
fumers. Every aromatic is produced under most rigid laboratory 
control. 
Felton Chemical Company manufactures its own basic raw 
materials. That’s another reason why you can always count on 
the Uniformity and Economy of Felton products. 

There’s a Felton Perfume for every kind 


of cosmetic... pre-tested in the finished 
product . .. perfect for the purpose! 


SEND FOR YOUR COPY OF THE 
NEW FELTON CATALOG OF PERFUMES AND AROMATICS 


Testing Samples Gladly Supplied. 
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CHEMICAL COMPANY, INC. 








+ 603 Johnson Avenue, Brooklyn, N. Y. 
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Stocks in Principal Cities 
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THE ATLANTIC REFINING CO. 
PHILADELPHIA, PA. 
260 South Broad Street 
Petroleum Products 


White Mineral Oils U.S.P. for pharma- 
ceutical and cosmetic uses. All gravities, 
all viscosities. 


H. J. BAKER’ AND BRO. 
NEW YORK 


Sturge’s English precipitated chalk U.S.P. 
Extra Light—Dense. 


SIERRA TALC CO. 
LOS ANGELES, CALIF. 


Sierra Talcs approximate the ideal— 
chemically and physically—and excel in 
uniformity of milling and color. 


THURSTON & BRAIDICH 
NEW YORK 
Specialties: 


Gum Arabic—Gum Karaya—Gum Trag- 
acanth—Vanilla Beans—Tonka Beans. 


THE HARKNESS & COWING CO. 
CINCINNATI, OHIO 


Manufacturers of Stearic Acid Saponifi- 
cation Process. 


THEODOR LEONHARD WAX CO. 
Established 1852 
HALEDON . PATERSON, N. J. 
Bleachers & Refiners of Beeswax. White- 


Bleached Beeswax T.L. Brand. Extra 
Quality—U.S.P. and 100% pure. 


LACO PRODUCTS CO., INC. 
BOSTON - NEW YORK 


Manufacturers and Importers 
Castile Soap ‘‘Laco” 
Powdered — ‘“‘Purls’” — Bars 


COLGATE-PALMOLIVE-PEET CO. 
JERSEY CITY, N. J. 


Executive Offices — 105 Hudson Street 
Glycerine 
Chemically Pure U.S.P. Dynamite 


A.C. DRUERY & CU., INC. 


219 EAST NORTH WATER STREET, CHICAGO, ILLINOIS 





-) our Judgment Day comes, not once in an Eternity, but 


every day—in my lady's boudoir. Through her discriminating 


te 
cS 


use, your cosmetics and toiletries will be judged. They will not be 


found lacking in flattering color, seductive fragrance, enhancing 
formula, or smart packaging, if you have them manufactured by Allied. 


LIPSTICKS APLI * ROUGE SUPREME e FACE POWDER APLI e MASCARA APLI e EYE SHADOW APLI 

OTHER ALLIED SPECIALTIES: TALCUM POWDERS e DUSTING POWDERS e FACE POWDERS 

PERFUMES e TOILET WATERS e SACHETS ¢e MANICURE PREPARATIONS e CREAMS e LOTIONS 

DEODORANTS e DENTIFRICES e BATH SALTS ¢ SHAVING PREPARATIONS e SKIN TONICS 
HAIR AND SCALP PREPARATIONS 


ALLIED PRODUCTS, Ine. + 30 ROCKEFELLER PLAZA, N.Y. C. 


MAKERS OF THE WORLD’S FINEST COSMETICS AND TOILETRIES e PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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GEORGE, WHY DO YOU 
INSIST ON AMERICAN CANS? 
ISN’T ONE CONTAINER AS 
GOOD AS ANOTHER? 





NO, SIR! THAT’S WHERE 
YOU’RE WRONG! 


“ 
2... cans may look alike as two peas in a pod. But sometimes 
they’re not. I found that out in working with the engineering and 
research personnel of American Can. Those people have saved me a 
lot of mistakes on our packaging problems. Believe me, I’m mighty 
glad we’ve got an outfit like this to shoulder such responsibility. And 
besides that, American Can helps us keep down our container inven- 
tory. They’re a big company and always ready to ship containers 
when and where we need them. You bet there’s a difference in cans 


... just as big as the difference in the companies that make them.” 


AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
104 SO. MICHIGAN AVE., CHICAGO ¢ 111 SUTTER ST., SAN FRANCISCO 
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AIR lotions, rinses, colorings and other hair 

and scalp preparations of quality are usually 
purchased by ‘“‘brand name”’ because uniform an 
satisfactory results have created a demand market 
for such products—and steady repeat sales. 

Consumer acceptance of cosmetic preparations 

depends in large part on quality, uniformity, and 
reliability. There is no better way to ensure the 
incorporation of these basic properties in your 
pteparations than by the use of these Merck 
Chemicals for Cosmetic Use: 


Benzoic Acid 
Citric Acid Sodium Benzoate 
Tartaric Acid Lead Acetate 
Salicylic Acid Sulfur 
Butoben (n-Butyl Parahydroxy Benzoate Merck) 
Paraphenylenediamine 
Oxyquinoline and Oxyquinoline Salts including 
Oxyquinoline Sulfate 
(8-Hydroxy Quinoline Sulfate) 
Resorcin Monoacetate 
Resorcin Silver Nitrate 
Silver Sulfate and other Silver Salts 
Sodium Sulfite 
Aluminum Chloride Ammonium Carbonate 
Potassium Sulfite Ammonia Water 
Aluminum Sulfocarbolate 


Mercury Ammoniated and various other 
chemical ingredients 


ine. 
St. Louis 


Pence 42 €oO. 
New York Philadelphia - 


Aug. ’40: 47, 2 


For the new type 


Permanent Wave Hair Cream, 


use 


LANUM ANHYDROUS 
(lanolin-adeps lanae USP MERCK) 





BUTOBEN 


Reg. U.S. Pat. Off. 
(n-Butyl Parahydroxy-ben- 
zoate Merck) an effective, 

nontoxic 


PRESERVATIVE 


suitable in acid and neu- 
tral products as well as in 
moderately alkaline me- 
dia. Prevents the growth 
of nonpathogenic bac- 
teria and mold. Only 
2-100ths of 1% is sug- 
gested. (12 grains to 1 
gallon or 1 oz. to 35 gal- 
lons.) Butoben is an effec- 
tive preservative for gum 
solutions used for hair 
wave setting and for va- 
rious types of liquid prep- 
arations, lotions, creams. 


Write for literature 











. “ G > 
Manufacturing Chemists 
> In Canada: Merck & Co. Ltd., Montreal and Toronto 
119 
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Merck Chemicals to meet your de- 
tailed specifications are obtainable. 


Quotations and samples on items 
for use in high-quality deodorants, 
depilatories, hair preparations, sun- 
tan products, etc., will be supplied 
on request. 


The Merck Chemical Service De- 
partment will gladly assist you with 
problems you may encounter in the 
manufacture of your preparations. 


FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


. Ov oe 


RAHWAY, N. J. 








From a large collection of old-fashioned 
mechanical savings banks comes this 
amusing contraption for saving money, 


called “ARTILLERY BANK." 
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a AMERICAN CYANAMID & CHEMICAL CORPORATION 


30 ROCKEFELLER PLAZA « NEW YORK, NM. Ta 
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CAPS BY VICTOR 
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KING DESIGN 
ALL G. C. A. SIZES 
The color in which this 
cap is shown on other 

side of page is 
VICTOR BLUE 26A 


Prompt deliveries on black caps 
from large stocks. 


DESIGN No. 50 
8-425 — 10-425 
The color in which this 


cap is shown on other 
side of page is 


VICTOR MAROON 11A 


This cap can be supplied with 


a well for a glass rod. 


t 


SOOO O00 006 09 OOO 


" 
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cap is shown on other 


Submit your design problems to 


ACE DESIGN 


ALL POPULAR SIZES 


BALL CAP 
10-425 — 18-410 
The color in which this 


cap is shown on other 
side of page is 


VICTOR GREEN 5A 


The color in which this 

cap is shown on other 

side of page is 
VICTOR BLUE 28 


Requests for samples and prices 
will receive prompt attention. 


All inquiries, regardless of size, 
will receive prompt attention. 


D200 OOK DOKDOP DOP 6 6 OE OK OK OK OK XK OX EX, 


OO OP 6 6 OK 6 OO POPOL 6 OK OK OE OK 6 6 OK TK TOK TOK TOK TOK OK OK OK OK OK OK OK OX 


FLAME CAP 


8-425 — 10-425 


TASSEL CAP 
8-425 — 10-425 
The color in which this 


cap is shown on other 
side of page is 


VICTOR RED 24 


The color in which this 


side of page is 
VICTOR GREEN 4A 


Technical skill developed thru 
moulding experience assures a 


Victor. satisfactory closure. 


PDO OOD 6 OK OK OK OK OK OK OK TOK EK EEK EK EY EE 


DESIGN No. 70 


8-425 — 10-425 — 20-410 





The color in which this 
cap is shown on other 
side of page is 


VICTOR GREEN 23 


An example of Victor 
designing. 


SOOO 0000900 0 0 6 0 OK OO 
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DESIGN No. 60 


15—425 


The color in which this 
cap is shown on other 
side of page is 


VICTOR RED 2 
A large stock of raw materials 


for all stock color shades, as- 
sures short-time deliveries. 


DS 0O0DODOPDOO DPD 6 6 OK OK OE OK TOK EO OX EE EO 


POP 0 Ok Ok i Ok Ok OK OK HO TO HO 


QOD OOOO O00 OOOIODOHMO OMIM O0IOPMOME YHA 


The color shades referred to above and many others are shown by 10 m/m Ace design caps mounted on a stock 


color card. This card will be promptly mailed upon request. 








. pe DIAMOND STREET 


MOULDING DIVISION. 


TOR METAL PRODUCTS CORPORATION 
BROOKLYN e NEW YORK 











SUMMERTIME 


IS NEARLY OVER-- 


. and time is fast approaching for you to give 
serious consideration to your Fall and Christmas line. 
The demand for American-made cosmetics and per- 
fumes will be many times greater this Christmas sea- 


son due to the present conditions abroad. 


Be certain that your products receive their share of 
this new business. An all-important factor in sales 
promotion is to offer products scented with up-to-the- 


minute perfumes. 


To assist in the selection of the proper perfume, we 
have compiled a new edition of our Catalogue “B,” 
Essences by Dreyer, ‘Perfume Specialties.” This Cat- 
alogue has the correct type perfumes listed under each 
individual product classification. Write today for your 





copy. 





AN OUTSTANDING 
PERFUME OIL FOR 
EAU DE COLOGNE 





FINDS 
EXCELLENT USE ESPECIALLY FOR YOU 


IN ALL FLORAL TYPE ODORS WE HAVE JUST PRINTED A NEW 
CATALOGUE "B” 


ESSENCES BY DREYER 


“PERFUME SPECIALTIES” 


Listing a full line of perfumes under the individual 
headings in which they are to be used. Proportions 
and instructions for use are given. 


PR DREYER INC 


| 119 WEST 19th STREET 
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here's 
something new 
In PowpbeER Purrs! 









Here’s something really new—a multi-colored 
puff that will greatly enhance the beauty and 
attractiveness of your powders. 








Made entirely by machine, this puff can con- 
tain as many as five different colors at no ex- 
tra cost. The facing of wool or velour may be 
















wales te chee oa one color, the top material of moired celanese another and the ruff a third. 
OTHERS PENDING Two additional colors may be added by changing the center and using a 





contrasting color for imprinting. 







¢ Thus, at no extra cost you get a five-color puff that appears to be hand 
made because of a mechanically produced fluted effect. We'll gladly send 
you samples of this new puff, the one that can embody practically every 
color characteristic of your line. 


SERVICE TO THE TRADE EXCLUSIVELY 


COMPACTS e ROUGE & POWDER e LIPSTICKS e CREAM ROUGES (all 
indelible shades—consistencies ala mode) e EYE SHADOWS e EYEBROW PENCILS 
WATERPROOF MASCARAS 

















All products are checked by competent chemists, -to insure full compliance with the new Pure 
Food, Drug and Cosmetic Act. 


OXZYN SALES COMPAN 


mesa neet r 
ee 

























New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 


Telephone calls originating in New York will be accommodated through MUrray Hill 6-3570. 
In Clifton Phone Passaic 2-6900 


WHOLESALE 2 Le A MANUFACTURED BY 
DISTRIBUTORS OF OXZYN COMPANY 
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WELL PROTECTED 


Rainsley 





AGENCIES AND WAREHOUSE STOCKS IN PRINCIPAL CITIES 
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METAL NOVELTIES TO INDIVIDUAL REQUIREMENTS 


BOTTLE CAPS e@ JAR CAPS 


ty) 617 © 
canines BY BRIDGEPORT 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities such as these can be produced to specification 


to harmonize with any cosmetic line or color scheme. . . . . -s - 


Brivcerort Metrat Goons Mec. Co. 


BRIDGEPORT, CONN. Phone Bridgeport 3-3125 ESTABLISHED 1909 
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EYEBROW PENCIL HOLDERS 
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Hot sun, water, wind and salt air all present problems of beauty protection. Modern women look to their 
cosmetics for the answers. And your reputation as a cosmetic manufacturer depends not only on the effec- 
tiveness, but the odor appeal of your products. To find the answer to your perfuming problem, why not 


consult with specialists in this field? Givaudan offers a highly diversified line of odors, odor bases and 


specialties from which new effects can be obtained. Our experienced laboratory personnel can help you 


add odor appeal to the effectiveness of your product. 


GIVAUDAN-DELAWANNA, INC., 330 WEST 42N° STREET, NEW YORK, N.Y. 








Pook Te 
GIVAUDAN 
=QUALITY: 


PHENYL ETHYL ALCOHOL 


Givaudan’s Phenyl Ethyl Alcohol is noted for that easina feature always 
demanded by the perfumer—purity. It is maintained by a strict system of 
checking and re-checking—scientific control over every phase of production. 
Givaudan’s Phenyl Ethyl Alcohol is characterized by its sweet rose-like note. 


Let our long experience in producing this important material guide you in 


your search for quality. 


Givaudan’s Phenyl Ethyl Alcohol is made by a process fully 
protected by U. S. Patent Nos. 1,944,959; 1,944,958: and 2,013,710. 


GIVAUDAN 


DELAWANNA, INC. 


336 WEST 42nd STREET, NEW YORK, N. Y. 


Branches: Philadelphia Los Angeles Cincinnati Detroit Dallas 


Baltimore Chicago San Francisco Seattle Montreal Havana 
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Another Problem Solved 


ALCOA 


ALUMINUM TUBES 





Your ‘‘TOUGH PROBLEM” 


Maybe, like Clairol, Inc., you’ve been having 
trouble finding the right tube for your product. 
And maybe, like Clairol, you’ve “tried every- 


? 


thing.”’ Everything, that is, except coated 
Alcoa Aluminum Tubes. It was a coated Alcoa 
Aluminum Tube that solved their problem. 
Over 80 different interior coatings—suit- 
able to a wide range of products—are now 


available in Alcoa Aluminum Tubes. Each 


may be just as easy 


coating is completely inert to product in- 
gredients, and prevents any reaction between 
product and tube. 
This means that nearly all tube users, and many 
manufacturers who have never before been able 
to use tubes at all, can now take advantage 
of the strength, lightness, and economy of 
Aluminum. ALUMINUM COMPANY OF AMERICA, 
1913 Gulf Building, Pittsburgh, Pennsylvania. 
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STURGES STANDARD 
PRECIPITATED CHALK 


For fifty years the recognized 
standard, meeting the most 
exacting requirements in specific 
grades of PRECIPITATED 
CHALK by manufacturers of 
dentifrices, pharmaceuticals and 


cosmetics. 


JOHN « E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. * New York, N. Y. 
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Quality in packaging... that keeps faith with the 


product’s integrity ... secures preference inspired by 
confidence. Our unlimited facilities and long experi- 
ence in a complete packaging service enable us to 
render valuable assistance with regard to containers, 
closures and cartons for hygienic and pharmaceutical 


products. Owens-Illinois Glass Company, Toledo. 





SULFATE 
ALKALOID 
BISULFATE 
HYDROCHLORIDE 

_, HYDROBROMIDE 

DIHYDROBROMIDE 

||— DIHYDROCHLORIDE 

| ACETATE 

| ARSENATE 

| ARSENITE 
CITRATE 
FERROCYANIDE 
FORMATE 
GLYCEROPHOSPHATE 
HYDRIODIDE 
HYDROCHLORSULFATE 
HYPOPHOSPHITE 
LACTATE 
OLEATE 
PHOSPHATE 
SALICYLATE 
TANNATE 
‘ VALERATE 
& UREA HYDROCHLORIDE 


TAA AO LUINTINIaeR OI a OUT; 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 
ST. LOUIS DEPOT, 915 MARKET STREET, ST. LOUIS, MO 
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BOTANICALS... 


; cay a 4 HE seed of the Penick botanical business was 






: ae "4. ar ‘*planted"’ many, many years ago. This seed 





was nurtured with the motive—‘‘the Initial Source 





2 ae ee o 5 of Supply for Quality Botanicals.’’ The growth of 
ar ee! -" , the Penick organization attests its adherence to 






<_» © 005) ee principle. Today, Penick has taken root in 
every part of the world. The same rule is still in 






force— 








“‘THE INITIAL SOURCE OF SUPPLY FOR 
QUALITY BOTANICALS” 







Hundreds of buying representatives operating in 
every botanical center throughout the world, 
GUMS e CRUDE BOTANICALS e COSMETIC coupled with extensive production and processing 


RAW MATERIALS e HIGH POTENCY VITAMIN facilities, provide us the world's largest supply of 
CONCENTRATES e ALKALOIDS e INSECTICIDE high quality botanical items. Strategically lo- 


BASES e SOLID and POWDERED EXTRACTS cated warehouses (Jersey City, Lyndhurst, Chicago, 
Elgin, Asheville, Seattle and other points) permit 







prompt shipments from a stock of over 1000 
“PENICK” — means everything in botanical drugs different plant drugs including: 


Ss. B. PENICK & COMPANY 


132 Nassau Street, New York e 1228 W. Kinzie Street, Chicago 





















THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 














4 
8.15, =a) iN \ 


© celidicaiiy. conditions occur which make the stability and re- 
sources of the supplier of paramount importance to the buyer. 

Buyers are acutely conscious that we are in one of those periods. 
They know that these circumstances demand ability to secure 
supplies and carry the heavy spot stocks required to tide over 
temporary dislocations, and that this ability rests on connections 
and resources that can only be built over a long period of years. 

That D & O has these resources for helping customers is made 
clear by the record of 142 years of constructive business progress. 

Intimate acquaintance and familiarity with world markets, 
our own factory and warehouses, long years of supplying large 
stocks to leading consumers are among them. 

Our perfume laboratory, further enlarged in space and person- 
nel during the last year, is fully equipped to work with manufac- 
turers in any formula adjustment that conditions may make 
necessary, or to work out for them new odor combinations less 
subject to dislocations through possible shortages of essential 
ingredients. 

You are cordially invited to discuss any of your purchasing or 
supply problems with D & O. 


kK 


138 0 VARICK ST R E 


Branches: BOSTON + CHICAGO + PHILADELPHIA + ST. LOUIS + LOS ANGEL! 























@ For more than a century, D & O products, dis- 
tilled and manufactured at our own plant at 
Bayonne, N. J., have offered a dependable source 
of supply to American consumers. 


Our Foreign Resources: 


@ In these critical times, it is well to remember that 
the D & O name has stood for fair dealing in every 
country supplying perfume raw materials for 142 
years. In securing those materials for which a 
shortage is threatened, D & O’s intimate friend- 
ships in these primary markets give us at least an 
advantage in protection of customers. 


On. 
rp, 
” We, 


are, Gp 
Cr. 
Cg- 


@ The policy of D & O has been to carry fully ade- 
quate stocks for ample protection of customers. 
While world conditions are unstable, this com- 
pany is making every provision within its wide re- 
sources to maintain this position. 
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and Laboratories: BAYONNE, NEW JERSEY 








by 
Chuit, Naef & Cie 


MuGaANTHEME is truly the Lily of 
greatest utility. This modern Muguet 
base is being used with most pleasing 
effects and equally good results in per- 
fume extracts, creams, powders of all 
types and lotions. 


The Muguet note in modern perfumery 
has a much wider application than is 
generally supposed. It imparts a genuine 
sweetness and floralcy not otherwise 
obtainable, to all types—florals, bouquets 
and orientals. 


Currently, the decided popularity of 
floral bases recommends your consider- 
ation of Mugantheme. Have you tried it 
in that new perfume you are studying? 


$17.50 per pound 
Your Trial Ounce $1.35 


135 FIFTH AVENUE - NEW YORK 
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FAST-SELLING | JQ. ‘Cling’ 


Essential requirements for a “name- 
call” face powder are: 


©@ Effective covering properties 
@ Perfect adherence to the skin 


@ Fineness of texture @ Bulkiness 


Leading manufacturers of successful 
powders incorporate these selling fea- 
tures by using Merck Chemicals for 
Cosmetic Use— products of uniformity, 
high quality and reliability. 


For Effective Covering Properties, 
Adherence, Slip, and Opaqueness 
ZINC STEARATE MERCK U.S. P. 
Manufactured from the finest quality Triple 
Pressed Stearic Acid. Contains not more 
than 20 parts of lead per million and not 
more than 2 parts of arsenic per million. 

ZINC OXIDE MERCK U.S. P. 


To Provide Body and Bulkiness 
MAGNESIUM CARBONATE MERCK U.S. P. 
POWDER (Light) 

CALCIUM CARBONATE MERCK U.S. P. 
PRECIP. (Light) 

TALC MERCK U.S. P. (Purified) 


KAOLIN MERCK N.F. & KAOLIN COLLOIDAL 
MERCK N.F. 


Seance @ CO. fac. 


NEW YORK ~- PHILADELPHIA - 
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ST. LOUIS > 


The importance of high-quality ingre- 
dients is recognized by manufacturers of 
successful cosmetic preparations. They 
realize that the use of Merck Chemicals 
for Cosmetic Use is a definite aid in the 
promotion of repeat sales. 

In addition to meeting official stand- 
ards, such as the tests for heavy metals 
prescribed in the United States Pharma- 
copoeia, Merck Chemicals must also 
meet or exceed exacting specifications 
set up by the Merck Control Laboratories. 


Merck Chemicals to meet your detailed 
specifications are obtainable. 


Quotations and samples on items for use 
in high-quality deodorants, depilatories, 
hair preparations, suntan products, etc., 
will be supplied on request. 


Consult us regarding your manufactur- 
ing problems and requirements. 


Manufacturing Ch emtsts 


The Drug and Cosmetic Industry 


AND ELIMINATE \S///1e" 


FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


* 73070 * 


RAHWAY, N. J. 


In Canada: MERCK & CO. Ltd.,. MONTREAL and TORONTO 
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A Carr-Lowrey glass container can display your product so that its best fea- 
tures strike the eye and penctrate right to the pocketbook nerve. Carr-Lowrey 
containers also have the faculty of getting your product in the “right places” ~ 


the places where most money is spent. 


For each Carr-Lowrey glass container is designed with an eye to Attractive- 
ness. Carr-Lowrey encases your product not merely in glass — but also in class. 


Makes it belong in the finest package company. 


And the rest of Carr-Lowrey’s famous “three-point service” — Practicability 


and Economy — takes care of the remainder of your package problems. 


A Carr-Lowrey consultation costs nothing, involves no obligation, holds 


untold possibilities for package improvement. 


All the modernity of the 20th Century’s skyscrapers is incorporated into this 
distinctive bottle designed and produced by Carr-Lowrey’s “3-point service.” 
Black label further accentuates whiteness of the bottle’s contents. 


arr- Lowrey Glass Co. 


Factory and Main Office: BALTIMORE, MD. 
New York Office: 500 Fifth Avenue ¢ Chicago Office: 1502 Merchandise Mart 





ON THE BANKS 
OF THE RARITAN 


stands the Fords, New Jersey, plant of the Heyden Chemical Cor- 
poration. For well over a generation this plant has been devoted 
to the development and manufacture of Heyden Fine Chemicals 


SS eg ea oe ee, 
HEYDEN FINE |eno]) CHEMICALS Include: | 


HEXAMETHYLENETETRAMINE 


(Methenamine) 
. . + + + «+ ina wide range of granulations, particularly adapted to the needs of 
the Tablet Manufacturer. Available also in Crystal and Powder form. 


Formaldehyde e Paraformaldehyde 


Creosote e Creosote Carbonate e Guaiacol 
Guaiacol Carbonate e Potassium Guaiacol Sulfonate 


Potassium Creosote Sulfonate 


Benzoate of Soda e Benzoic Acid 
Benzyl] Chloride e Benzaldehyde 
Bromides e Glycerophosphates: e Silver Proteins 


Complete List on Request 
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CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 
ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 

601 WEST 26TH STREET 
CHICAGO: 325 W. HURON STREET ST. PAUL: 253-6. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 295 YOUVILLE SQ., MONTREAL 
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Kimble Glass Vi 
“Unit Dose” ¢ 
products adapté 
standardized ¢ 
quantities. They 
cessfully used ] 
turers of hair-to 
—proprietaries — pit 
chemicals — powd 
ages — headache 
and many others. 


A NEW VERSION OF YOUR O22 
A RAPID ACCEPTANCE OF YOUR WAI 


© 1940, KIMBLE GLASS CO. 


* «© © The Visible Guarantee of Invisible 
KIMBLE GLASS COMPANY ...-- VINELAND, N. J. 


NEW YORK++ CHICAGO++ PHILADELPHIA *+*s DETROIT+ + BOSTON 











Maybe You ve Wot a Packaging ad (0) 8) (3) 
and Dont Even Know it! 
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Vitamin Tablets Gain Display Value and 
Convenience In New Package By Ritchie 














Just to look at it, you wouldn’t have said there was much Here is an example of how design ingenuity and the proper 
wrong with the package in which these vitamin tablets were selection of packaging materials can make a product easier to 
formerly sold. But the tablets were set in holes cut in paper- use and easier to buy. Here is proof of Ritchie’s unique ability 
board, which caused the buyer no end of inconvenience. When to combine the advantages of Set-up Paper Boxes and Trans 
he tried to remove a tablet, he was more apt than not to force parent Packages into one package that sells! 





it so far down into the hole that he needed a knife to cut it out. 
Maybe from the consumer angle your package has 


Ritchie replaced the rigid paperboard with the resilient some "bugs" you don't even know about, Or eal 


transparent material you see above. The tablets now rest if it's doing a fair job now, it might be made to do 
securely in star shaped slits in the individual pockets and yet a better one. Why not look into it? Why not see how 
are easily removed. They can’t be forced down into the hole. Ritchie's 74 years experience, money-saving manu- 


facturing facilities and free design service can work 


And set off by the transparent material, they look more sur- 
to your advantage, too? 








gically clean — invite new dealer and consumer preference. 
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SET-UP PAPER BOXES 
FIBRE CANS 
TRANSPARENT PACKAGES 






AND COMPANY 


8847 BALTIMORE AVENUE e CHICAGO 










LOS ANGELES ST. LOUIS ST. PAUL DENVER MIAMI 





NEW YORK DETROIT 





CosmeTiICHEMISTRY 


You might call it cosmetichemistry —the 
Mallinckrodt .manufacture of chemicals to meet 
the special needs of cosmetic makers. Today, more 
than ever, the production of toilet goods is a science 
as well as an art. Knowing this, M.C.W. offers 
science-built chemicals, fine and pure, and physi- 
cally just right. Bottle users or barrel users — both 
are assured satisfaction. 


Key Chemicals for Quality Cosmetics 
e Zinc Sulfocarbolate © Potassium Sulfite 
© Bismuth Subnitrate © Barium Sulfate 
e Zinc Stearate e Magnesium Stearate 
© Aluminum Sulfocarbolate e Calamine 

© Aluminum Chloride 


MALLINCKRODT CHEMICAL WORKS 


2nd & Mallinckrodt Sts. 70 - 74 Gold Street 
St Louis, Mo. New York, N. Y. 


Chicago * Philadelphia * Montreal * Toronto 
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FINE CHEMICALS 
SM hinckrodt 


SINCE 1867 


Cm ta 7 








FINE CHEMICALS 
Nallinckrode, 


SINCE 1867 


MALLINCKRODT 


MAGNESIUM TRISILICATE N.N.R. 





PHILADELPHIA 


A fine white powder free from grit — especially 
high in antacid properties with good adsorption 
characteristics. Particularly suitable for manu- 
facture of antacid tablets, also for powder prep- 
arations and suspensions. Each lot carefully con- 
trolled for chemical and physical uniformity. 
Mallinckrodt Magnesium Trisilicate has been 
accepted by the Council on Pharmacy and Chem- 


istry of the American Medical Association. 


Samples, prices and literature can be 
obtained by writing Mallinckrodt, 
either at St. Louis or New York. 


MALLINCKRODT 
CHEMICAL WORKS 


2nd & MALLINCKRODT STS. 70-74 GOLD ST. 
 $T. LOUIS, MO. NEW YORK, N.Y. 


CHICAGO MONTREAL TORONTO 








NAUGATUCK 


Accepted by the exacting per- 

fumer as an indispensable in- 

gredient. Manufactured in our 
“2: factory at Naugatuck, Conn. 


Samples, as well as suggestive 
information as to its use, will 
be sent on request. 


Naugatuck Hromatics 


DIVISION OF UNITED STATES RUBBER COMPANY 


12 EAST 22nd STREET e NEW YORK, N. Y. 
440 W. WASHINGTON STREET, CHICAGO, ILL. @ H.°M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
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DURLIN 


points the way for better 


NAIL ENAMEL 





@o¢ 
PY yh 
Total Sales WYTTTT Tit hee 
(Relative Units) 














DURLIN 
SALES 


(Relative Units) 193 8 


When “‘matched makeup” first broke, the record of DURLIN sales of nail enamel 
showed sharp increases, indicating world wide recognition of DURLIN leadership 
and DURLIN preparedness. 





We have said before that no DURLIN customer has ever been caught 
napping. No better illustration of this could be found than during the 
fast moving days when “‘matched makeup” caught the public imagination. 

The trade wanted ‘‘matched makeup.’’ DURLIN, anticipating the 
trend, was ready with the fashion shades to supply their customers. 

A new era in nail enamel and cosmetics has been opened by matched 
makeup. It makes nail enamel the cosmetic style-pace setter. It has made 
DURLIN, first in this field, once again recognized for that alert anticipa- 
tion of style and technical changes so necessary for the continued success 


of the nail enamel markets. 


Get acquainted with DURLIN nail enamel. You will find its styling 
and color matching, its technical qualities, the first step to success in the 


nail enamel business. 


THE DURLIN CORPORATION 


Producers of The Most Talked About Nail Enamel in The World 
Il WEST 42nd STREET NEW YORK, N. Y. 


DURLIN makes the NAIL ENAMEL you need 
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A RESPONSIBILITY 


N° many manufacturers in this industry intentionally violate 

any of the provisions of the Food, Drug, and Cosmetic Act. 
Labeling provisions, which are the cause of most violations, 
are difficult to write in many instances. The provisions of the 
law are vague and must be interpreted by the enforcement ofh- 
cials. Many manufacturers do not have easy access to the 
officials of the Food and Drug Administration and therefore 
must rely at least partly on their own common sense. This is 


part of the trouble. 
Bt there is quite often uppermost in the minds of manufac- 
turers the question of overcoming competition or of protect- 
ing their markets. This causes manufacturers to think of differ- 
ent ways of saying or at least implying the same thing in 
different words. These manufacturers try to overcome the ad- 
verse effects of the law upon their products by thinking up 
ways of writing their labels which are not always in compliance 
with the opinions of the enforcement officials. Perhaps these 
manufacturers are right in some instances, but only court 
decisions can give the final word. Prior to these decisions, the 
products of manufacturers who violate the opinions of enforce- 
ment officials will be seized. 























cr is too bad that the opinions of enforcement officials bear 

such weight. The reasons are clear. Not many manufactur- 
ers want to have their goods seized and then have to fight a 
charge of misbranding in court. Such cases are not good for the 
reputation, and they cost time and money. Then when the de- 
cisions are rendered, all competitors benefit by them. If only 
all manufacturers could be made to pay a proportionate share 
of the expense of such a case, and if only all manufacturers of a 
particular type of product could be made defendants in such a 
case, the result would be different. 












Breese of the great weight of these opinions of enforcement 

officials, these officials must be careful in arriving at these 
opinions. They carry a heavy responsibility both to the public 
and this industry. And erring on the side of too strict enforce- 
ment is not too often in the public interest to make it a safe 
road to follow. 
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THE INVESTIGATION 


HE investigation of drug and cosmetic marketing 

being carried on the Federal Bureau of Investiga- 
tion is still in its preliminary stages, but the industry is 
beginning to realize some of the things that lie ahead. 
Since the investigation is being directed mainly by 
Assistant Attorney General Thurman Arnold, who is a 
bitter foe of price maintenance, it appears practically 
certain that activities of manufacturers and wholesalers 
in connection with fair trade contracts is the one point 
upon which the investigation will be focused. 

Ever since the President signed the Miller-Tydings 
Act with a message which demand the act from his own 
personal viewpoint, the industry has known that the 
Federal Trade Commission and others directly respon- 
sible to the President were going to watch manufactur- 
ers carefully to see that improper tactics were not used 
in forcing manufacturers to issue contracts and name 
certain prices under pressure. That some pressure has 
been used in some instances is an open secret. Whether 
this pressure is legal or not is something that the present 
investigation might reveal if the investigation produces 
evidence of this pressure. 

Retail and wholesale distributors have known that 
the price maintenance laws are state laws. They have 
also known that the Miller-Tydings Act merely gave 
power to manufacturers to operate under these laws in 
the states in which they are lawful although the manu- 
facturer might live in another state. The Miller- 
Tydings does not give wholesalers, manufacturers, or 
retailer the right to act collectively in applying pressure 
to manufacturers, wholesalers, or retailers to obtain 
certain prices or to obtain the issuance of contracts. 
Contracts are to be issued by manufacturers and prices 
are to be fixed by manufacturers in accordance with the 
wishes of the manufacturers only. Every manufacturer 
is allowed to make up his own mind and no group is 
allowed to apply pressure to have him make up his 
mind in a manner desired by the group applying the 


pressure. 
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The turning up of evidence of this kind of pressure 
might very readily lead to indictments. These indict- 
ments would then probably result in consent decree 
signed by those indicted. This consent decree would 
outline the practices to be abolished by those signing it. 

Trade associations are naturally called into the in- 
vestigation since these have been known in many in- 
stances to be engaged in price fixing tactics. However, 
drug and cosmetic manufacturers’ associations are con- 
cerned with many legitimate problems and, while price 
maintenance activities are openly discussed at their 
meetings, concerted action on this matter is never taken. 
The subject is generally freely discussed at open meet- 
ings by speakers from the various branches of the indus- 
try, these discussions are merely informative for the 
members who are free to make up their own minds. By 
and large drug and cosmetic manufacturers issue con- 
tracts and fix discounts and prices solely to keep their 
distributors interested in their products. Many manu- 
facturers realize that their products are just as import- 
ant to their distributors as the distributors are to the 
manufacturers, and for this reason they do not let any 
individual distributor or group of distributors force 
them into a position that is not far the best interests of 
the manufacturers. 

Manufacturers of all kinds selling through the whole- 
sale and retail druggists have had to submit their 
records to the Federal Bureau of Investigation. These 
will be searched for any evidence of pressure applied by 
distributors upon the manufacturers or any pressure 
applied by the manufacturers upon their distributors 
contrary to law. Just what the law is in such cases is not 
exactly clear. However, the Federal Bureau of Investi- 
gation will bring cases to find out how far they can go in 
controlling prices under existing law. 

The trouble with these investigations is that if they 
lead to indictments and the courts fail to convict under 
the indictments, then the government officials quite 
often claim that they need an amendment to the law to 
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What does the investigation of the drug 
industry mean? Just what is the govern- 
ment looking for and what will be the 


result? 


cover that kind of action which the officials think 
should be a violation. Likewise when the government 
fails to obtain indictments, they often feel that the law 
should be changed to make violations of practices which 
these officials believe are contrary to the best interests 
of the country. It is in this manner that the major part 
of our federal business control legislation has been built 
up. 

How long the investigation will continue is anyone’s 
guess. Many months will probably be consumed in 
studying the mass of data which the FBI has before it. 
Much simpler industries with only one product and 
four main sellers have taken six months before the in- 
dictment stage was reached. And there are many side 
issues that might develop as the investigation goes on. 
For example the question of restraint of trade whereby 
some distributors of drugs carrying only one line of pre- 
scription chemicals, essential oils, or various official 
products and sundries, might be deemed important. 
Likewise manufacturers might be asked about their 
refusal to sell some distributors for any reason whatso- 
ever. These reasons are well known in the industry and 
constitute proper protection of one business interests, 
but the government will ask that these things be ex- 
plained. And because the investigating officials are not 
business men and apparently do not like the way that 
business is at present conducted, the officials will prob- 
ably be somewhat obtuse regarding these explanations. 

The American Medical Association and its Council 
on Pharmacy and Chemistry will also come in for its 
share of attention. And because of the government 
suit against the American Medical Association and the 
general attitude of the government toward organized 
medicine as represented by the A.M.A., the A.M.A. is 
said to feel that the investigation is aimed solely at 
them. But this is merely because many officials of the 
A.M.A. are said to be very jittery these days. Reports 
are to the effect that the A.M.A. is scared and does not 
know what to do. However, this will depend upon 
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what evidence the government brings out at the trial of 
the suit against the A.M.A. As everyone knows there 
are any number of people in this country who would 
like to hang out a lot of dirty wash at a suit against the 
A.M.A. But first these people would like to be certain 
that the A.M.A. will lose the suit. However, we feel 
certain that the A.M.A. and its seal of approval are 
minor issues in the government investigation of the drug 
business. 

The question of selected distribution will probably 
come in for its share of attention. Manufacturers who 
only sell certain wholesalers, and manufacturers who 
only sell certain retailers will be asked to explain why 
this constitutes their policy. Also manufacturers will 
probably be called upon to explain why they sell whole- 
salers to some extent, and retailers and chain systems. 
Changes of policy within a short time will probably be 
most carefully scrutinized for possible violations of one 
of the federal laws. 

The final results of such an investigation and the in- 
dictments that may follow are impossible to forecast. 
However, the government’s position is always clear. 
They are opposed to action in concert by any group or 
groups within an industry. Lower prices are the primary 
object of such an investigation. The way to bring about 
lower prices, in the opinion of the government, is to 
break up all combinations or pressure groups within an 
industry or to so alter their tactics that they will com- 
pete with one another even to the point of going bank- 
rupt. Of course the government does not want busi- 
ness concerns to go broke, but at the same time they 
want them to pass on their profits to the public and only 
make what the government officials consider a proper 
return on their invested capital. 

Just how the government can force all manufacturers 
of drugs and cosmetics to abandon lifelong practices 
which have proven efficient in the sale and distribution 
of goods and still expect these manufacturers to main- 
tain their present efficiency in sales and distribution is 

(Continued on page 151) 
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THE MERCURY MARKET 


dines raw material markets, now as in the earlier 
stages of the European war, illustrate strikingly 
the extent to which the movements of trade and prices 
have been upset by the extraordinary economic and 
political situation of the last year or more. Mercury, 
one of the strategic raw materials, is particularly sus- 
ceptible to political developments. Its movement in 
trade is retarded or stimulated; its production, con- 
sumption and price is directly influenced by war and 
unrest in any of the leading industrial centers of the 
world. 

During 1913-14 the price of domestic mercury ranged 
between $40 and $46 per flask. There was little, if any, 
profit in the business; development was neglected, and 
the furnace plants were deteriorating. Increases in 
price brought dumping of low-cost mercury from 
Europe, and altogether the outlook for the industry 
was discouraging. 

Then came the war and the rise in the price of mer- 
cury to quotations never reached before or since. The 
effect of these high prices was not, in the long run, as 
beneficial to the industry as might be supposed. A 
gradual increase in the price of a product caused by 
steadily increasing demand is certain to benefit any 
producing industry, but a sudden increase to abnormal 
levels, without any assurance of price maintenance, 
creates anything but healthy conditions. These high 
prices did, however, have the same effect on production 
as is shown for the current period. 

At first no one believed that the war could last long. 
At no time during the war could one safely predict its 
continuation for even six months. Increase of plant 
capacity could not be considered, in view of the un- 
certainty and the time and expense involved. The 
Government, however, classed mercury mines with 
munition plants, and the more important ones were 
protected by troops. Utmost production was urged, 
and 40 per cent. of the output was requisitioned by the 
Government at a fixed price of $105 per flask. This 
price was effective from April 1, 1917, to October, 1918. 
The average price in the open market from April 1, 
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1917, to the end of the year was $106.10, while the 
average 1918 price was $122. 

Just before the World War the mercury industry of 
the United States was in sore straits. Prices were low, . 
and costs were mounting. Production dropped from 
25,064 flasks in 1912 to 20,213 in 1913 and 16,548 in 
1914. Higher prices occasioned by the war demand 
revived the industry, and production rose to 21,033 
flasks in 1915; 29,932 in 1916; with the entry of the 
United States into the war, production, despite the 
enhanced difficulties and uncertainties of war-time 
operation, rose to 36,159 flasks in 1917. 

In the same year Spain produced 25,147 flasks; 
Italy, 31,494; and Austria, 21,847. The 36,159 flasks 
produced in the United States was over 30 per cent. of 
the world’s production and greater by 15 per cent. than 
the output of any of the other producing countries. 

In the United States the end of the war brought a 
drop in consumption from 36,000 flasks in 1918 to 
23,000 flasks from 1919 to 1925. The price dropped 
from an average of $122 for 1918 to a low of $40.40 
in November, 1921. 

The average annual price of mercury in the United 
States from 1850 to date shows tremendous variations, 
from a minimum of $28 to a maximum of $126 per 
flask. During the World War quotations of $300.a 
flask were recorded, but very little mercury changed 
hands at that price. Supply and demand and the com- 
petition of European producers are the main factors 
that have affected the domestic price. 

The following tables show the monthly fluctuating 
price of mercury during the World War years and the 
effect these raw material prices had on the most im- 
portant mercurial derivatives. Prices as given are highs 
for each month, not averages. 


1914—-Metal Av. $44 per flask 

an. Feb. Mar. 

Mercury Metal, per flask. $41.00 $41.00 $41.0! 

Bichloride, per lb .54 5A .54 
Bisulfate, per Ib....... 37 .37 d 

Calomel, per lb... .... 63 63 

July Aug. 

Mercury Metal, per flask . $39.00 $39.09 

Bichloride, per 51 51 

Bisulfate, per lb....... 42 42 
Calomel, per Ib... .... .69 j 


Apr. May June 
$41.00 $41.00 $ 
54 51 
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Exports of mercury have been stopped. 
With Spain and Italy shut off there are 
no imports. But this country is now pro- 


ducing more than is needed normally. 


siaelll ~s Av. $86 per flask 


an Feb. Mar Apr. June 
Mercury Metal, per flask. $60.00 $64.00 $64. 00 $90.00 on do - (4 
Bichloride, per lb...... 81 81 81 95 95 
Bisulfate, per lb....... .72 a ‘81 81 ‘51 “3 
Calomel, per Ib... .... Pig 88 97 rag 99 1.14 
Aug. Sept. Nov Dec 
Mercury Metal, per flask. sos bo $98.00 $88. 00 $05. “00 $110.00 $105. “00 
Bichloride, per lb...... 1.2 1.35 1.35 1.35 1.43 1.53 
Bisulfate, per lb....... I; 13 1.21 1.21 1.21 1.29 L 39 
CONOR sox 50.0: sce 1.35 1.43 1.40 1.40 1.51 1.61 


1916— Monnl Av. $128 ner flask 


"eb. May June 
Mercury Metal, per flask. sito. ‘00 $300.00 $260. 00 $180. ‘00 $115.00 $75.00 


Bichloride, per lb... . 1.53 2.48 3.08 2.78 1.73 1.28 
Bisulfate, per lb....... 1.39 2.44 3.04 2.74 1.54 1.00 
Calomel, per lb....... 1.61 2.73 3.43 3.08 1.88 1.36 
July Aug. Sept. Oct. Nov. Dec. 
Mercury Metal, per flask . $80.00 $78.00 $80.00 $75.00 $80.00 $80. 00 
Bichloride, per lb...... 1.28 1.28 1.28 1.28 1.28 1.29 
Bisulfate, per Ib....... ‘1.00 1.00 1.00 1.00 1.00 1.07 
Calomel, per Ib.. . 1.36 1.36 1.36 1.36 1.36 1.43 
1917—Metal Ay. S103 per flask 
Mar May June 
Mercury Metal, per flask. $80. 00 $86.00 $110.00 $120.00 $113.00 $95.00 
Bichloride. . 1.29 1.29 1.51 1.61 1.71 
po ee ee 1.07 1.07 1.30 1.40 1.50 1.50 
OE ee eee 1.43 1.43 1.67 1.79 1.91 1.91 
Red Precip........... 1.97 2.10 2.10 
White Proain........:<. ée - Pe ory Fe... 20 
Aug. 
Mecoury ie per flask $50 00 $115. a4 sii, 00 $108 0 $100 00 sit3, 00 
ichioride... ee 
po ee 150 1150 1.50 t 4 150 10 
MRIOMOAES Foo soicis los 08 1.91 1.91 1.91 1.91 1.91 1.91 
Red RN oe a care 5g. one 2.10 2.10 2.10 2.10 2.10 2.10 
White Precip......... 2.20 2.20 2.20 2.20 2.20 2.20 


s988—Weetal fe. | $122 ner feck 


May June 
Mercury Metal, yer aeak. un» $125.00 $125.00 $126.60 $120.00 $115.00 


Bichloride. . . . 1.71 Bs 1.71 1.71 1.71 1.71 
Bisulfate . a eteicns 1.50 1. 4 1.50 1.50 1.50 1.50 
ORIEN ss ob-5. orecc sie 1.91 1.91 1.91 1.91 1.91 1.91 
i DS eee 2.10 2.10 2.10 2.10 2.10 2.10 
White Precip......... 2.20 2.20 2.20 2.20 2.20 2.20 
July Aug. pt. Oct. Nov. Dec! 
Mercury Metal, per flask. $120.00 $125.00 $125.00 $125.00 aa 7 aaa 50 
Bichloride . 1.71 1.79 79 1.79 1.79 
1 ae RR eam 1.50 1.58 1.58 1.58 138 1.58 
alomel...... 1.91 2.00 2.00 2.00 2.00 2.00 
Red Preci 2.10 2.19 2.19 2.19 2.19 2.19 
White Precip. 2.20 2.29 2.29 2.29 2.29 2.29 





As, in the previous period of great world strife, events 
have again focused attention on mercury. Conditions 
in 1939 had a marked influence on the mercury indus- 
try in the United States and, combined with conditions 
within the industry itself, caused sharp fluctuations in 
price. 

In January, 1939, the monthly price of mercury was 
$77.44 a flask. There was an upward movement in the 
early months of the year due to political tension abroad 
and to the speculation over what would be the selling 
policy for Italian and Spanish mercury should Franco 
win the Spanish civil war. 

Prices eased following Franco’s victory and the re- 
sumption of combined selling by Mercurio Europeo, 
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signalling attempts to market large quantities of metal 
rather than to run up the price. 

Upon the outbreak of the war between Great 
Britain, France and Germany in September, apparently 
some consuming countries were found to be under 
supplied. The United States, for example, had sub- 
stantially decreased her importation of mercury since 
late in 1937 and had not increased domestic produc- 
tion to offset the decline in imports. Consumers’ stocks 
in the United States must have been drawn on in 1938 
and up to the opening of war in September, 1939. 

Prices in the United States jumped in September 
and averaged $140 for the month; they rose to $145.60 
for October; declined to $134.98 in November and were 
$141.20 in December. During this period the foreign 
price lagged greatly behind the domestic one. Whereas, 
the price differential in favor of selling in the United 
States was $6 to $11 a flask for the first eight months 
of the year as against the tariff of $19, in September it 
skyrocketed to $49. The jump in the September 
differential was due largely to the decline in the ex- 
change rate for the pound. 

Late in the year, production in the United States 
began to respond to increased prices and imports in- 
creased. Conditions of obtaining supplies abroad be- 
came more acute however, and the foreign price rose 
precipitously, leaving the domestic price protected by 
tariff, far behind. In February, 1940 the cartel price 
rose to $205, c.i.f. New York, duty unpaid, and that 
for domestic metal was quoted as $178 to $182 a 
flask. 

Domestic production amounted to 18,633 flasks, the 
highest recorded since 1931, but only 10 per cent. 
above the average for the 5-year period, 1934-1938. 


Of outstanding interest in the domestic picture in 1939 
was the rise of the Bonanza mine, Douglas County, 
Oregon, The Idaho 
Almaden mine, producing for the first time, joined the 
list of leading producers in 1939. On the other hand, 
the Oceanic and Cloverdale mines, which produced 
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to second place in production. 











important quantities of mercury in 1938, were idle in 
1939. 

Imports of mercury for consumption in the United 
States rose from 2,362 flasks in 1938 to 3,499 flasks in 
1939. Spain supplied 2,601 flasks, Mexico 562 flasks, 
and Italy 336 flasks. Of the total received, 1,111 flasks 
were entered in November and 1,776 flasks in December. 


Exports of mercury totaled 1,208 flasks in 1939, com- 
pared with 713 flasks in 1938. In both years exports 
were made to more than two dozen countries. Of the 
1939 total, 304 flasks were consigned to Canada, 206 
flasks to the United Kingdom, and 177 flasks each to 
Japan and South America. 


UNITED STATES TRADE IN MERCURY 


(all figures averaged) 
Apparent % from 
Consumption Domestic Price 


Mines 
$67.81 


33.7 
44.7 114.44 
90.86 


96.9 
55.3 75.80 


Production Imports 
1921-1925 (post war) 7,877 flasks 15,714 flasks 23,312 flasks 
ny (inflation 

15,055 flasks 18,763 flasks 33,690 flasks 
1980-1932 (deflation) 19,707 flasks 2,720 flasks 20,668 flasks 
1933-1938 (normal) 15,616 flasks 12,948 flasks 28,216 flasks 


The price advances in mercury carried into 1940 
and continued to have a stimulating effect on produc- 
tion in the United States. Traders were interested in 
the latest report by the Bureau of Mines which esti- 
mated that 3,100 flasks of mercury were produced in 
the United States during the month of May, an amount 
which was more than double that of the last four 
months of 1939. It is further stated in the trade that 
production here is now at the rate of 3,800 flasks per 
month. 

Exports increased appreciably, totaling 2,277 flasks 
during May, against 316 flasks in the preceding month. 
However, with mercury now on the list of materials 
that can be exported on license only, the movement of 
the metal out of this country is stopped. 

Domestic apparent consumption for May was esti- 
mated at 2,100 flasks, against 1,900 flasks in April. 

Influence on production by price is shown in the 
following table: 


Average 
Price 


Output, 
Flasks, 
Per Flask 76 lbs. 
$84.41 (a) 
.00 1,500 
5.60 1,500 
.98 1,600 
.20 1,750 
.96 1,800 
.00 2,200 
.92 2,500 
.54 2,700 
54 3,100 
(a) 


Nk orton AG 95's pene ov ghia Ke 


(a) Not available. 


The mercury statistics for April and May compare 
as follows, in flasks of 76 lbs. each: 


April May 
2,700 3,100 
1 (a) 3 

316 y Dt 
1,900 2,100 
9,600 9,200 


Domestic consumption 
Cee mbeOks FSS Pk 
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April May 
Dealer stocks 1,800 1,300 
Producer stocks (b) 624 510 
(a) Imports for consumption amounted to only 3 lbs. during 
May. (b) Stocks in hands of those producers who report to 


Bureau of Mines on monthly basis. 


The following tables show the monthly fluctuating 
price of mercury since the start of the European war 
and the effect these prices had on the most important 
mercurial derivatives. Prices are highs for each month, 


not averages. 

1939 

Aug. Sept. Oct. Nov. Dec. 

$88.00 $150.00 $140.00 $133.00 $150.00 
LIZ 1.99 1.99 1.89 1.89 
1.33 1. 33 1.33 
1.52 2.57 2.45 

Iodide USP Red, per lb 3.55 4.30 4.30 

Red Precip. Powd., per lb 1.81 2.66 2. 66 


Salicylate, per lb 2.54 2. 
White Precip., per lb 1.76 


Mercury Metal, per flask........ 
Bichloride, per lb 
Bisulfate, per Ib. 
Calomel, per Ib 


Feb. Mar. pr. May 
sizs 60 =“ - $183. 00 si7f 00 $195.0 
$1.89 2.04 eo 2.04 

1 


2.70 
4.30 


Mercury Metal, per flask. 
Bichloride, per lb 
Bisulfate, per lb.. 
Calomel, per lb. . 

Iodide USP Powd., ‘per ‘Ib. 
Red Precip. Powd., per lb. 
Salicylate, per Ib 
White Precip., per lb... 


1.33 
2.45 2.45 
4.30 4.30 
2.66 2.66 3.06 
2.54 2.54 2.54 
2.34 2.34 2.54 


133 1.33 


2.70 
4.30 


In comparing the above tables with those for the 
World War years, it is interesting to note that mercury 
prices have been consistently higher during the present 
conflict than during the previous great war. 

It is generally conceded that the high rate of pro- 
duction, stimulated by higher mercury prices, plus 
strict regulation of exports, should ease the situation 
sooner or later. However, it must be born in mind that 
the United States Government is interested in seeing 
that all known reserves of mercury in this country 2 are 
kept in production. 


It has been reported that the Government has 
definitely decided to build up a mercury reserve of 
6,000 flasks by purchases over the next two years. 
When the market weakens, it is the intention of the 
Government to buy on any downward movement, in 
order to support the market. About $125 per flask is 
the marginal price at which it becomes unprofitable 
for many of the smaller producers in the United States 
to operate. It is therefore most likely that the Govern- 
ment will exercise such control over mercury, through 
export restrictions and by virtue of its own buying, 
that domestic mercury will not decline below a level 
which would restrict production. 

In drawing conclusions between the position of 
mercury during the World War and today, one im- 
portant factor must be taken into consideration. One 
of the very important outlets for mercury is in the 
manufacture of detonators. These consist of copper 
tubes containing a charge of mercuric fulminate alone, 
or mixed with potassium chlorate or other ingredients. 
During the World War mercury was absolutely indis- 
pensable in the manufacture of percussion caps but 
today developments have been along the line of com- 
pounds which will cut sharply into mercury consump- 
tion in this field. Other detonating compounds include 
a trinitrophenylmethylnitramine known as “Tetryl,” 

(Continued on page 151) 
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THE VITAMIN B COMPLEX 


By M. A. LESSER 


- er who has attempted to trace its ramifications, 
will readily agree that the term, “vitamin B com- 
plex” is well chosen. However, as more detailed knowl- 
edge of each factor is accumulated, these individual ele- 
ments tend to identify themselves more clearly and 
more definitely by their chemical characteristics and 
physiological action. Aside from their common solu- 
bility in water and their combined presence in the 
natural sources, yeast and liver, the separation of the 
vitamin B complex into its various factors has been 
greatly hampered by‘a certain degree of overlapping of 
characteristic deficiency symptoms traceable to the lack 
of the various constituents. As a result of this, the 
terminology has been rather confusing, particularly 
when specific terms or names have been coined before 
the existence of the separate units had been definitely 
established. 

There can be no question that in the future the vita- 
min B complex will be broken down even further. 
Progress has been indeed rapid, especially during the 
last half decade. To date, over a dozen vitamin B com- 
plex factors have been described; vitamin B,, riboflavin, 
nicotinic acid, vitamin Bg, vitamins Bs, B, and B;, pan- 
tothenic acid, factors U and W, vitamins L and M, 
gray-hair factor, vitamin B, and vitamin B,. However, 
only in the cases of vitamin B,, riboflavin, nicotinic 
acid, vitamin B, and very recently, pantothenic acid, is 
the chemical nature fully known. Of these, only vitamin 
B, and nicotinic acid have thus far been definitely 
proven to be essential in human nutrition and of thera- 
peutic importance in treating human disease. However 
there is some evidence in the recent research literature 
that riboflavin and perhaps vitamin B, may soon belong 
in the same category. 

It must not be assumed, however, that because 
characteristic deficiency symptoms due to lack of the 
other B complex factors have so far only been elicited in 
animals, that they have no place or value. Past ex- 
perience has definitely and repeatedly proven that once 
a factor is found to be essential for a lower species of 
animal, it is almost certain to be of importance to the 
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human species as well. It is largely on this basis that 
this discussion has been undertaken. 

It is hardly necessary to consider vitamin B, (thia- 
min) here. This vital factor has been well and thorough- 
ly reviewed in many papers and texts.’’? Riboflavin 
(vitamin B,, vitamin G) is similarly well known. But it 
should be pointed out that although it is established 
that riboflavin is necessary for the normal nutrition of 
certain animals and has a wide distribution in all living 
cells, proof of its need in the human nutrition is lacking. 
From recent work,’ however, there are indications that 
this factor may be of value in the prevention and cure of 
a type of cheilitis, a condition characterized by inflam- 
mation of the lips. 

Nicotinic acid amide (C;H,N.CONH,), the pellagra- 
prevention factor, is probably the most important of the 
newer B complex constituents. It is interesting that 
although nicotinic acid was first prepared by oxidation 
of nicotine in 1867, its pharmacological and nutritional 
importance was not realized until 1937. In 1914, Drum- 
mond and Funk isolated it from rice polishings, but be- 
cause they were studying beriberi, missed the import- 
ance of this substance in pellagra. It was not until three 
years ago that Elvehjem and his coworkers‘ reported 
that nicotinic acid and its amide could cure black tongue 
in dogs, a condition akin to human pellagra. Since then, 
the essential role of nicotinic acid in the prevention and 
cure of pellagra has been definitely established. The 
work of Spies and his associates,’ of Ruffin and Smith,® 
and many others on hundreds of patients, soon proved 
the value of this substance, permitted the observation of 
untoward effects from too-large doses and helped estab- 
lish suitable dosages and modes of administration. Not 
only does nicotinic acid completely, even dramatically, 
clear up the symptoms of pellagra; such as glossitis, 
dementia, anorexia and diarrhea, but it is also finding 
other major uses. The acid has been employed in the 
therapy of a typical psychotic states,’ in preventing 
radiation sickness from X-ray therapy® and in the treat- 
ment of glossitis in pneumonia patients receiving sul- 
fanilamide.® Jolliffe and his coworkers’ believe that 
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THE VITAMIN B COMPLEX.--Known and Putative Factors 





Vitamin 





Synonyms 


Formula 





Vitamin B, 


Thiamin 
Aneurin 





Vitamin B, 


Vitamin G 
Riboflavin 
Lactoflavin 


Hg 


c—c 


CH 
N===C—NH2° HCI 
C==C—CH2 CH, OH 
C—CH2—N 


\ 


Cl 





CH. (CHOH) CH OH 
H3C H - 
3 a i a a 


C 4 N 
H3¢~ Sc Ny No H 


Discovered 


Isolated 


Synthesized 


EFFECTS OF DEFICIgN; 





Human 


Animal 





Eijkman 1897 


Jansen and 
Donath 1926 


Williams 
1936 


Beriberi 


Polyneuritisin 
chicks. Beribg; 
growth disty| 
in rat. 





Warburg and 
Christian 
1932 


Kuhn, Gyorgy 
and Wagner- 
Jauregg 1933 


Kuhn et al 
1935 


(A type of 
Cheilitis) 


Growth distur 
in chicks andr 
Cataract in ra 





Nicotinic 
Acid 
(Amide) 


P-P Factor 


cH 
Ho~ “yo 00m (or CONH2) 


HC. CH 


SZ 


Elvehjem, 
Madden, 
Strong and 
Woolley 1937 


Elvehjem et al 
1937 


(Known since 
1867) 


Pellagra 


Black tongue ir 
dogs. 








Vitamin B,; 


Williams and 
and Waterman 
1927 


Inability to gi 
weight rapidly, 
normal nutritia 
pigeon. 





Vitamin B, 


Reader 1930 


Specific paralys 
chick and rat. 





Vitamin B, 


Carter, 
Kinnersley 
and Peters 
1930 


Inability to mas 
tain weight in 

pigeon. Growth 
turbances in ri. 





Vitamin B, 


Adermin 


CH, OH 
ats, 


HO-C C-CH20H 


CH3—-C. CH 


a 


Gyorgy 1934 


Keretsztesy 
and Stevens 
1938 


Harris and 
Folkers 
1939 





Nutritional ¢ 
titis in rat. 
acrodynia). 





Pantothenic 
Acid 


Filtrate 
Factor 


CH; OH 
HOCH, C—CH—CO—NHCH, GH, CO,H 
CH; 


Lepkovsky 
and Jukes 
1936 


Williams et 


a 
1938 


| Williams and 


Major (et al) 
1940 








Factor W 


Elvehjema, 
Koehn and 
Oleson 1936 








Vitamin L 


Vitamin L, 
and L, 
Lactation 
vitamin 


Nakahara, 
Inuka, Kato 
and Ugami 
1936 





Vitamin M 


Day, Langston 
and Darby 
1938 





Anti-gray 
hair factor 


Lunde and 
Kringstad 
1938 





Factor U 


Stokstad and 
Manning 
1938 





Vitamin Be 











Hogan and 
Parrott 
1940 














Vitamin Bp 





| Homer, Rich- 


| 


| 


| ardson and 


Patrick 
1940 





Nutritional dem 
titis in chick 


Growth disturli 
in rat. 


Failure of lactal 
in rat. 


Nutritional cyte 
penia in rhesus 
monkey (Rhes 
lagra). 


Depigmentation4 
hair in rat. 


Retarded grow! 
chicks. 


Anemia in chic 


— 


Perosis (slippé! 
tendon) in chic 
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a specific form of encephalopathy (disorder of the 
brain), formerly almost always fatal, is caused by a 
nicotinic acid deficiency. Patients treated with this 
substance, plus hydration, showed ‘“‘a marked drop in 
their mortality results.” 

The only apparent differences, at this stage of knowl- 
edge, between vitamin Bs and vitamin B; is that the 
latter is more stable to alkalis and heat and that while 
vitamin B; permits only the weight maintenance of the 
pigeon, the addition of vitamin Bs to the diet is needed 
if the bird is to gain any weight.'’ Through the work of 
Williams and Waterman,’ it was shown that vitamin 
B; was a factor necessary for rapid gains in weight and 
normal nutrition of pigeons. Others have since verified 
these findings and have prepared concentrates of the 
factor.’*> The only investigations on vitamin B;, a 
weight-maintenance factor for the pigeon, were made by 
Carter, Kinnersley and Peters in 1930.’ Strangely 
enough, there has been little or no mention of these vita- 
min B complex factors in the recent literature. 

Vitamin B,, concerned with the prevention of a 
specific paralysis in rats and chicks, was first brought to 
research attention by the work of Reader.’> She found 
that rats on a vitamin B-deficient diet could be relieved 
of the resultant polyneuritis if treated with a crystalline 
B, concentrate. However, these animals still showed 
signs of malnutrition characterized by hunched back, 
lack of coordination and red, swollen paws. Adminis- 
tration of a yeast concentrate freed of vitamin B, cured 
this latter condition. The existence of this factor was 
doubted by foreign workers who could not obtain 
similar results. However it was verified by a group of 
Wisconsin workers,'® who also showed that this factor 
was required by the chick. Other workers!’ have since 
further elaborated the knowledge of vitamin B, and 
have demonstrated its presence in substances other than 
yeast and liver. The further study of the antiparalytic 
vitamin B, holds considerable promise. 

The roles of vitamins B3, B, and B; in the human 
organism still await discovery. In the case of vitamin 
Bs, however, such investigations have already been 
undertaken, largely because this factor has already been 
isolated and synthesized. Vitamin Bg is at present 
known as a factor for the prevention of nutritional der- 
matitis in rats. The term rat acrodynia has been used 
by Gyorgy,'* one of the first investigators of this factor, 
because deficiency of this substance principally affects 
the rat extremities. The resemblances of the Bg, de- 
ficiencies to pellagra-like symptoms, no doubt stimu- 
lated the early research on this nutritional element, but 
work reported in 1935"° readily differentiated it from 
any such factors. Research continued, however, and 
three years later, almost simultaneously, Keresztesy 
and Stevens,”’ Lepkovsky”' in this country, and Kuhn 
and Wendt in Germany,” reported the isolation of the 
vitamin. Further studies showed that vitamin Bg is 
2-methyl-3-hydroxy-4, 5-di-(hydroxy-methyl) pyridine. 
Synthesis of the vitamin by Harris and Folkers” fol- 


lowed during the next year. 
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Almost immediately came a preliminary report of the 
beneficial action of this vitamin when administered to 
humans. Spies and his associates found that pella- 
grins, still remaining on their usual (pellagra-inducing) 
diet and given supplements of thiamin, nicotinic acid 
and riboflavin were cleared of most of their symptoms, 
but still complained of ‘‘extreme nervousness, insomnia, 
irritability, abdominal pain, weakness and difficulty 
in walking.”” Administration of vitamin B, gave relief 
within twenty-four hours. Although these workers be- 
lieve that these dramatic responses to this factor are 
strong proof of the human need for it, more evidence is 
necessary before it can be fully accepted as such. 

Another indication for this new vitamin is given in 
the report of Fouts et al,”° who stated that puppies on a 
vitamin Bg deficient diet develop a severe micromatic 
hypocromic anemia, which is cured by the addition of 
this factor to the diet. 

The synthesis and continued study of vitamin Bg 
may help to clear several confusing points concerning 
certain factors of the vitamin B complex. Nelson” is of 
the opinion that,—‘‘the deficiencies described as being 
due to factor Y of Chick and Cropping, the antiderma- 
titis factor or vitamin H of Hogan and Richardson, 
vitamin H of Booher, factor I of Lepkovsky, Jukes and 
Krause and vitamin Bg appear to be essentially the 
same.” Thus it appears that most, if not all of these 
previously studied factors are probably, but not neces- 
sarily identical with the newer vitamin. Some work 
along these lines has already appeared that, in part, 
substantiates this view.”° 

The filtrate factor is the fifth and latest of the vitamin 
B complex to be isolated and synthesized, as panto- 
thenic acid. The filtrate factor, so called because it was 
obtained by differential filtration with fuller’s earth, 
was reported by Lepkovsky and Jukes” as being re- 
sponsible for a dietary dermatitis in chicks. Other 
workers** had previously noted such a deficiency, but 
Lepkovsky and Jukes are generally credited for naming 
it and for the more detailed study of it.” 

Pantothenic acid, now known to be identical with the 
filtrate factor, was given its name by Williams” who 
found it could be obtained “from everywhere.” I[sola- 
tion of the acid had been difficult because of its extreme 
water solubility, but by 1938 Williams and his co- 
workers” had managed its concentration and purifica- 
tion from liver. Analysis and determination of the con- 
stituent groups were then made.” The identity of the 
filtrate factor with pantothenic acid was readily estab- 
lished and in March 1940, synthesis of the acid was 
announced.* Synthetic pantothenic acid (CgH,70;N) 
assayed by microbiological methods showed “significant 
biological activity.”** Of course, the value of this factor 
to the human is still unknown but with its synthesis, 
clinical reports will doubtless soon be forthcoming. 

In 1936, a group of workers®’ presented evidence of 
a thermolabile substance in the liver necessary for the 
growth of the rat, which they believed was different 
from any of the other members of the B complex. The 
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name, factor W, was proposed and is still used for this 
substance. Frost and Elvehjem* continued the study 
of this factor and showed its importance in maintaining 
the normal growth of rats. A very recent report,*’ in 
addition to giving a procedure for preparing highly 
purified factor W concentrates, also presented data 
showing the relationship of this substance to vitamin 
B, and pantothenic acid. 

A group of Japanese workers,** in 1936, reported that 
their investigations had given evidence of a new vita- 
min, associated with lactation in the rat, for which they 
suggested the name, vitamin L. When on a diet lacking 
this factor, it was found that though young rats grew 
normally, had normal pregnancies and gave birth nor- 
mally, they were unable to rear their first litters and un- 
able to suckle their second litters. More detailed studies 
confirmed their earlier findings.*® It was further found 
that in order to secure normal lactation in rats, two sub- 
stances, L, and Ls, must be added to the diet deficient 
in these factors. The first is obtained from liver and 
appears absent from yeast, while the second is present 
in yeast but not in liver.*° It seems that both of these 
must be present for normal lactation in these animals, 
one being ineffective without the other. More recently, 
Ugami*' has found that the failure of lactation due to 
vitamin L deficiency is not directly related to any 
serious arrest or impairment of the anatomical develop- 
ment of the mammary glands. 

From the University of Arkansas, in 1938, Day, 
Langston and others* * reported an unknown nutri- 
tional factor which when absent from the diet, produced 
pellagra-like symptoms in rhesus monkeys, and called 
attention to the possibility that there may be more than 
one etiologic type of pellagra. They proposed that this 
factor be called vitamin M. In their experiments, five 
monkeys were given a diet which produced anemia, 
leucopenia and loss of weight, often accompanied by 
ulceration of the gums and diarrhea, and leading to 
death in from twenty-six to one hundred days. The 
diets lacked only the factors of the B complex, but the 
feeding of nicotinic acid, riboflavin or thiamin chloride 
failed to appreciably alter the course of the deficiency 
manifestations. The addition of dried brewers’ yeast or 
liver extract to the diet supported good growth, per- 
mitted normal body development and maintained a 
normal blood picture over long periods. Evidently, they 
state, yeast and liver contain a substance essential to 
the nutrition of the monkey which is not identical with 
any of the vitamin B complex which had, up to that 
time, been chemically identified. Hence, the suggestion 
that the term, vitamin M be used to designate the factor 
which prevents nutritional cytopenia in the monkey. In 


commenting on these findings, the J.A.M.A.** reports 
that, “Attempts to isolate and identify this new anti- 


pellagra ‘vitamin’ are now in progress at their labora- 


tory.” 

It has been observed by many workers in the vitamin 
field that black rats on a B complex-free diet and sup- 
plemented with the known vitamins, often show a 
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noticeable graying of the hair on the back. This does 
not occur when the rats are fed whole grains, or con- 
centrates from rice bran or yeast.*”? In Norway, Lunde 
and Kringstad* prepared a fish liver filtrate, which they 
called the L,; factor, without which growth of rats is 
retarded and characteristic fur changes appear. In a 
later report,*” however, they announced a new factor, 
found in yeast, which is less heat-stable than the other 
known factors of the heat-stable portion of the vitamin 
B complex. In the absence of this factor the black hair 
of piebald rats becomes gray and the white hair of 
albinos becomes a dirty brown. Work on this gray-hair 
factor has also been done by Morgan.*® However much 
more investigation is needed before a complete under- 
standing of this factor is applicable, if ever, to human 
needs. 

Stokstad and Manning*® in 1938 presented evidence 
that the chick requires a dietary growth factor not 
identical with other known vitamins or factors. It was 
suggested that until a more suitable name, based upon 
the chemical structure could be found, the substance be 
called factor U. At the same time, they presented other 
pertinent data regarding sources, properties and other 
characteristics of the dietary element. Research on 
factor U is still under way.*® 

Another new factor, very recently introduced by 
Hogan and Parrott,” is concerned with anemia in 
chicks. Absence of this factor in the chick diet causes a 
decrease in the red cell count, the percentage of hemo- 
globin and in the red cell volume. The antianemic agent 
has not been identified with any of the vitamins pre- 
viously described and has been designated vitamin B, 
the c being added because the factor is essential for the 
chick. 

Among the papers read before the New Orleans meet- 
ing of the American Institute of Nutrition in March 
1940, was one presented by A. G. Hogan, who in asso- 
ciation with L. R. Richardson and H. Patrick, of the 
University of Missouri, announced the discovery of a 
new vitamin. Provisionally labelled vitamin B,; this 
vitamin B complex factor has not yet been identified. 
The new vitamin B, has however been definitely asso- 
ciated with the prevention of perosis, or slipped-tendon 
disease in chicks. Without this dietary factor, the 
bones of the chicks are shorter and thicker than normal 
and the fowls develop the disease, perosis. Although of 
value in chicks only at this early stage, there are pos- 
sibilities for human uses. ‘‘Since it is concerned with 
the bone development and conformation of the chick, 
it may also be concerned with the structural develop- 
ment of other animals, and of man himself.’’**! 

In Cleveland, at the 1940 meeting of the American 
College of Physicians, Drs. M. M. Wintrobe and A. R. 
Rich of Johns Hopkins University reported that they 
were investigating a new vitamin B factor, an unknown 
substance in yeast said to be associated with pernicious 
anemia. Investigations on this anemia-curing sub- 
stance are being made with swine, but it is also reported 

(Continued on page 146) 
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BATH SALTS 


Sync 1935, the first year for which reliable figures 
are available, the sale of bath salts has continued 
to increase and, judging from the supplies which are 
now beginning to be readied for the Christmas peak, 
the current year’s sales figures will again reach a new 
high. In 1935 the volume of business at wholesale 
amounted to $758,288, according to the Department of 
Commerce. By 1937, the volume had reached $951,809, 
according to this same source. This steady progress was 
accelerated in 1938 so that the volume reached an 
estimated total of $1,500,000 at wholesale, while in 1939 
the wholesale volume reached $1,684,000, according to 
figures compiled by THe Druc anp Cosmetic In- 
DustrY. The great stride made by this product during 
1938 was all the more significant since it was contrary 
to the general cosmetic trend during that year and is 
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generally attributed to the widespread consumer ac- 
ceptance of the bubbling and foaming preparations 
which caught on with a rush in 1938. These prepara- 
tions furnished a new large volume on their own account 
and served to dramatize all of the products in the bath 
preparation group with the result that more people 
were buying, giving and using bath preparations than 
ever before. 

Like so many other cosmetics, bath salts are pre- 
dominately a gift item and as a consequence the bulk 
of the business is done during the Christmas season. As 
manufacturing and packaging for this season are be- 
ginning about this time it is pertinent to review current 
merchandising and production factors to be considered. 

In the first place, color, while of considerable im- 
portance in turning out an attractive product, is dis- 
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tinctly secondary to perfume as a sales influence. A 
survey of bath salt retailing, made by Beauty Fashion 
(Toilet Requisites) indicates very definitely that the 
perfume is the thing and that the color is determined 
by the perfume. What is more important, it indicates 
that, while pine and gardenia are what might be termed 
good staple odors, there is a considerable style factor 
involved, so that whatever perfume is popular or 
fashionable that year or that season is quite likely to 
be the fragrance preferred in bath salts. In other words, 
from a merchandising point of view, bath salts are 
subject to the same factors, influences and trends which 
govern the sale of perfumes, toilet waters and eau de 
colognes. 

Aside from perfume and color the appearance of the 
crystal is also important to sales. The material selected 
must make good looking crystals and be an excellent 
carrier of colors and perfume. 

From a technical point of view, the qualities to be 
sought in bath salts are water softening ability, easy 
solubility in water, stability of structure, reasonable 
cost, and mild action on the skin. 

Rock salt has no water softening powers and is used 
only where low cost and ease of manipulation are the 
only factors to be considered. 

Washing soda is sold in a variety of crystal sizes, is 
inexpensive, and quite popular. It dissolves rapidly 
and completely in water and forms an attractive prod- 
uct. However, it is not stable and in dry air gives up 
moisture which forms a powdery coating on the crys- 
tals. In addition, the crystals melt at temperatures 
higher than 90 degrees F. which are reasonably common 
under ordinary conditions of marketing and use. 

The monohydrate form of sodium carbonate, on the 
other hand, is quite stable under ordinary conditions, 
neither losing moisture nor caking. It is available in 
quite attractive rounded crystal forms and dissolves 
rapidly and completely in water. 

Both the di- and the tri-sodium phosphates have 
been recommended for their water softening powers, 
but the former has the disadvantages of washing soda, 
in addition to being higher in price, while the latter is 
comparatively expensive. 

In addition, it is felt that these phosphates and the 
sodium carbonates which have been described are much 
too alkaline to be used as bath crystals. In the proper 
concentration they are not likely to be harmful to the 
skin but, under the conditions of use this is difficult to 
control and nothing will kill a product faster than the 
reputation of being drying to the skin. 

Borax makes a completely stable and attractive 
crystal, is only mildly alkaline and has detergent power, 
so that it is also used as a raw material for bath salts 
despite the fact that it is not particularly efficient as a 
water softener. 

Since it possesses a happy combination of the de- 
sirable qualities sought in bath crystals, sodium sesqui- 
carbonate is favored by the great majority of manufac- 
turers of quality products. The crystals are small, at- 
tractive needles, very rapidly soluble in water. They are 
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completely stable under ordinary conditions and will not 
cake. Sodium sesqui-carbonate is a good water softener 
and is only slightly alkaline in reaction, so that in any 
degree of concentration it has no harmful effects. 

When bath salts are made from any one or any com- 
bination of the above materials, the customary practice 
is to dissolve the color and perfume together in alcohol. 
This solution is sprayed on and thoroughly mixed 
through the crystals, after which the alcohol is per- 
mitted to evaporate before the bath salts are packed. 
Care must be exercised in selecting both the color and 
the perfume for each must be stable to alkalies. The 
perfume should be carefully tested for discoloration and 
permanence while the color must also be light fast. And 
since bath salts come under the provisions of the Food 
and Drug Law, the colors selected must be certified 
colors selected from any one of the three certified coal- 
tar color groups—‘‘FD&C,” “D&C” or “Ext. D&C.” 

The effervescent bath salts consist of mixtures of 
carbonates with tartaric or citric acid. Bicarbonate 
should be used in the mixture because it liberates more 
gas per unit of weight, but some carbonate should be 
included for water softening. Sesqui-carbonate, com- 
bining as it does carbonate and bicarbonate is espe- 
cially useful here. The carbonate should be in excess 
for water softening and to prevent an acid reaction 
which would affect the lathering power of the soap. 

Foaming bath salts are also easily formulated since 
they are merely perfumed and colored mixtures of a 
suitable wetting or foaming agent and an inert solid 
diluent such as sodium sulfate or a mild water softener 
such as the sesqui-carbonate. 





The Vitamin B Complex 


(Continued from page 144) 


that the yeast extract will cure some cases of pernicious 
anemia in man.” 

No doubt as further study is brought to bear upon 
these newer factors and “vitamins,” many of them will 
be eliminated as not being complete entities or will be 
found non-essential to the human nutrition. Others will 
likewise be discovered, be examined and be retained or 
eliminated according to their value and importance. It 
is very probable that some will have been reported since 
this review was written. However, every effort has been 
made to include as many of these factors as have been 
reported to date, but it is quite possible that some have 
been omitted. 

One thing that has been definitely demonstrated by 
the vitamin research of the last few years, is the im- 
portance of the whole complex rather than a part of it. 
While there can be no question of the therapeutic and 
nutritional value of the chemically identified and 
physiologically proven vitamins such as thiamin and 
nicotinic acid, there are many indications that although 
each factor causes its own specific deficiency symptoms, 
only the combined action of several factors exerts the 
full beneficial effect in curing the deficiency diseases. 

(Continued on page 151) 
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MODERN FACTORY 


By ROBERT C. McCOLLOM 


Landscape Architect 


T= has been in recent years an inclination 
toward fuller recognition and development of the 
aesthetic values of factory buildings through adequate 
Landscape treatment. Perhaps it is part of the greater 
sociological trend which has influenced the archi- 
tecture to the extent of proper lighting, air-condition- 
ing, and other factors which improve working condi- 
tions. Perhaps it is a greater recognition generally of 
the value of advertising. Whatever the reason it has 
created for Landscape Architects, happily, a new field, 
a new problem, and will eventually evolve a new 
solution. 

Early attempts at factory enhancement with few 
exceptions went through the same sorry stages as 
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Residential planting. It usually involved a base plant- 
ing of: nondescript evergreens which sooner or later 
grew out of scale, covered windows, and looked gen- 
erally shabby. I sincerely hope that the factory plant- 
ing has graduated from this adolescent stage. 

The modern factory is shorn of all ornamentation 
and decorative motifs and depends for its effectiveness 
solely upon proportion, interpretation of its utilitarian 
purpose, and the interest commanded by the building 
material. Our Landscape treatment must catch and 
further the spirit. 

The general plan or layout of the factory grounds 
must be built on the common sense basis of use as ex- 

(Continued on page 150) 
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COSMETIC MANUAL 





Sone or later, in discussing depilatories, writers on 
cosmetic subjects feel a compulsion to talk of 
“keratolytic action” instead of using much simpler, 
equally effective terms such as hair destruction. The 
problem of depilatory action is the problem of destroy- 
ing or softening hair so that it may easily be removed 
from skin surfaces, and this is a problem in which the 
knowledge and experience of the leather chemist, much 
greater than that of ours, should be utilized. 

In tanning leather, hair must be removed cheaply, 
quickly, and with minimum damage to the hide sub- 
stance. Various bacteria and enzyme mixtures are 
often used, but their action is usually quite slow. 
Chemical depilatories must have a combination of two 
properties, namely, pH between 10 and 11, and strong 
reducing action. This combination results in weakening 
and eventual destruction of the sulfur bonds which 
largely make up the hair chemical structure, and final 
disintegration of hair. Since skin, both animal and 
human, also contains sulfur linkages, as well as other 
structures susceptible to the action of alkaline reducing 
agents, a nice balance between action on the hair and 
action on the skin must be reached. Alkaline sulfides 
fill the bill adequately for hide processing; about fifteen 
years ago it was discovered that alkaline stannites 
(later the subject of cosmetic depilatory patents) could 
also be used for destroying hair. Still other alkaline 
metallic reducing agents (vanadium, titanium, moly- 
bdenum compounds) have been the subject of cosmetic 
patents. Most recently, organic sulfur compounds have 
been used in depilatories. 

The ideal requirements for a depilatory mixture for 
use on human skin are different from those for use on 
dead animal hides. Even minor action on living skin 


should be minimized as much as possible, but always 
occurs to some extent, because of the similarity between 
hair and skin composition. Action should be rapid, so 
that hair will be removed in not more than ten minutes; 
odor should be kept down, and a truly odorless product 
is still awaited. Stability is also a greater problem with 
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cosmetic than leather chemists. Alkaline reducing 
agents are quickly oxidized by air and stannites are not 
now in use because they keep very poorly, even in 
closed containers. Finally, since cost limitations are of 
comparatively slight importance in the cosmetic indus- 
try, there is room for research with various types of 
organic compounds (not necessarily containing sulfur) 
too expensive for leather processing. Keeping in mind 
the chemical requirements of high alkalinity and reduc- 
ing power, as well as esthetic requirements of low power 
odor, the problem is by no means hopeless. 

The possibility of avoiding skin irritation does not 
offer an optimistic outlook, however, since any com- 
pound affecting hair is almost certain to affect skin at 
least to the extent of causing minor local irritation. 
Various types of products have been suggested as skin 
protectives before using depilatories, but a peculiarity 
in depilatory action limits protective power. Depila- 
tories seem to work first on that part of the hair shaft 
closest to the skin surface and protectives would tend to 
prevent action on the hair as well as on the skin. 

Unfortunately there is little that is original in form- 
ulas given in the literature. Powder depilatories con- 
sist of an alkaline earth sulfide such as barium, calcium, 
or strontium sulfide mixed with an inert agent such as 
zinc sulfide or oxide or titanium dioxide to give a white 
powder, calcium, or magnesium carbonate as a bulking 
agent, starch, soap, flour, etc. to permit formation of a 
paste. Calcium sulfide with only slight traces of im- 
purities like iron is dark colored and therefore not used 
very frequently. Barium sulfide is quick acting and 
generally good but has the disadvantage of being quite 
poisonous as are soluble barium salts in general. 
Strontium sulfide is more expensive than the others, but 
is in common use. There seems to be no special reason 
for using mixtures of alkaline earth sulfides other than 
to make formula variations. Slaked lime is sometimes 
added to the mixture to bring its alkalinity up to a 
desired level. 

Perfume poses a difficult problem in that the sulfide 
odor is extremely difficult to mask in the first place and 
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that on standing many perfumes are destroyed by 


alkali and sulfide. 
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Paste products, consisting of active depilatory mix- 
tures pasted with water and a gum, and usually with the 
addition of glycerin to assist in retaining moisture, are 
far more acceptable to consumers than the powder, and 
very much more difficult to manufacture. The gum 
especially must be selected with care so that it will not 
be reacted upon by the alkali present and either disin- 
tegrate or form a hard mass. Methyl cellulose has been 
specially recommended for the purpose. 
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Depilatory solutions consist of a soluble sulfide, pref- 
erably sodium sulfide, dissolved in water. Because of 
the difficulty in applying them, they are not very 
popular. 

Sodium sulfide 


Glycerin 
Alcohol 


Sodium sulfide 
Witch hazel 


A final product in the field of depilatories is the 
epilating wax. This is a solid or semi-solid mixture 
which is melted and applied in this form to the skin. 
After being permitted to solidify, it is quickly pulled off, 
pulling hairs with it. This type of product is often 
favored in beauty parlors because it removes hair 
quickly, without unpleasant odor or skin irritation, 
although there is quick pain at the moment hairs are 
pulled out of the skin. For private use, containers 
should caution users against heating the mixture too 
hot, since bad burns are occasionally caused by the hot 
wax. The basis of these waxes is usually rosin with 
other additions to increase stickiness and flexibility. 
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Landscaping the Factory 
(Continued from page 147) 


pressed in circulation. Roads should be laid out so that 
the inflow and outgo of materials and of men will be as 
convenient as possible. Nothing for effect at this point, 
everything for usage. This plan should be evolved by 
the Architect, the Engineer and the Landscape Archi- 
tect working in conjunction. Each has a part of the 
problem to be solved and each has training which gives 
him something to contribute toward a_ successful 
solution. 

Then we come to the actual planting of the grounds 
and building, or buildings. Simplicity is the keynote. 
Simplicity, dignity, and, if possible, some relation to 
the product of the factory involved. 

We are working with a building whose purpose is 
utilitarian to the utmost degree. Therefore anything 
fancy or picturesque would be false and unsuccessful. 
To attain this effect I much prefer to use a few well 
chosen and well placed mature plants than an accumu- 
lation of small material. For one thing the small 
material will grow fast getting out of scale. It also 


gives an agitated, jittery effect to the whole picture. 


We must not overlook the value of a few large trees. 
We are dealing generally with a large building which 
needs a few large trees to make it seem to belong to the 
property. We must try to place some of them near 
enough to the building to have them cast shadows over 
the large unbroken, and often glarey surfaces. 

Outside of the few large trees we must use primarily 
Evergreen material for at least the front facade. Beside 
the year round value they usually are a darker green 
and carry out better our dignified simplicity. 

Then we must see if we can in some way relate the 
planting to the product of the factory. This is some- 
times impossible, but can at times add a great deal to 
the effectiveness of the job. In the case of the building 
for the Northam Warren Corporation pictured here- 
with, the author used as the principle plant on the 
front facade a large Magnolia whose flower was white 
with a tinge of pale shell pink at the base. In the further 
development of the grounds I expect to use several 
more of these and I feel that, when in flower, they will 
express an exquisite feeling of feminine beauty toward 
which the product of this factory is directed. 

Let us review the planting: 

1. Use a few mature plants rather than a jumble 
of smaller ones in order to carry out the utilitarian 
purpose of the building as well as the dignified 
simplicity of its lines. 

2. Use several large trees placed close enough to 
the building to pull it down and cast cooling shadows. 
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3. Use slow growing evergreens which are not 
subject to common diseases so they don’t grow out of 
scale or saddle you with an expensive maintenance 
account. 

4. If possible use material which will relate to the 
product of the factory. 

5. Have an abundance, a predominance of good 
green grass. 

It is never too early to call in a qualified Landscape 
Architect. He should work with the other professional 
men on the placement of the building, or buildings, the 
layout of roads, the grading and all such problems. He 
is after all trained to work with space in order to secure 
the most economical distribution possible. The plant- 
ing is but one phase of his place in the operation of 
building a factory. His work is important to the actual 
operation, which means to the pocketbook as well as 
to the eye. 
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tetranitroaniline, cyanuric triazide, lead azide, etc. 
As a primer for detonators, lead azide is much cheaper 
than fulminate of mercury and, although this is not 
generally conceded to be a substitute for mercury it 
most likely can be used alone for this purpose. 

There will be no shortage of domestic mercury during 
the present world crisis. Mines now in operation have 
from three to six years’ reserve of unmined metal. 
Present market prices will stimulate prospecting for 
new reserves which undoubtedly exist in various parts 
of this country. The market, however, will continue 
at above normal levels because of Government control 
of export licenses and the Government’s intention to 
purchase metal for reserve stocks when any price 
weakness appears in the open market. 
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This has been brought out, to some extent at least, by 
several recent reports” ** showing the curative effects 
of the whole vitamin B complex, rather than an in- 
dividual member. 
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The Investigation 
(Continued from page 137) 


beyond the imagination of most people, but that is the 
way with government people. These officials do not 
seem to know that if more efficient ways could be found 
which would result in lower prices to the public someone 
would have introduced these methods long ago with 
everyone following of necessity. 

While there might be some surface changes as the re- 
sult of the investigation, we do not see how any of the 
basic fundamentals can be changed, One may rest 
assured that manufacturers, wholesalers, and retailers 
of various sizes and descriptions will continue to exist 
and the result of the investigation will not work any 
material change in this direction. Manufacturers know 
that they are not violating any of the federal laws as far 
as these laws have been interpreted to date. Of course 
there is always the possibility of new interpretations by 
the enforcement officials but these interpretations will 
have to be sustained or rejected by the courts before 
any orders under them become final. 

So there is no great cause for alarm on the part of the 
manufacturers because of this industry. As we have 
said previously, the government appears mainly to be 
after concerted efforts on the part of one or more group 
to force manufacturers to issue contracts or fix prices 
under the price maintenance laws when manufacturers 


should be free from pressure in this respect. 
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Camel and Cart, Bikaner, India 


AN EXTRA MARGIN OF STRENGTH IS 
BUILT INTO EVERY NEW ENGLAND TUBE 


HE ability to ‘‘stand up’’ under severe hardships is char- 




















acteristic of both the camel, and a New England Tube. For, 
the science of toughening tube metals has been far advanced 
by our research department, who developed our exclusive Shef- 





field Process. Although metals remain soft and pliable, their 
extra toughness and strength give added protection for col- 
lapsible tubed products. Our continuous research has also de- 
veloped a remarkable series of ‘““VINICOTE” inner coatings. 
They permit the use of tubes for many products that heretofore 
defied the effective packaging and merchandising made possible 
by these popular containers. If you haven't tested New England 





tube service, write our nearest office today. 


NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEW LONDON, CONN. e W.K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, MicH. @ THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 


EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 


Aug. ’40: 47, 2 






The Drug and Cosmetic Industry 














MERCHANDISING NEWS 


and 
PACKAGING NOTES 


HE COSMETIC TREND: Confronted by the 

record of a rather flat although essentially not un- 
satisfactory first part of the summer season manufac- 
turers are wondering what can be done about fall and 
winter. Obviously the cosmetic industry is not getting 
all of its share of such sales improvement as there is. 
Buyers suggest a number of remedies. Tuning down 
the present all-season appeal of cosmetics which were 
formerly sold as seasonal items, allowing therefore the 
erection of new sales peaks above the normal level of 
the market. Better timing of seasonal items and novel- 
ties, instead of the present method of introducing them 
in the pre-season which often kills them before they can 
be fully developed. Better spacing of novelties. 
Realization that the new customers for cosmetics grow 
from the bottom up and that the better paid wage 
earner will supply most of the new buying strength dur- 
ing the coming winter. Underlying all is the growing 
conviction that the cosmetic business can not for the 
time being rely on European leads and that whatever 
fashion trends will develop must come from inside the 
American market. 

It is the sort of situation that makes buyers disin- 
clined to plan ahead. They will continue their present 
hand to mouth ordering policies but will watch their 
counters more carefully for leads. There is no intention 
to cut down on normal quantities, which will be main- 
tained on present generally higher than last years 
levels. They feel, however, that more than their full 
chance must be given to the fast movers and store comp- 
trollers emphasize the need of giving preference to 
quick turnover items rather than maintaining balanced 
assortments. 

In view of the general uncertainty of the situation 
few predictions are offered for fall. The general impres- 
sion is that volume should be larger but most of the 
growth may take place in the lower and medium priced 
groups and below medium sizes which, while promising 
more counter activity, may not swell counter takings 
more than a few per cent. Volume growth may be most 
marked in utility cosmetics. Make-up for the present 
at least seems to approach the zenith of its current 
wave of expansion. In perfumes the better grades in 
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small and medium packages enter the orb of new 
groups of customers and, therefore, deserve more notice. 

Fashion trends are not well defined. In make-up 
almost anything seems to go but the bettter trade 
giving preference to the lighter shades in nail polishes, 
lipsticks, etc. The best hairdressers find that their 
customers use less hair dyes than in former years but 
believe that neutral rinses and brightening rinses will 
be well in demand with the coming of fall. 

Mentioning must be made of the growing interest 
shown by department store managers in the younger 
customers. School and College opening sales may ex- 
tend to cosmetic counters this coming fall. Assemblies 
as travel and similar units will find more attention. New 
sales avenues will be explored. The eventuality of pro- 
moting sales to men is discussed afresh and holds at 
least reasonable promise, if supported by a good inflow 
of novelties. In the meantime one or.the other fashion 
trend may develop with the coming of fall which is 
anxiously awaited because the market is looking for 
leadership. 


OTTLE BASE: La Cross nail polish is now pack- 
aged with a pink plastic base into which the bottle 
itself fits and thus is rendered tip-proof. This is con- 
sidered a boon to home manicurists and since the whole 
ensemble is completed by a transparent cylindrical 
cover which fits over base and bottle, La Cross gets the 
benefit of a much larger and more dramatic unit display 
out of its package. 


OTY IN WAR TIME: An advertisement headed 
in this fashion appears in current issues of British 
cosmetic trade papers. The copy reads: “The Coty 
laboratories and factories are carrying on. The Coty 
tradition, built up over the years, will not be allowed 
to die. The products of Coty will not deviate by one 
hairbreadth from the high standard of excellence which 
the name has always implied. 
“Coty have considerable stocks of raw materials and 
essential oils in this country, so Coty specialties will 
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“What brand of cosmetics do you use?” PRO I | T FROM THIS CHOICE OF 2 
our interviewers asked 241 women OUT OF 3 COSMETIC FIRMS 


factory workers at the Westinghouse 






plant in East Pittsburgh. 94% of them The choice of Scovill by two-thirds of these cosmetic firms, the 
7 two-thirds that account for 94% of sales—was based on reasons that 
can help you also to make money. 






named brands made by firms that have 





come to Scovill for one or more con- ; : : : ; ’ 
Economical high quality production—is one of the factors in 


Scovill’s leadership. A great battery of high speed, precision ma- 
firms named are Scovill customers. chines and a staff of skilled engineers help keep your costs down. 


tainers in their line. 19 out of the 29 


Another reason is the helpful work of Scovill’s stylists, whether 
your new design be merely an idea, a blueprint or a model. 






| A 





Still a third factor is Scovill’s pioneering of new, sales-stimulating 


; s : : 2 
Ny developments; the almost indestructible mirror-like “Indurite” 
Masters of Metal ° finish; and Scovill’s economical multi-color method of decorating. 
Call in a salesman from the nearest office below, to see recent in- 
teresting work done for famous cosmetic firms, and to discuss your 


own problems. Scovill Manufacuring Co., Drug and Cosmetic 


MANUFACTURING COMPANY Container Division, 69 Mill Street, Waterbury, Conn. 


WATERBURY, CONN. 
‘ J The Majority of Brands in Leading Stores Have 
Scovill-Made Containers 

















Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles 


IN CANADA: 334 King Street, East, Toronto, Ontario 
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LENTHERIC 


“Family Album’’ is one of the many 
packages in Lentheric’s holiday line. 
The lovely package with its old-fashioned 
velvet bow on the cover opens to reveal 
a perfume trio, 1 dram each, of ‘Little 
Tweed,” ““Baby 4 Bientdt” and ‘Baby 
Confetti.”” This is a cleverly designed 
package for Christmas gift giving. 















A. L. SIEGEL CO. 


The A. L. Siegel Co. is featuring two 
interesting sachet packages. These sach- 
ets may be used for closet coat hanger, 
light pull or handkerchief and personal 
sachet. Both novelties are packaged in 
transparent containers. 













LENTHERIC MME. EUGENIE MARCHADO 


Mme. Eugenie Marchado is introduc- 
ing her beauty preparations to the Amer- 
ican market. This attractive new beauty 
line consists of seven preparations which 
Mme. Marchado calls “7 Keys to 
Beauty.” The preparations are simply 
but effectively packaged in black and 
white. 






















CAMPANA SALES CO. 

The Campana Sales Co. is introducing 
“Old South Toiletries,” a new, hand- 
somely packaged line of fine colognes, 
bath crystals, dusting powder, bath 
soaps and hand lotion, in two bouquets, 
Plantation Garden and Woodland Spice. 
The products are packaged in replicas of CAMPANA 
old containers. 


















EUGENIE MARCHADO 
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REVLON 


The ‘‘Bagpiper’’ manicure kit by Rev- 
lon has been styled for college promo- 
tions. It is done in bright, gay plaids in 
spun rayon serge, and holds Revlon 
cream nail enamel, oily remover, cuticle 
lotion, file, emeries and orangewood 
stick. 






















VARVA 


Varva’s perfume bottle resembles a 
large pearl. It is set into a ring setting 
with baguettes on the side. In order to 
remove the pearl bottle, simply lift the 
pearl and it will come out. The ring 
setting remains in the base of the box. 
This “Jewel of perfumes’ package has 
been especially designed for Christmas 
selling. 





REVLON 
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continue to be distributed to dealers impartially and 
fairly. May we ask you, however, to encourage your 
customers to buy refills for such articles as Lipsticks and 
Compacts, and to persuade your customers to return 
to you any empty Coty jars and bottles in their pos- 
session. (We shall arrange for their collection through 
our Representatives.) In that way you will be helping 
yourself, Coty and the Country. Thank you. Coty.” 


OLORGATED: A new product, known as “Color- 
gated,’ has been announced by the United Con- 
tainer Co., Philadelphia. “Colorgated” differs from 
ordinary corrugated. With the new material up to six 
water-proof colors can be printed in a single press run, 
where previously only two colors could be printed in a 
single sheet. The patterns and finishes obtained are 
said to be the equal of many fancy papers, though they 
are printed direct, not pasted on. The makers of 
“Colorgated” claim that it is the lowest cost durable 
display packaging material known. 

Flexible or rigid, A or B flute, single or doublefaced, 
“Colorgated” can be made in any weight with either 
jute or kraft liners. The material comes in all colors 
and, in addition to the special line of Christmas pat- 
terns there will be a series of all year-round patterns. 


ACKAGING SHOW: The 11th Packaging Ex- 
position and Conference will be held at the Stevens 
Hotel, Chicago, April 1-4, inclusive, 1941, it is an- 
nounced by the American Management Association, 
sponsoring organization for the annual event. 


The 1941 Exposition will represent the fourth Pack- 
aging Exposition held in Chicago under sponsorship of 
the American Management Association, the previous 
expositions having been held there in 1932, 1935 and 
1938. 

The Irwin D. Wolf Awards for Distinctive Merit in 
Packaging, a feature of the annual exposition, will not 
be held in connection with the next exposition, but will 
be suspended for this year pending a study of how the 
awards should be revised to better meet the newer 
phases of packaging developments in the future, it is 
announced by Alvin E. Dodd, president of the Amer- 
ican Management Association. 

The awards were established by the association in 
1931 at the suggestion of Irwin D. Wolf, vice-president 
of the Kaufmann Department Stores, and their purpose 
has been to stimulate constructive effort in the develop- 
ment of the art of packaging. 

It is estimated that since Mr. Wolf first offered the 
annual trophy more than 25,000 packages have com- 
peted for the trophy and for the awards of merit in the 
various classifications into which the competition was 
divided. Packages have been judged each year by a 
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jury composed of outstanding authorities in such fields 
as typograghical design, merchandising, etc. 

“The American Management Association believes,” 
Mr. Dodd said, “that package users and suppliers alike 
widely recognize and applaud the vital part played by 
the Irwin D. Wolf Awards in the stimulation of better 
packaging. The association’s decision to suspend the 
awards this year is promised on the belief that they 
should be perhaps modified from their present form. 
We shall seek a plan by which the awards may enter 
upon a new and revitalized role.” 

Commenting on the influence of the awards on pack- 
aging development, he pointed out that while they 
accorded due recognition to the protective function of 
packaging, “‘the awards from the outset emphasized 
the potentialities of the package as a merchandising 
instrument. In 1935” he said, “reflecting the increasing 
recognition of the vital role played by packaging in pro- 
moting the sale of consumer merchandise, the previous 
awards classifications, hitherto based largely on ma- 
terials and types, were abandoned for classifications 
designed to evaluate the package as a medium for mer- 
chandising the product it housed. With only minor 
changes, these classifications were retained for the four 
succeeding annual awards. 

“As the exposition has grown in magnitude and 
prestige, it has increasingly assumed the role of spot- 
lighting achievement in packaging, and it is therefore 
the feeling that with this growth there has come the 
need for a careful study of how the awards might be 
better fitted into these developments.” 


ALOL PERFUMED PRODUCTS: We have a 
letter from Louis C. Pedlar, president of the Palol 
organization which reads as follows: “In your always 
informative magazine, June issue, on page No. 689, a 
comment appearing in your column of Merchandising 
News and Packaging Notes, relating to Du Pont and 
Palol Perfumed Products, Inc., is unfortunately par- 
tially inaccurate. 
According to Mr. Pedlar, “‘Palol is a newly developed 
inert crystalline solid substance which is manufactured 
by Palol Perfumed Products, Inc. exclusively from 


special raw materials furnished by Du Pont.” 


AIL ENAMEL IN TUBES: From out in the 
Middle West we hear rumors of a new line of nail 
preparations to be packaged in tubes. This is not only 
a new departure for this type of product but also a new 
market for collapsible tubes in this field. It may even 
mean some new type of product and perhaps something 
special in the way of an applicator. However, we’re just 
guessing for now, although later on we’ve been promised 
full details. 
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Human life is in the balance as this seal is applied. 
It must keep the contents, an intravenous solution, 
absolutely sterile. Here is how this interesting seal- 
ing operation is done in Abbott Laboratories: 

First, an Alseco Aluminum R-O Seal is seated 
on the bottle with carefully determined, uniform 
pressure on the liner. Then the threads are 
Rolled-On to fit each bottle perfectly and the pack- 


age is sterilized. 


AT YOUR SERVICE: 26 
YEARS OF EXPERIENCE 
BUILDING QUALITY 
SEALS AND SEALING 
MACHINES TO FIT THE 
NEEDS OF THE USER. 


As an additional precaution, to make sure this 
specially designed seal is not disturbed until the 
solution is to be used, an Alseco Overseal is then 
applied. Though tamperproof, it is easy for the 


attending physician to open. 


This specialized application of the R-O principle 


demonstrates the flexibility and high sealing efficiency 
of Alseco Seals, advantages that can be profitably 


applied to many other products. Perhaps, to yours. 


FOR SAMPLES AND 
PRICES OF ALSECO 
SEALS, WRITE ALUMI- 
NUM SEAL COMPANY, 
1323 THIRD AVE., NEW 
KENSINGTON, PENNA. 
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sy access to a spoon, And so they _ 
icorb — Give it a place of honor in’ 


vcken, or cleaning shelf and in medicine cabinet. They 


buy two, three or four packages instead of just one, be- 
cause it's easy to use! 

Investigate the possibilities for increased sales, wider 
distribution, readier acceptance and bigger profits offered 
by packing your soda bicarb in Anchor Hocking jars. A 
representative will be glad to give you facts and figures 
gathered by us in our wide studies on this subject. A 
phone call, wire or letter will bring him to your desk. 
Send for him now. 

ANCHOR HOCKING GLASS CORPORATION, Lancaster, Ohio 


Closure Subsidiary: ANCHOR CAP & CLOSURE CORPORATION 
Long Island City, N. Y. and Toronto, Canada 


-an unbeatable combination 
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es ee ace Lipstieks 


- the woman who uses Radiance Lipsticks talks about them frequently 


but that is of minor importance. 


More important is the fact that Radiance Lipsticks actually complete the 
story, tell the most important part of it. When told that a lipstick has a 
unique lustre and marvelous stay-on ability, women naturally look at the 
speaker’s lips—to see for themselves whether the praises are well founded. 
It is then that Radiance Lipsticks sell themselves to entire groups of women. 


Made in compliance with existing legal regulations, Radiance Lipsticks not 
only pass women’s tests of close scrutiny—we know they will more than 
pass any laboratory test you may care to give them. 


WE MAKE PRIVATE BRAND COSMETICS EXCLUSIVELY. WE DO NOT COMPETE WITH OUR CUSTOMERS. 


Also included in the HELFRICH line of RADIANCE Cosmetics are: 
Rouge Compacts, Creme Rouge, Eye Shadow, Powder Compacts, Face Powder, 


Creams and Lotions and Cosmetique. 


HELERIC 


Helfrich Laboratories of N. Y. 
Helfrich Laboratories, Inc 
Helfrich Laboratories of Cana 
Baldwin & Baldwin, 
Charles H. Curry, 420 
Cable Address: Helflabs, Ne 


Laborato Vieg 


West 26th Street, New York 
Monroe Street, Chicago 
g Street West, Toronto, Ont. 
, Los Angeles, Calif. 
San Francisco, Calif. 


. . Chicago Toronto 











ORGOTTEN PATH TO PROFITS: Writing under 
this title in the current issue of “Advertising and 
Selling,” George Bijur, head of the advertising agency of 
that name, describes trade paper advertising as “‘profit 
opportunity No. 1,” describes what effective trade 
paper advertising should be and what it has done in 
terms of actual case histories from a wide variety of 
industries. He objects to the double standard for con- 
sumer advertising and trade paper advertising and 
points out that “Every manufacturer knows that the 
critical moment in the history of a sale takes place at 
the counter. The inflection in the clerk’s voice may 
swing a hesitating customer. A vague answer to a 
simple question may snap a purse shut. A dusty pack- 
age on a shelf is equivalent to a thousand word speech 
against your product. 

“Trade paper advertising that’s run as a ‘gesture,’ or 
to ‘keep our name before the trade; trade campaigns 
that are advertising after-thoughts built on left-over 
appropriations with second rate skill, will undoubtedly 
do some good— but they’re wasteful as starting a 
furnace fire with thousand dollar bills. 

“Good trade paper advertising can often win more 
sales and profits—dollar for dollar spent—than many 
consumer campaigns. For the amount of goods a single 
consumer can move is limited; in comparison, the 
amount of goods one dealer can move is astronomical. 
It’s interesting to note, in this connection, the way 
Jesse Straus, late president of Macy’s, the world’s 
largest store, ranked the relative effectiveness of various 
ways a dollar could be spent. He placed them in this 
descending order: 1. Getting the sales clerks better 
informed, more interested and more enthusiastic about 
selling a product. 2. Interior displays. 3. Window dis- 
plays. 4. Consumer advertising. 5. And finally, mark- 
downs (cutting the price). 

“Distilling the discussion, we get at these reasons: 

‘1. The sales clerk makes or breaks the sale. A mil- 
lion dollar consumer campaign can be negated by a 
single phrase of an unfriendly clerk. A brand the cus- 
tomer may have never seen before—but which the clerk 
likes—is probably the one that will get wrapped up. 
The clerk can be your best salesman-on-the-spot . . . or 
your competitor’s. Skillfully directed trade paper ad- 
vertising can make a direct hit on this target. Bom- 
bard a dealer or clerk with interesting facts, new infor- 
mation, data he never knew before, and you’ve put a 
spark plug into his salesmanship. 

‘2. Interior displays do their work when the cus- 
tomer is at the counter and purse strings are loosened. 
Your trade paper campaign can excite the dealer suffi- 
ciently to put extra displays wherever the customer’s 
eyes may roam. Your trade ads can influence him to 
put your selling talk where it does the most good, and 
put enough of that selling talk there to do a great deal 
of good. 

‘3. Window displays catch the customer ‘on the 
loose.’ That smoke out on the sidewalk is money burn- 
ing a hole in his pocket. The better your trade paper 
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advertising, the more windows you'll win from dealers— 
and the more sales for you and the dealer both! 

“4, Consumer advertising is invaluable, of course, 
to haul the customer within hearing of the sales clerk, 
within view of the interior displays, and within sight of 
the windows. Your trade paper campaign can be a con- 
tinuous dealer demonstration of how you're propelling 
customers toward his cash register. 

“Many of the profit potentialities of trade paper ad- 
vertising have hardly been developed. What else, in 
addition to the objectives above, can it accomplish? 

“Trade paper advertising can act as the advance 
guard of your personal salesman, making his contacts 
and introduction easier and more profitable. It can be 
his clincher or final punch, planted in the dealer’s mind 
long before your salesman walks through the doorway. 
It can save your salesmen’s time with dealers that are 
already sold, and help keep them sold. It can act as a 
unifying bond for your entire organization, give your 
business relations a good will basis that will make deal- 
ers want to stick with you, and make new dealers want 
to join. It can be a highly personal and highly profit- 
able communications line between yourself and the men 
who sell what you sell. 

“But to do these things, trade paper advertising 
must be planned and prepared as painstakingly as your 
biggest consumer campaign. Today you can no longer 
impress a dealer merely by showing him consumer 
sketches and schedules. He wants to know ‘What’s in 
it for me?’—and you have to demonstrate how, from 
copy to illustration, from the media chosen to the fre- 
quency of insertion, it’s all been designed to do his 
business a maximum of good.”’ 

Among the case histories described by Mr. Bijur is 
the following example taken from this industry: 

“Did you ever hear of a convention of nail-polish 
salesgirls? There’s never been one, but what nail polish 
manufacturer wouldn’t like to get them all together for 
a rousing pep talk, to fill them with new information 
and enthusiasm for his product? 

“A drug and cosmetic merchandising expert says 
‘The degree to which the dealer and the salesgirls expect 
a consumer demand and go forward to meet this de- 
mand, can very largely determine the success of the 
consumer advertising campaign.’ Your own experience 
tells you that makes sense. Yet how can you get sales- 
girls to ‘go forward’? 

“Revlon found a way. Beginning with a one-room 
office and a tiny appropriation seven years ago, they 
decided that whoever else might miss their story— 
salesgirls wouldn’t! So with full page color ads in such 
trade papers as TorLET REQUISITES, they went towork— 
not on women who say ‘What’s a good nail polish?’— 
but on the women across the counter who say ‘I can 
recommend this one, Madam.’ More and more often 
‘this one’ was Revlon. 

“Today Revlon is one of the world’s leading manu- 
facturers of nail polish; but Revlon is still writing billets 
doux in business papers to ‘Sally Salesgirl’.”’ 
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CHARBERT 


BOURJOIS 


PEGGY SAGE 

Peggy Sage’s ‘‘Pedikit’’ is a clev- 
erly designed case which contains: 
callous remover (with pads and 
adhesive tape for applying it), 
pumice stone, cotton tampons for 
spreading toes, and a tube of men- 
tholated foot cream. Polish and 
remover are included too, all 
tucked into a slide fastened case of 
waterprooted spun rayon in blue 
or rose. 


ORLOFF 


Orloft’s purse pertume package 
is a bottle encased in a handsome 
finished gilt metal container hold- 
ing Orloft’s pertume. The bottle is 
in a solid metal cylinder container, 
packed in a satin-lined box. 


RICHARD HUDNUT 

Newly styled, newly packaged 
and beautiful, Richard Hudnut’s 
Yanky Clover fragrance family con- 
sists of toilet water, cologne, dust- 
ing powder, pertume, sachet and 
talcum. The fragrance itself has the 
light-hearted gaiety of clover fields. 


CHARBERT 


Charbert presents the Cologne 
Trumpet! Designed in glass, the 
Trumpet is bugle-shaped, capped 
with brass ‘mouthpiece’, has a 
brass handle, and is lavishly tas- 
seled with bright red-white-and- 
blue trappings. 


JERGENS 


A new Jergens face cream will 
make its appearance on toilet 
goods counters September ‘st, 
which was created with the aid of 
Alix of Paris, fashion creator. This 
“one jar’ beauty treatment is said 
to cleanse and soften the skin and 
leave a powder base. 


WOODBURY 


Woodbury’s gift box of beauty 
aids has a rose-colored cover, 
richly designed with scroll pattern. 
It contains Woodbury facial pow- 
der in a choice of 8 shades; cold 
cream, beauty cream, lotion for the 
hands and guest-size facial soap. 
Priced for Christmas giving at $1. 


IRMA COLEMAN CORP. 


Irma Coleman Corp. is featuring 
Corsage, a blend of perfume and 
toilet water in three odors: De- 
mure, for dainty types of clothing; 
Spicy, for sports clothes; and 
Sophisticate for evening wear. 
Each is attractively packaged in the 
newly designed Coleman boxes. 


CORDAY 


The latest addition to Corday’s 
Toujours Moi line is the compact 
and lipstick set. The lipstick en- 
hanced with the Toujours Moi pat- 
tern, is available in any of the 

oujours Moi shades. 


SCHIAPARELL| 


Tale is now on the list of Par- 
fums Schiaparelli toilet items. Deli- 
cately perfumed with Shocking, the 
talc gives the body a faint coat of 
cooling fragrance. Packaged in the 
Schiaparelli Shocking bottle it is 
available in two sizes. 


HAMPDEN SALES ASSN. 


For perfectly matched make-up, 
keyed to suit each of the four basic 
complexion types, the Hampden 
Sales Association has designed a 
kit which contains four items, pow- 
der base, rouge, lipstick and pow- 
der. It comes packed in an attrac- 
tive little box. 


KATHLEEN MARY QUINLAN 


Kathleen Mary Quinlan is intro- 
ducing a new foundation lotion 
designed to hold make-up and give 
a satiny appearance. It is available 
or dry or normal dry skin. 


YARDLEY 


Yardley’s perfume trio features 
an assortment of favorites—April 
Violets, freshingly cool and senti- 
mental; Fragrance, a sparkling floral 
blend; and Orchis, mellow with a 
sophisticated appeal. The pack- 
age itself is an attractive ivory- 
toned oval box spotted with floral 
motiffs. 


TANGEE 


The Tangee Trip-Kit is a case ol 
luxurious suede-finished lambskin 
leather, which holds a large size 
lipstick and regular sizes of lace 
powder and compact rouge plus a 
removable bevel-edge mirror. 
Available in two colors—wine 
and beige. 


BOURJOIS 


Karess pertume deodorant is 
Bourjois’ latest oftering. This prep- 
aration is designed to neutralize 
perspiration odors and impart a 
ovely, clean perfume scent. 


COTY 


Coty presents its ‘Informal Fra- 
grance in colorful, shapely new 
dress. The amphora-shaped glazed 
pottery vessel comes in tour colors, 
enriched by high glaze and antique 
mottling. 
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Sales of toilet articles and drug sundries by department stores 
in the New York Federal Reserve District were 4.4 per cent. less 
in June 1940 than in the same month of 1939. This corresponds 
to unadjusted index numbers of 98.9 for June 1940, 114.9 for May 
1940, and 103.5 for June 1939. 
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Sales of toilet articles and preparations by department stores 
in Baltimore were 9 per cent. greater, in Washington were the 
same, and for the whole Richmond Federal Reserve District aver- 
aged 4 per cent. greater for June 1940 than June 1939. Cor- 
responding unadjusted index numbers were 128.2 for June 1940, 
124.7 for May 1940, and 123.3 for June 1939. 
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Sales of toilet goods and rugs by department stores in the 
Chicago Federal Reserve District were 2.9 per cent. in June 1940, 
compared with June 1939. This corresponds to unadjusted index 
numbers of 118.7 for June 1940, 116.7 for May 1940, and 115.4 for 
June 1939. 
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1937 1938 


Sales of toilet articles and drug sundries by department stores 
in Los Angeles were 6 per cent. less, in San Francisco were 2 per 
cent. less, in stores of the Pacific Northwest were 5 per cent. 
greater, and averaged 3 per cent. less for the whole San Francisco 
Federal Reserve District for June 1940, compared with June 
1939. For the whole district this corresponds to unadjusted index 
numbers of 100.8 for June 1940, 118.0 for May 1940, and 103.9 
for June 1939. 
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Recommended 


for success with syn- 
thetic Orange Flower 


Linaly] Anthranilate 
Phenylethyl Anthranilate 
Neridol 100% 


Methylnaphthyl Ketone 
Liquid 


Nerol 
Neryl Acetate 


teen 








Absolute Eau 


As a hedge against higher prices 


due to this year’s short crop of 


ORANGE BLOSSOM 


ALBERT VERLEY, INC. 


suggests 


de Fleur d’ Oranger Synthetique V 


We have private advices from 
our principals in Europe to the 
effect that this year’s crop of 
Orange Blossom is seriously 
deficient . . . Nature has inter- 
vened. Regardless of the ability 
of the population to harvest a 
crop, the crop is not there. . 

It is natural to expect a sharp 
increase in prices of all Orange 
Flower products... We suggest 


ALBERT VERLEY wrmalich- 


that you anticipate these in- 
creases by learning for yourself 
what Absolute Fleur d’ Oranger 
Synthetic V can do for you—in 
varying proportions, to conserve 
your supply of the natural prod- 
uct, or as a superbly faithful re- 
production, in its own right, of 
the Absolute Orange Flower 
from Water . . . Write today 
for working sample and prices. 


ALBERT VERLEY, INC., D. A. Bennett, Proniient: 1621 Carroll Avenue, Chicago, Illinois 


14 E. 25th Street, New York 


Meftford Chemical Co., Los Angeles 


FHOTO COURTESY THE KROGER GROCERY & BAKING CO. 


TURN 
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Albert Verley’s 


WMyonal 


Sum 


is more than a superb 


Lily of the Valley 


—it opens up sales opportunities you haven't considered possible 


Recommended 


for success with 
Lily of the Valley 
Rhodinol Laevo Citronellol 
Cyclamen Aldehyde 


Acetate Dimethylbenzyl 
Carbinol 


Ylangol 
Acetate Gaiol 


Think of a Lily of the Valley you 
can use even in face powder — 
one that fits into every kind of 
perfuming job you can conceive 
— and you realize that Myonal 
Summus is one of the very few 
such creations in existence... 
Almost any fantasy bouquet can 
be made more flowery and effec- 
tively sweetened with this rare 
creation — not to be compared 
in utility or distinction with any 
ordinary Lily of the Valley. Its 
delicate note simulates the fresh 
blossom with remarkable fidelity 


ALBERT VERLEY Qzomaludl 


— maintaining its true flowey § 
character from the very incep 
tion through all stages of evap: 
oration . . . Myonal Summus is f 
rare also in the range of its uses f 
It is one of the few Lily of the 
Valley creations which can bef 
utilized in perfuming all cos f 
metic products — as a perfume, 
as a cream odor, in toilet waters § 
and Colognes, in face powder — FF 
either alone or in combination § 

Get this new, appealing 
note into your line. Write today 
for samples and prices. 


Oi 


ALBERT VERLEY, INC., D. A. Bennett, President, 1621 Carroll Avenue, Chicago 


14 E, 25th Street, New York » 


Mefford Chemica] Co., Los A! 





ADMINISTRATIVE 
PROBLEMS 


ROMIDE AND ACETANILID LIMITATIONS 
have been definitely announced by the FDA 
Products containing bromides are considered dangerous 
to health if they provide a total daily dosage of more 
than 30 grains of sodium bromide, or more than 15 
grains of that salt during any three hour period when 
used according to directions. Products containing 
acetanilid are considered dangerous when they provide 
a total daily dosage of more than 5 grains, or more than 
2% grains during any three hour period when used ac- 
cording to directions. Products containing both bro- 
mides and acetanilid are considered dangerous when 
they provide a total daily dosage of more than 15 
grains of sodium bromide and 5 grains of acetanilid, or 
more than 71% grains of sodium bromide and 21% grains 
of acetanilid during any three hour period. These re- 
strictions apply to other medicinal bromides other than 
sodium bromide. 


HE PHRASE, “UNTIL RELIEVED” is not ap- 
proved by the FDA which says that few prepara- 
tions are able to fulfill this promise of benefit. 


SULFANILAMIDE WARNING that the FDA 

approves is as follows: “Warning: This is a 
dangerous drug which may cause serious or fatal injury, 
unless consumed under adequate and continuous medi- 
cal supervision. CAUTION: Therefore it is to be used 
only by or on the prescription of a physician and never 
otherwise.” 


HAMPOOS AND SHAVING CREAMS come 

under the cosmetic provisions of the Food, Drug, 

and Cosmetic Act in the opinion of the Food and Drug 
Administration. 

The word “healthful” on the label of a tooth powder 
changes the classification of the product from a cosmetic 
to a drug under the Food, Drug, and Cosmetic Act in 
the opinion of the Food and Drug Administration. 
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ITH REFERENCE TO THE USE OF SYN- 

THETIC ODORS, the F.D.A. has the following 
to say: “It is our opinion that labels prepared for those 
cosmetics which are perfumed with material actually 
derived from flowers should not be identical with the 
labeling of cosmetics perfumed with synthetic odors. A 
construction of the application of the Food, Drug, and 
Cosmetic Act would, as you recognize, need to be based 
upon a knowledge of whether or not consumers are 
misled by the label representations involved. It seems 
to us, however, that some such wording as Hair Lotion, 
Synthetic Rose Perfume or Hair Lotion Perfumed with 
Synthetic Rose would be the preferable form of labeling. 
The same principles apply to perfume and _ toilet 
waters.” 


CUTICLE REMOVER IS CLASSIFIED as a 
cosmetic and not as a drug under the Food, Drug, 
and Cosmetic Act in the opinion of the F. D. A. 


HEN THREE BOTTLES OF PERFUME are in 

the same container, each bottle of perfume con- 
taining less than 1% fluid ounce and therefore being 
exempt from quantity marking, the F. D. A. is of the 
opinion that the common container for the three bottles 
should bear a quantity statement: “Contents: 3 bottles. 
Total Value - 


ITH REFERENCE TO THE FLOOR TAXES 

imposed by the new revenue bill on alcohol, Hugo 
Mock, counsel for the Toilet Goods’ Association writes 
us to support his opinion that no floor tax is levied on 
imported perfumes under the new bill. Mr. Mock’s 
letter follows: 

“On Page 49 of the Druc anp Cosmetic INDUSTRY 
for July, you mention the new Internal Revenue Bill 
and say: 

“Floor taxes are imposed upon stocks of alcohol 
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CHLORAMINE-T 


Chloramine-T U.S. P. (sodium paratoluene- 
sulfonchloramide) is an effective antiseptic 
and germicide for surgical and topical uses, 
the success of which is a matter of record. A 
white crystalline powder of faint chlorous 
odor, it is soluble in water and has the fol- 
lowing favorable properties: 


1. High Antiseptic Power—Chloramine-T 
U. S. P. possesses the high antiseptic value 
and disinfecting power characteristic of 
chlorine. In common with hypochlorite and 
chlorine, the germicidal value is reduced in 
contact with organic matter, but with all 
allowances, Chloramine-T U. S. P. occupies 
an enviable position in the field of antiseptics. 


2. Non-Irritant—Chloramine-T U.S. P. is 
of rapid and selective action, in that it attacks 
the invading organism without injury to the 
surrounding tissue. In this respect it is in 
marked contrast with the phenolic antiseptics, 


iodine, silver nitrate and mercuric chloride. 


3. Stability—Chloramine-T U.S.P. is stable 
either in powder or tablet form if protected 
from direct light and incompatible materials 
—acids, ammonia and organic matter. Water 
solutions varying in strength from one to 
five per cent may be stored in rubber or 
glass stoppered bottles. 


4. Convenient—Chloramine-T U.S. P. is 
convenient. It is water soluble, efficient, 
stable, and non-irritating under the condi- 
tions of use. 


Chloramine-T U.S.P. is customarily mar- 
keted as tablets. It may be used as a constit- 
uent of dusting powder or in antiseptic gauze. 
For further information, inquire: MONSANTO 
CHEMICAL COMPANY, St. Louis, U. S. A. 
District Offices: New York, Chicago, Boston, 
Detroit, Charlotte, Birmingham, Los Angeles, San 
Francisco, Montreal, London. 


“K K *K 


MONSANTO MEDICINAL PRODUCTS INCLUDE: 


Acetanilid U.S. P. 

Acetophenetidin U. S. P. 

Aspirin Starch 
Granulations 

Aspirin (Acetyl Salicylic 
Acid U. S. P.) 


Benzoic Acid U.S. P. 
Caffeine U.S. P. 
Chloramine-T U. S. P. 
Chloral Hydrate U.S. P. 
Glycerophosphates 
Phenol U.S. P. 


Phenolphthalein U.S. P. 
Salicylates 

Salicylic Acid U.S. P. 
Sodium Benzoate U.S. P. 
Sodium Salicylate U. S. P. 
Sulfanilamide U. S. P. 


HEMICALS - 


R V Ee MANKIND 


C 


~wW HICH ie 


MONSANTO 


S E RYN G IN DU Soh. 
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and upon stocks of imported perfumes for their 
content of alcohol. 

“I do not believe floor taxes apply to imported per- 
fumes. If you will look at Section 213 of the Revenue 
Act of 1940, you will note it reads as follows: 

SEC. 213. DISTILLED SPIRITS. 

“(a) Section 2800 of the Internal Revenue 
Code is amended by inserting at the end thereof 
the following new subsections: 

“(¢) Defense Tax for Five Years.—In lieu of 
the rates of tax specified in such of the sections 
of this title as are set forth in the following table, 
the rates applicable with respect to the period 
after June 30, 1940, and before July 1, 1945, shall 
be the rates set forth under the heading Defense- 


tax Rate: Defense- 
Old Tar 
‘Section Description of Tax Rate Rate 
2800 (a) (1) Distilled spirits generally .$2.25 $3.00 
NS 2.00 2.75 
2800 (a) (3) Imported perfumes. ... . . 2.25 3.00 


‘“’(h) Floor Stocks Tax. 

“°(1) Upon all distilled spirits produced in or 
imported into the United States upon which the in- 
ternal-revenue tax imposed by law has been paid, 
and which on July 1, 1940, etc’. 

“In subsection (h) the only term used is ‘distilled 
spirits’ and there is nothing in the entire section which 
mentions perfumes. I do not think that perfumes could 
be considered a form of distilled spirits although im- 
ported perfumes are made largely of distilled spirits. 

“T conclude also that from the general wording of 
the Act, there was no intention to levy a floor tax on 
imported perfumes. 

“It must be remembered that the purpose of the 
floor tax was to prevent the large scale sale or removal 
from bond of distilled spirits before the law went into 
effect, and there would have been no particular reason 
to put a floor tax on perfumes; no importer could have 
possibly imported a huge quantity of perfumes just be- 
fore the law went into effect just to escape payment of 
a floor tax. 

“I therefore do not think that the floor tax applies 
to imported perfumes at all.” 


N PREPARATIONS THAT CONTAIN MANY 

DIFFERENT VITAMINS, the FDA is of the 
opinion that all the vitamins should be present in the 
same ratio to the daily requirements of the various vita- 
mins contained in the preparations. For example, the 
FDA objects to the labeling of a preparation that con- 
tains 140,000 units of vitamin A and 14,000 units of 
vitamin D per gram, but which only contains in each 
fluid ounce about three-fifths of the minimum require- 
ment of vitamin B, and about one-eighth of the min- 
imum requirement of vitamin Bj. The FDA insists 


that the declaration of these ingredients on the label be’ 


accompanied by a statement setting forth the fraction 
of the daily requirement contained in each fluid ounce. 
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The purpose of the FDA is clear. The officials prob- 
ably feel that manufacturers are apt to claim that prod- 
ucts contain all the vitamins and then skimp on the 
more expensive ones. But the attitude of the depart- 
ment brings up the question of the purpose of these 
products containing many vitamins. Perhaps the 
physicians might use them after the manner of a “shot- 
gun’’ preparation—which preparations have a very use- 
ful place in medicine. Certainly if physicians were to try 
to figure out the daily intake of the various vitamins by 
a patient and then try to supplement this by a prescrip- 
tion containing just the right amount of each vitamin, 
he would have a job on his hands. Giving a preparation 
containing a normal dose of each one is much simpler 
and apparently not harmful. 

However, the point of overdosage of the various vita- 
mins is something that has not been determined. And it 
is a well known fact that potent medicines are beneficial 
up to a certain point, with an overdose acting as a 
depressant. Certainly the vitamins are potent medi- 
cines and react the same as other products. 


ROM ALL APPEARANCES THE FEDERAL 

TRADE COMMISSION is becoming more string- 
ent in the enforcement of the advertising provisions of 
the Wheeler-Lea Act than otherwise. For this month 
we notice that we are reporting a greatly increased num- 
ber of cease and desist orders and far less stipulations. 
Whether or not this will continue to be the case, we can- 
not say, but it would appear that the Commission has 
arrived at the point that it will not allow advertisers to 
agree to cease misrepresentations, but will order these 
advertisers to do as the Commission believes they 
should do. 


ITH THE FOREIGN SITUATION AS IT IS 

many raw materials are advancing sharply in 
price while others are declining. Many of the raw ma- 
terials which have come mainly from the warring na- 
tions or from nations unable to ship to this country be- 
cause of the war, have advanced in price or have be- 
come available. Other raw materials of the same type 
have been produced in greatly increased quantities 
either in this country or in countries from which we 
have not ordinarily bought. The production of these 
raw materials either here or in accessible countries has 
occurred as a result of the higher prices. Therefore 
these products will remain at these high levels, with 
minor fluctuations, until supplies again become avail- 
able from the nations now at war. Mercury is an 
example of such a product. 

Some raw materials are lower in price than they were 
before the war. However, the increased freight and in- 
surance rates have partly offset this difference. The 
lower prices are due to the fact that the large European 
market for these raw materials has been lost to the 
sellers. Citronella oil is one such item. Under ordinary 
conditions, Europe, and particularly France is a large 
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buyer of citronella oil for the manufacture of perfume 
raw materials. However, France is now blockaded and 
cannot import the citronella oil or export perfume raw 
materials. Therefore the demand for citronella oil has 
dropped sharply and exporters are willing to sell here at 
much lower prices than heretofore. 

All of which indicates clearly that manufacturers 
must watch their markets closely and be well acquainted 
with the conditions surrounding each raw material 
which they buy. Blind buying of all raw materials 
never was right and is not right now. 


HE INVESTIGATION OF THE DRUG BUSI- 
NESS goes merrily on as the attorney general’s 
office in Washington studies the records which they 
have obtained from associations in this industry, manu- 
facturers, and wholesalers. What the outcome will be is 
anyone’s guess, but it is almost certain that indictments 
will follow. This is for the reason that the officials in 
Washington are seeking new ways to control the activi- 
ties of business in this country, and even though they 
might not be able to obtain convictions following the 
indictments, they might as well take a chance since they 
have nothing to lose and possibly they might be able to 
extend their control under existing laws. 
The sad part of it all is that at a time when all minds 
should be concentrated on aiding the Government in its 


defense planning, manufacturers in this industry must 


give up thought and time to such an investigation. And 


certainly manufacturers are going to think of self- 
defense for themselves before they are going to become 
interested in defense of the country as a whole. Trips to 
Washington by officials of companies consume import- 
ant time and also cost money. Certainly if an executive 
has to go to Washington today to answer charges of the 
attorney-general’s office, he is not likely to go again 
within a short time to help the Government in its de- 


fense program. 


OLLOWING THE LAST WAR THIS COUNTRY 

BECAME increasingly self-sufficient. Certainly the 
chemical industry alone well illustrates this point. Now 
we are cut off from Europe again, and face the pos- 
sibility of being cut off from the Far East. Therefore, 
we are making great strides in creating our own sup- 
plies of raw materials that we formerly obtained from 
Europe and that we now obtain from the Far East. 
Synthetic rubber tires are now being advertised to the 
general public; tin is to come from Bolivia. More prod- 
ucts of this industry will be produced here as more than 
sufficient mercury is now. After it is all over, what? 
At that time trade between us and foreign nations will 
be lessened still further because of our ability to produce 
many more things that were formerly imported. 
Nationalism and tariffs reach a new height. And that 
for which we strive is never realized. ; 
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ITH REFERENCE TO THE PRACTICE BY 

SOME MANUFACTURERS of claiming deodor- 
ant properties for eau de cologne and toilet water, the 
FDA has the following to say: 

“In the sale and promotion of Eau de Cologne and 
Toilet Waters some manufacturers have made claims 
that their products possess deodorant qualities. These 
claims generally have been based upon the fact that 
such products have the characteristic of covering dis- 
agreeable odors by the substitution of a pleasant odor. 

“Tt is the opinion of the Food and Drug Administra- 
tion that the word deodorant should not be applied to 
any product which does not contain an effective per- 
centage of a known deodorizing material. Claims of 
deodorant qualities for products which do not contain 
effective percentage of deodorizing materials are also 
frowned upon. 

“Claims along this line for Cologne, Toilet Waters 
and similar products should be limited to the statement 
that they impart a pleasant and refreshing odor, or 
words to that effect. They should in no case include 
claims of actual deodorizing effects, nor should the word 
deodorant be used in such claims unless the product 
actually contains an effective percentage of a deodoriz- 
ing material.” 


N THESE TIMES OF SHORTAGE OF COD 
LIVER OIL, the opinion of the FDA regarding the 
labeling of fish oils vitamin mixtures is of great import- 
ance. The information given to a manufacturer by the 
FDA follows. : 
“Correspondent has encountered difficulty in obtain- 
ing accurate information regarding the exact species of 
fish represented in fish liver oils and fish liver oil con- 
centrates. Is it necessary to list on the labels of prepa- 
rations containing such oils or concentrates the species 
of fish represented, in order to comply with 502(e)? The 
Administration will not for the time being object to the 
use of language upon labels for products of this kind 
which will state the fact that the active ingredient con- 
sists of fish liver oil or a concentrate of fish liver oils***. 
This is based upon the assumption that the oils or the 
concentrates in the capsules are intended solely as a 
source of the contained vitamins and that no repre- 
sentation will be made or implied by the designation of 
the finished article or otherwise that the material is 
derived from a particular species of fish.”’ 


HE FDA IS GIVING MUCH IMPORTANT 

INFORMATION regarding enforcement of the act 
in letters written in answer to inquiries by manufactur- 
ers. However, these letters are not available for dis- 
tribution to manufacturers. We would think that the 
FDA would save itself a lot of work if these were made 
available in some form so that the manufacturers would 
have the latest information before them. Manufactur- 
ers are anxious to comply with the law but they do not 
know how. 
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Complaints 
Nu-Age Cited 


A complaint against Nu-Age Company, 
Tulsa, Okla., charges dissemination of mis- 
leading representations of ““Nu-Age,” also 
described as “‘Natural Mineral Extract.” 

It is alleged that respondent represents 
its preparation as being a cure or compe- 
tent treatment for eczema, athlete’s foot, 
burns, skin diseases, tonsilitis, bleeding 
gums, enlarged prostate glands and piles. 
Respondent further allegedly advertises 
that internal use of “Nu-Age”’ is a purifier 
of the blood; constitutes a tonic for run- 
down anemic conditions; supplies minerals 
essential to health, vigor or energy, and 
constitutes a cure or remedy for indiges- 
tion, stomach and intestinal disorders, 
ulceration of the stomach, kidney and 
bladder disorders, high blood pressure and 
rheumatism. ‘‘Nu-Age”’ is also allegedly 
advertised as having germicidal, antiseptic 
and astringent properties and as being 
beneficial in the treatment of female dis- 
orders. 

Such representations are false and mis- 
leading, the complaint charges, for the 
preparation has no therapeutic value other 
than that of a mild laxative or mild diure- 
tic. The preparation would have no value 
in high blood pressure and would be con- 
traindicated as being injurious to health 
under certain circumstances since it is 
sometimes necessary to restrict rather 
than augment salt intake as a means of 
protecting damaged kidneys against 
further irritation. 





Machineless Wave 

A complaint has been issued against 
National Mineral Company, trading as 
Helene Curtis Industries, Chicago, charg- 
ing misrepresentation of a hair-waving cos- 
metic product, ‘Helene Curtis Duchess 
Machineless Wave,” consisting of an oil 
preparation, ‘Helene Curtis Duchess 
Machineless Oil Solution,”’ and pads desig- 
nated “Helene Curtis Duchess Machine- 
less Pads.” 

According to the complaint, the respond- 
ent represents that its oil preparation sup- 
plies nourishment and imparts strength 
and vigor to the hair and causes the growth 
of hair; nourishes and invigorates the hair 
roots and hair shaft, and is the original 
machineless oil wave, when such are not 
the facts. 

The respondent further allegedly repre- 
sents that its pads are equipped with a 
thermostatic ‘device which controls and 
regulates heat, when in truth it is only a 
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thermoscopic device which merely indi- 
cates changes in temperature. 

Representations that the respondent 
manufactures its products are also alleged 
to be untrue, as such products are obtained 
by the respondent from other sources. 


Lecithin Combine Charged 

American Lecithin Company, Inc., Elm- 
hurst, Long Island, N. Y., its officers, and 
a group of four American, one German and 
one Danish corporations, are charged in a 
complaint issued by the Federal Trade 
Commission with organizing a combina- 
tion and conspiracy to monopolize trade 
and restrain competition in the purchase 
and sale in interstate and foreign com- 
merce of lecithin, a chemical used in mak- 
ing products such as candy, paints, petro- 
leum products, shortening, margarine, 
rubber, leather, oils, fats, waxes, biscuits, 
crackers and other commodities. 

Others named as respondents are Joseph 
Eichberg, Armand May, Whitney D. East- 
man, Clifton M. Kolb, Richard H. Hors- 
burg, and Adrien Joyce, officers of Amer- 
ican Lecithin Company, Inc., all of Elm- 
hurst, N. Y.; Ross & Rowe, Inc., New 
York; The Glidden Company, Cleveland; 
Archer-Daniels-Midland Company, and 
Shreve Archer, its president, Minneapolis; 
American Lecithin Corporation, Atlanta; 
Hansa-Muehle, Hamburg, Germany; and 
Aarhus Oliefabrik, Aarhus, Denmark. 

The complaint recites that American 
Lecithin Company, Inc., Elmhurst, New 
York, was organized pursuant to an agree- 
ment entered into in December, 1934, be- 
tween the six other respondent American 
and foreign corporations; that prior to the 
agreement, the respondent corporations 
had been in competition in the importation 
and sale of their products; that Archer- 
Daniels-Midland Company and The Glid- 
den Company were the only lecithin pro- 
ducers in the United States, and that 
American Lecithin Corporation, Atlanta, 
and Ross & Rowe, Inc. distributed lecithin 
in this country produced by the German 
and Danish corporations respectively. 

It is alleged, that pursuant to the agree- 
ment, the common capital shares of 
American Lecithin Company, Inc., were 
allocated to the respondent organizers on 
an agreed basis; each organizer assigned to 
this corporation certain patent and other 
rights, and interest in its secret knowledge 
concerning apparatus, de vices and 
processes, and each participated in the 
management of the new corporation 
through representation on its board of 
directors. 

The agreement allegedly further pro- 
vided that Archer-Daniels-Midland Com- 
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pany and The Glidden Company sell 
lecithin exclusively to American Lecithin 
Company, Inc.; that Ross & Rowe, Inc. 
act as selling agent for American Lecithin 
Company, Inc. and not sell lecithin in 
competition with that corporation; that 
the six respondent companies which or- 
ganized American Lecithin Company, Inc. 
should not contest the validity of any 
patents assigned to or which might be de- 
veloped or acquired by that corporation; 
that all parties to the agreement cancel 
any existing arrangements which would’ 
interfere with the agreement, and that the 
German and Danish corporations should 
not sell lecithin in the United States or 
Canada during the life of the patents, and 
that the American Lecithin Company, 
Inc., and the Glidden, Archer-Daniels- 
Midland and Ross & Rowe corporations 
should not sell such products outside of the 
United States, its possessions and Canada. 

Pursuant to the agreement, understand- 
ing and conspiracy, it is alleged (1) that 
the German and Danish corporate re- 
spondents refrained from exporting lecithin 
to the United States and attempted to 
hinder its importation from other Euro- 
pean producers; (2) that American Leci- 
thin Company, Inc. refrained from export- 
ing lecithin from the United States and 
from purchasing it from sources other than 
the Archer-Daniels-Midland and Glidden 
corporations and (3) that the parties to the 
agreement made misleading representa- 
tions to purchasers concerning lecithin 
sold by competitors, certain brands sold by 
some of the respondents, and concerning 
lecithin generally and patents pertaining 
to it, and by such methods unfairly sought 
to disparage competitors’ lecithin prod- 
ucts and obtain a monopoly in lecithin 
sales. 

It is also alleged that pursuant to the 
agreements the respondents (1) pooled 
interests, shared earnings, allocated profits, 
granted and accepted reciprocal benefits, 
established and maintained exclusive deal- 
ing contracts, agreed upon a division of 
sales rights and cooperated in performing 
other acts tending to give them control of 
lecithin production in the United States, 
and (2) sought to convey the belief to pur- 
chasers that their competitors’ lecithin 
lacked the approval of the Food and Drug 
Administration and threatened to cite 
such purchasers to that administration for 
investigation for failing to properly adver- 
tise and label their products, when in fact 
such threats were in many instances un- 
warranted by the facts. 

American Lecithin Company, in a state- 
ment issued by its President, Joseph Eich- 
berg, denied that its formation or any of 
its acts and practices constituted unfair 
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Modern merchandising demands modern pack- 
aging. These containers are modern as tomorrow 
—handsome in appearance, in any color or color 
combination (opaque or transparent), in almost 
any shape you need (note hexagon and square), 


seamless and unbreakable, and 


80% LIGHTER THAN GLASS 


Our packaging experts will be glad to confer 
with you on a packaging problem with no obli- 
gation to you. Write or phone us. 


CELLUPLASTIC CORPORATION 


FORMERLY HYGIENIC TUBE & CONTAINER CORPORATION 


CELLUPLASTICS 


HYCOLOID -CLEARSITE 


N. Y. Display Office 
626 Fifth Avenue 
New York City 


Executive Offices & Factory 
44 Avenue L—Newark, N.J. 
Market 2-4544 
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THE 
MODERN 
‘CONTAINER 


ALUMINUM 
BOTTLES 


STRONG, ATTRACTIVE and DURABLE 


Entirely impervious to light, a protection for its 
contents. 


Light weight, lowering shipping cost. Breakage 
eliminated. 


Furnished in sizes from 1 oz. to 514 gallons. 


Manufactured by 


AMERICAN ALUMINUM WARE CO. 


NEWARK, N. J. 

















New LIPSTICK’ 


NOW --- FOR THE FIRST TIME 
A CASTOR OIL FREE 
LIPSTICK 


IS OFFERED TO THE TRADE. THIS 
MEANS A LIPSTICK WITH UNUSUAL 
QUALITIES FOR CONSUMER APPEAL 
--UNUSUAL ADVERTISING FEATURES 


Get Acquainted --- Send for a Sample 


KELTON COSMETIC CO. 


43 West 27th St., 819 Santee St., 
NEW YORK, N. Y. LOS ANGELES, CALIF. 
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methods of competition as alleged in a 
complaint issued by the Federal Trade 
Commission. On the contrary, the state- 
ment declared, the company was formed 
for the purpose of starting production of 
lecithin in the United States and ending 
dependence upon foreign sources. 


Stipulations 


Hush Claims Stopped 

Estelle A. Kirstein, trading as Hush 
Sales Company, Philadelphia, in the sale 
of “Hush Cream Deodorant,” ‘Hush 
Liquid Deodorants,” ‘‘Hush Sno,” “Hush 
Powder Deodorant’? and “Hush Stick 
Deodorant,” agreed to cease advertising 
that millions or any fictitious number of 
persons use her products, or that there is a 
limitation as to the time during which her 
products may be purchased, unless the 
offer is terminated on a specified date. 
The respondent further agreed to discon- 
tinue claims that her products have abso- 
lute powers of controlling or stopping 
body perspiration odors. 


Dare's Mentha-Pepsin 

International Laboratories, Inc., 
Rochester, N. Y., agrees to cease repre- 
senting that ‘“Dare’s Mentha-Pepsin”’ is a 
competent treatment or effective remedy 
for stomach ailments; that any given 
amount of it will prove its efficacy in a 
definite time, and that it contains in- 
gredients which will invigorate the 
stomach generally or are so combined with 
pepsin as to make the pepsin highly effica- 
cious and speedy in its action. The re- 
spondent corporation also agrees to cease 
further use of the word ‘Pepsin’ alone or 
with other words, to designate any prepa- 
ration not containing sufficient pepsin as 
an active ingredient to possess therapeutic 
value because of it. 


Home Permanent Wave 

Sally Lindner, Sybil Moses and Jean 
Tanner, trading as Mollin Company, St. 
Paul, Minn., agree to discontinue repre- 
sentations of home permanent wave out- 
fits. 

Respondents agree to cease representing 
that by the use of their “Glamour Perma- 
nent Wave’’ outfit, a permanent wave may 
be accomplished which will last for six 
months in every instance, or regardless of 
the type or kind of hair treated; using the 
phrase “‘reconditions the hair,” or any 
similar statement, so as to convey the be- 
lief to purchasers that their outfit will re- 
store old, worn or faded hair to its original 
condition, or using the word “free” as 
descriptive of their shampoo and wave set, 
when in fact such items are not given free 
or as a gratuity but are a part of the outfit 
and their cost is included in the price 
charged. 
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It was further stipulated that the re- 
spondents will discontinue use of the 
words ‘New York” or “Hollywood” in 
connection with the words “Milady Hair 
Specialist” on the box container of the out- 
fit, so as to imply that they are engaged in 
business in either of such localities. 

The respondents also agreed to cease 
employing the word “Manufacturers’ or 
any similar word, when they do not make 
the items of which their wave sets are com- 
posed and do not actually own, operate or 
control the plant where such articles are 
manufactured. 


Reducing Device 

The F. T. C. has accepted a stipulation 
from United States Truss Company, 
Cincinnati, in which it agrees to discon- 
tinue representations of its “Richfal Ab- 
dominal Support.” 

The respondent agrees to cease using 
any statement or representation which di- 
rectly asserts or implies that the use of its 
device will have the effect of causing one 
to “reduce without exercise,” will enable 
the user to “keep thin without dieting’’ or 
will otherwise result in the loss of excess 
fat. 


Colgate-Palmolive to Stop 

Colgate-Palmolive-Peet Company, Jer- 
sey City, N. J., agree to cease representa- 
tions. 

Among representations discontinued are 
that “Palmolive Soap’ contains special 
protective qualities all its own or not pres- 
ent in any other soaps; is composed wholly 
or in part of edible olive oil or of the grade 
of olive oil used for bathing new born 
babies; that the “soft, smooth complex- 
ions” of the Dionne quintuplets are di- 
rectly the result of Palmolive Soap, and 
that use of this soap will keep the skin 
young, thoroughly cleanse the pores, or 
assist in any way toward nourishment of 
the skin. 

The respondents will cease advertising 
that persons purporting*to be authorities, 
who have not professionally used and 
actually approved Palmolive Soap or 
other products, and whose names appear 
on published testimonial letters or endorse- 
ments thereof, have inferentially or other- 
wise based such testimonials or opinions 
upon their own professional experience, 
use and controlled laboratory tests. 

The respondents agree to discontinue 
representing by use of the unqualified 
statement “Made with olive oil” as de- 
scriptive of “Palmolive” soap or shaving 
creams; or by assertions of like import, 
that the oil or fat content of such products 
is wholly or predominantly olive oil. 

Other representations discontinued are 
that “Cashmere -Bouquet”’ soap or its 
lather will remove “every bit’’ of dirt and 
cosmetics from every pore; that this soap 
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is capable of causing the skin to become 
alluring, clear or smooth in cases where 
such results will not be achieved by cleans- 
ing the skin. 

The respondents also agree to cease ad- 
vertising unqualifiedly, that use of “Col- 
gate Rapid-Shave Cream’’ will obviate the 
necessity for shaving twice daily, and that 
use of this product or of “Palmolive Shave 
Creams” results in faster or smoother 
shaves than are obtainable with compar- 
able shaving preparations; that ‘most bad 
breath begins with the teeth” or that “‘a 
safe, sure way to correct bad breath is 
through regular use of the thorough, 
cleansing action provided only by the 
special ingredients in Colgate’s Dental 
Cream.” 


Nasal Filter Claims 

H. E. Clarke, trading as H. E. Clarke 
Company, Pittsburgh, agrees to cease 
representing that “H. E. Clarke’s Nasal 
Filter” is of value in the prevention of any 
case of nasal irritation except when caused 
by the inhalation of dust or other impuri- 
ties through the nostrils, or that it will 
afford complete protection against nasal 
irritation which might result in such man- 
ner. The respondent further agrees to de- 
sist from exaggerating the extent to which 
his device will protect against or lessen the 
severity of any disease, ailment or condi- 
tion. It is also agreed by the respondent 
that he will discontinue advertising that 
his device is an effective agent in protect- 
ing against colds; that it is completely in- 
visible when inserted in the nostrils; that 
generally physicians have recommended 
it; that the mat filters used in his device 
are sterile, or that the patent application 
covering his product affords complete or 


full protection. 


Barker's Xzmo to Stop 

H. W. Barker, trading as H. W. Barker 
Chemical Co. and Barker Laboratories, 
Sparta, Wis., agrees to discontinue repre- 
senting that “Barker’s XZMO” is a com- 
petent treatment for eczema, piles, ath- 
lete’s foot, nerve disorders, weed poisoning 
or any other skin or flesh troubles; that it 
has any appreciable therapeutic value in 
excess of a mild antiseptic and astringent 
with no keratolytic or penetrating action; 
that it will destroy the cause of itching, or 
that the information furnished by him to 
sufferers of eczema, athlete’s foot, piles or 
skin troubles is reliable. The respondent 
further agrees to cease using the coined 
word “XYMO” or any other term that 
simulates the word “eczema.” The re- 
spondent also stipulates that he will dis- 
continue employing the word “Labora- 
tories,” or any similar word, as part of his 
trade name, or in any manner representing 
that he has a laboratory unless that is a 
fact. 
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Hair Rinse Claims 

Marcus-Lesoine, Inc., L. J. Marcus and 
John A. Lesoine, San Francisco, dealers in 
cosmetic products, agree to cease repre- 
senting that “Lovalon Hair Rinse’’ is a 
vegetable product; gives hair more life; or 
is permanent in effect, or enables one to 
say goodbye to dull or drab hair. The 
respondents also agree to discontinue 
representations that ‘“Lovalon Oil of 
Lemon Hair Rinse”’ accomplishes the same 
results as a lemon rinse; restores natural 
loveliness of the hair, or invigorates the 
scalp or hair. 


Hair Grower and Scalp Cure 

Ada G. Smith, trading as Smith Mfg. 
Company, Fayetteville, N. C., agrees to 
discontinue advertising that ‘Smith’s 
Instant Hair Grower” and “Smith’s In- 
stant Hair Grower Special” grow hair; 
grow present hair from one to three inches 
per month, or will grow hair on any bald 
head or temple in three weeks or less where 
the roots are living. The respondent also 
stipulates that she will cease representing 
that ‘“Smith’s Instant Tetter Salve and 
Scalp Cure” is a competent remedy or an 
effective treatment for dry scalp, tetter, 
eczema, dandruff, falling hair, or other 
scalp diseases; heals sores or skin diseases, 
or would do more than temporarily relieve 
the itching that may be associated with 
certain skin diseases and promote the heal- 
ing of raw surfaces. Ada G. Smith also 
agrees to discontinue using the word 
“Cure” as part of the trade name of 
“Smith’s Instant Tetter Salve and Scalp 
Cure,” and the word ‘“‘Grower”’ as part of 
the trade names “‘Smith’s Instant Hair 


Grower” and ‘Smith’s Instant Hair 


Grower Special.” 


Rapid Hair Grow 

Maurice J. Allen, trading as M. J. Allen 
Co., Des Moines, Iowa, stipulates that he 
will desist from representing by means of 
the trade name “La Palm Rapid Hair 
Grow,” or in any other manner, that his 
preparation will grow hair or cause hair to 
grow more rapidly; will aid in the more 
rapid growth of hair, or will give new life 
or life to the hair. 


Orders 


Alcoholism Claims Stopped 

George C. Huskins, Mina D. Huskins 
and Howard W. Ellison, trading as Carter 
Sales Company, Los Angeles, were ordered 
to desist from advertising that “‘Carter’s 
Special Formula’’ is a cure, remedy or 
competent treatment for alcoholism or the 
liquor habit; that its use will eradicate the 
desire for alcoholic stimulants, or that it is 
in all cases safe or harmless. 
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Grove Labs. Stopped 

Grove Laboratories, Inc., St. Louis, was 
ordered to cease representing that “Pazo 
Ointment,” is a cure or remedy for 
hemorrhoids, or has any therapeutic value 
in its treatment in excess of affording pal- 
liative relief in cases of simple hemorrhoids. 
The respondent was further ordered to dis- 
continue representations that “Dr. Por- 
ter’s Antiseptic Healing Oil,” is an effec- 
tive or standard treatment for skin 
diseases caused by infection; is an effective 
agent in the treatment of dandruff, falling 
hair or diseases peculiar to the scalp; will 
promote the growth of hair or prevent 
baldness, or will destroy parasites usually 
associated with dandruff and _ other 
diseases of the scalp. 


Just a Hair Dye 

Cecil Dwight Kitchen, trading as The 
Reva Company, Chicago, was ordered to 
cease advertising that “Reva,” is not a 
dye or is anything other than a dye; will 
supply a substitute for or replace natural 
pigment in the hair; will restore natural or 
youthlike color to the hair, or will have any 
effect in stimulating the growth of hair. 
The respondent was further ordered to de- 
sist from claims that his preparation is a 
cure or remedy for dandruff, scalp eczema, 
or falling hair, or that it has any thera- 
peutic value in the treatment of such con- 
ditions in excess of affording temporary 
relief from the symptoms of itching in 
some instances. Representations that 
“‘Reva’’ is safe or harmless in the treat- 
ment of hair or scalp disorders, are also 
forbidden by the Commission’s order. 


Hair Claims Stopped 

Veronica Ignatovitch, trading as 
Madame Vera, Madam Vera, and Mme. 
Vera, Meigs Building, Bridgeport, Conn., 
was ordered to cease representing that her 
preparation, “Madam Vera Hair Grower 
Salve,”’ is a competent or effective remedy 
for dandruff or falling hair; that it grows 
new hair; that it has been used successfully 
by anyone, or that any price which is the 
customary and usual price at which such 
preparation is offered for sale is a special 
or reduced price. 


Brewster Claims Stopped 

Jefferson R. Brewster, trading as Brew- 
ster Laboratories and Dr. Reece Brewster, 
Nashville, Tenn., was ordered to discon- 
tinue certain misleading representations of 
“Brewster’s G-D’’; “Brewster’s T-Z’’; 
“Brewster’s Tonic’; “Brewster’s Throat 
Wash”’; ““Brewster’s Thoax-Eaz”’; ““Brews- 
ter’s Sinine’; “Brewster’s Pain Kill’; 
“‘Brewster’s Ready Relief’; “‘Brewster’s 
Pile Ointment.” 

Commission’s order prohibits repre- 
sentations by respondent that prepara- 
tions are of therapeutic value in constipa- 
tion, tuberculosis, hemorrhages, nervous- 
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ness, disorders of the circulatory system, — 
colds, throat troubles, sinus and mastoid 
disorders, rheumatism, typhoid fever, can- 


cer, gallstones, goiter or sciatica. The © 


order further forbids representations that 
any of respondent’s preparations consti- — 
tute preventives of whooping cough or | 
diphtheria, or are effective germicides. 4 

Use of the word “Laboratories” in his 
trade name or any other representations 
that he owns or operates a laboratory are 
also ordered to be discontinued. 


Cream Claims Stopped 

The F. T. C. has ordered Betty Wells 
Fowler, trading as Betty Wells Cosmetic 
Company, Capitola, Calif., to discontinue 
misrepresentations of the effectiveness of 
“Tissuefane” and “Tissuefane Prepara- 
tory Oil.” 

“‘Tissuefane,” according to the order, is 
not to be represented as being capable of 
nourishing the skin, building tissue, 
strengthening facial muscles, removing 
lines, pimples or crow’s feet, as being 
made wholly of fruit and vegetable prod- 
ucts, as being an innovation in the cos- 
metics field, a bleaching agent, a skin tonic 
or as being healing to the skin or possessing 
beneficial value for treating acne. 

The order further directs that “Tissue- 
fane” is not to be represented as capable 
of removing blackheads or of having any 
effect thereon in excess of removing super- 
ficial dirt on their surface; of rejuvenating, 
preserving, stimulating or beautifying the 
skin except to the extent that the prepara- 
tion may temporarily stimulate the skin; of 
reducing or cleaning the pores in excess of 
removing superficial dirt from pore open- 
ings; of increasing circulation and blood 
supply or having any effect thereon in 
excess of slightly and temporarily stimu- 
lating the blood in the portions of the body 
to which the preparation is applied. 

‘“*Tissuefane Preparatory Oil,” according 
to the order, is not to be advertised as 
being capable of nourishing or feeding the 
skin or pores, or of making the skin soft 
other than temporarily. or of preventing 
or removing wrinkles or lines from the face 
other than such lines as may be caused 
solely by dryness of the skin. 


Alcoholism Product Stopped 

The F. T. C. has ordered Dan M. 
Thompson, formerly trading as Danson 
Laboratories and as Thompson Labora- 
tories, Chicago, to discontinue misrepre- 
sentations of ‘‘Danson Formula,” which he 
advertised as a cure for alcoholism. 

Findings of the Commission are that the 
active ingredient of ‘Danson Formula,” 
ammonium bromide, is of value only as a 
sedative for quieting nerves, and will not 
produce results claimed by the respondent. 

The order directs the respondent to 
cease advertising that his preparation is a 
cure, remedy or effective treatment for 
alcoholism or the liquor habit in excess of 
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CONCENTRATE FOR GLASS CLEANERS 





U.S.I. Product Is Diluted with Water 
to Make Finished Compound 





Efficient window cleaning compounds can 
be formulated easily and economically with 
the aid of a concentrated solvent blend devel- 
oped by U.S.I. All that is necessary to make 
the finished cleaning compound is to dilute 
the concentrate with water. Proportions may 
be varied within wide limits, and the final 
compound may contain from 15 to 50% by 
volume of the solvent. Even the 15% mixture 
is safe for storage in cold weather. 

The 50% dilution will affect paint, varnish, 
and lacquer, and will soften celluloid (such 
as eye-glass frames). The compound, 
however, may be safely used on such surfaces, 
and is an excellent polish for eye-glasses. 

An added advantage of this U.S.I. solvent 
is that it contains a rust inhibitor, which will 
prevent corrosion of the metal containers and 
atomizers in which the compound is packaged. 

The solvent is available both without tint 
and with tint added. The manufacturer of the 
compound may select either the tinted or un- 
tinted blend, depending on his requirements. 

Full information on this solvent may be 
obtained by writing U.S.L. 


PURITY OF U.S.I. ALCOHOL 
AIDS DENTRIFICE MAKERS 


15% 











Careful control of manufacturing processes 
and thorough testing of denaturants assure 
U.S.I. Specially Denatured Alcohol of the 
properties essential in the formulation of den- 
trifices and mouth washes. U.S.I. produces 
S. D. Alcohol in five formulas authorized for 
use in toothpaste and tooth powder; in eight 
formulas authorized for use in mouth washes. 
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U.S.I.’s new solvent offers opportunities for the economical formulation of highly effective window- 
Addition of water is the only step necessary to make the finished product. 
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CONVENIENT POURING SPOUT 
ON U.S.I. 5-GALLON DRUMS 


Easy pouring from drum into small con- 
tainers is possible with the improved design 
of U.S.I.’s 5-gallon drums. The telescoping 
pouring spout is provided with an extra link 
having a small opening. In addition, the link 
is bent at an angle that facilitates pouring 
into small vessels. When faster pouring is de- 
sired, the extra link is simply unscrewed. This 
improved drum will be used for Specially 
Denatured Alcohol and other U.S.I. products, 
with the exception of Pure Alcohol. 





NDUSTRIAL CHEMICALS, 


TECHNICAL DEVELOPMENTS 
For further information write U.S.1. 

Multi-layer tablets can be made by a pat- 
ented process, it is claimed. The layers 
may be of different colors or of chemi- 
cally incompatible ingredients separated 
by an inert layer, it is said. (No. 360a) 
Skin protection is said to be afforded by a 
new product available in a series of creams 
and ointments. Different types protect 
against oils, greases, waxes, and petroleum 
products, it is claimed. (No. 361a) 
A new mixer can be used in the laboratory 
for making up test batches, or for smail 
production lots of cosmetics, pharmaceuti- 
cals, and fine chemicals, according to the 
manufacturer. (No. 362a) 
A wrapping tissue recently patented can 
be sealed by heat alone, it is claimed. 
Material is described as transparent, mois- 
ture-proof, and flexible. The joint or clos- 
ure produced by the heat is said to have 
high strength. (No. 363a) 
New brushes for analytical balances are 
said to have cellulose fibers which will 
not pull out or change color. Brushes are 
intended primarily for dry powders, it is 
reported. (No. 364a) 
A new compound is said to act as a fixa- 
tive and intensifier when blended with 
essential oils. Maker states that it displays 
very high retentivity, can be diluted with 
benzyl benzoate to control its action. 

(No. 365a) 
New use of ether is seen in extraction of 
the “anti-gray-hair”’ factor in vitamin B 
complex, it is reported. (No. 366a) 
Vitamins B: and C have been made avail- 
able for sale in bulk by a manufacturer 
who formerly produced them only for his 
own requirements, it is reported. 

(No. 367a) 
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(Above) Giant storage tanks for the 
molasses used in making U.S.1. Alco- 
hol have a combined capacity of 
more than 20,000,000 gallons. 


(Right) Trained chemists in U.S.I.’s 
laboratories test the molasses sam- 
ples for sugar content and for all 
other properties important in alcohol 
production. 


(Below) Molasses is pumped from the 

main storage tanks to smaller tanks 

holding a day’s supply. Samples of 

the molasses are drawn from these 

tanks for a final check before the i 
production process starts. 





REPEATED TESTS BY U.S.1. § 
ASSURE ALCOHOL QUALITY § 


NO. 2 OF A SERIES ON THE CONTROL 
AND TESTING OF U. S. 1. ALCOHOL 


: purity and uniformity of U.S.1. Alcohol are maintained by 
repeated tests at every step in the manufacturing process. 
Even the molasses used in alcohol production, for example, is 


tested four different times before the manufacturing process 


begins. And the same care surrounds every subsequent step—to 
bring you alcohol of the quality you need in your products. 
Many of the tests used by U.S.I. have been developed by the 
company’s own research staff—for U.S.L, as a pioneer producer 
of industrial alcohol, has led the way in production and testing 
methods. Skill and experience in alcohol manufacture, exacting 
standards of quality combine to give U.S.I. Alcohol the properties 
you want for your formulations—and help to give your customers 


the properties they want in your products. 


U. S. INDUSTRIAL CHEMICALS, INC. 

















its value as a nerve sedative, or that it will 
counteract the desire for liquor, or relieve 
the craving for alcoholic stimulation. 

The respondent Thompson was further 
ordered to cease using the word ‘“‘Labora- 
tories’ or any similar word, to describe his 
business, or representing in any manner 
that he owns or operates a laboratory. 


Murine Claims Stopped 

The Murine Company, Inc., Chicago, 
was ordered to cease advertising that 
“Murine” is a cure, remedy or effective 
treatment for eyestrain, or possesses any 
therapeutic value with respect to eyestrain 
in excess of furnishing relief from irritation 
and eye discomfort. The order further 
prohibits representations that “Murine” 
will prevent or ward off eyestrain due to 
driving, attendance at movies, reading, 
sewing, or other excessive uses of the eyes. 
Representations that use of the respond- 
ent’s preparation will prevent irritation of 
the eyes due to exposure to dust, sun, or 
light glare, or possesses any therapeutic 
value with respect to irritation of the eyes 
in excess of furnishing relief from such 
irritation, were also ordered discontinued. 


Monticello Cold Products 

Monticello Drug Company, Jackson- 
ville, Fla., was ordered to cease represent- 
ing that its preparations will check, cure or 
stop colds; constitute a complete treat- 
ment for colds, whether taken or ad- 
ministered singly or in conjunction with 
each other; will cure malaria, or are the 
speediest remedies known for colds, ma- 
laria, chills and fever, or bilious fever due 
to malaria. The order also forbids repre- 
sentations that the respondent’s prepara- 
tions are commonly prescribed by doctors. 


Retonga Claims Stopped 

The Retonga Medicine Company, At- 
lanta, Ga., was ordered to discontinue 
representations of ‘‘Retonga.”’ 

The order prohibits respondent from 
representing that its preparation is a cure 


or remedy for, diseases or disorders 
characterized by such symptoms or condi- 
tions as nervousness, indigestion, head- 
aches, sluggishness, pains, toxic poisoning, 
dizziness, muscular aches and pains, in- 
somnia, biliousness, undernourishment, 
loss of weight, or lack of strength; that it 
possesses any value in the treatment of 
these symptoms and conditions in excess 
of the temporary relief furnished by a mild 
laxative or gastric tonic when such symp- 
toms or conditions are due to or caused by 
constipation or lack of appetite, or that its 
preparation has therapeutic value in the 
treatment of constipation in excess of pro- 
viding temporary relief. 

Further representations prohibited 
under the order are that “Retonga” re- 
lieves the body of toxic poisons or cleanses 
the system; that it has any beneficial 
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effect or therapeutic value in the treat- 
ment of kidney or bladder disorders; that 
it renews or restores the strength or health 
or has any therapeutic properties with re- 
spect to building health or strength in 
excess of stimulating the appetite. 


Delayed Menstruation 

Three medicinal products dealers with 
places of business in St. Louis, Chicago 
and Seattle, respectively, have been 
ordered to discontinue misleading repre- 
sentations of their preparations. 

The respondents are Charles L. Klapp, 
trading as The Cardinal Co., St. Louis, 
distributor of ‘“Femalade Tablets,” and 
“Femalade Liquid’’; Michael S. Chiolak, 
trading as Tone Company, Chicago, dis- 
tributor of “Silver Label Formula No. 6” 
and “Gold Label Formula No. 8,” both 
known also as ‘““Tone Periodic Compound,” 
and William W. Kelso, trading as North- 
western Products Company and as North- 
western Health Clinic, Seattle, distributor 
of “Periodic Relief Pills.’’ 

The Commission orders direct the re- 
spondents to cease advertising their prepa- 
rations as constituting cures, remedies or 
competent or effective treatments for de- 
layed menstruation. The St. Louis re- 
spondent, in the sale of “‘Femalade Tab- 
lets,’ and' the other respondents, in the 
sale of their preparations, are prohibited 
from disseminating advertisements which 
fail to reveal that use of these products 
may result in serious and irreparable in- 
jury to health. 


Aurine Claims Stopped 

The F. T. C. has ordered Aurine Com- 
pany, Inc., Chicago, to cease misleading 
representations of ‘‘Ourine.”’ 

The order requires respondent to dis- 
continue advertising that ‘‘Ourine”’ is a 
cure, remedy or competent or effective 
treatment for deafness or partial deafness; 
that the product possesses any therapeutic 
value in excess of such aid as it may render 
in softening coagulated wax in the ear, and 
that the respondent makes refunds to dis- 
satisfied purchasers when in fact it does 
not maintain a definite policy of making 
such refunds. 

Commission findings are that the re- 
spondent’s preparation is neither a cure or 
remedy nor a competent or effective treat- 
ment for deafness and that although its use 
may soften accumulations of wax in the 
ear, such conditions resulting from ac- 
cumulation of wax as temporary deafness 
or ringing or buzzing head noises, will not 
be relieved without use of an instrument or 
syringe to remove the wax. 


Delayed Menstruation 

George D. Moorman and Roy C. Stock- 
bridge, trading as Mayos Products Com- 
pany and as M. P. Company, Chicago, 
were ordered to cease advertising that 
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‘‘Mayos Periodic Compound” is a cure, 
remedy or competent treatment for de- 
layed or painful menstruation, or that it is 
safe or harmless. Advertisements which 
fail to reveal that use of the respond- 
ents’ preparation may result in serious 
and irreparable injury to the health of 
the user, are also prohibited by the Com- 
mission’s order. 


Delayed Menstruation 

The F. T. C. has ordered drug companies 
in Clarksburg and Charleston, W. Va., and 
McKeesport, Pa., to discontinue false ad- 
vertisement of a drug preparation the use 
of which under usual conditions may be 
injurious to health. The respondents are 
May’s Cut Rate Drug Company, Clarks- 
burg, W. Va., May’s Cut Rate Drug Com. 
pany of Charleston, Charleston, W. Va., 
and Pittsburgh Cut Rate Drug Company, 
McKeesport, Pa. 

Commission findings are that the re- 
spondents advertised as a competent, safe 
and effective treatment for delayed men- 
struation, a preparation designated as 
“Genuine Mayco English Crown Female 
Capsules for Delayed Periods,” described 
further as “Genuine Mayco English 
Crown Female Capsules, Double Strength” 
and as “Genuine Mayco English Crown 
Female Capsules, Triple Strength.” This 
preparation was also designated as “MAY- 
CO” by the Charleston and Clarksburg 
dealers. The respondents’ preparation, the 
findings continue, contains the drugs apiol 
green, ergotin, oil of savin and aloin in 
quantities sufficient to cause serious and 
irreparable injury to health if used under 
the conditions prescribed in the advertise- 
ments or under customary or usual condi- 
tions. 

Upon petition of the Federal Trade 
Commission, each of the respondent com- 
panies recently was restrained by a United 
States District Court from further adver- 
tisement of this preparation pending 
issuance and final disposition of the cases 
under the Federal Trade Commission Act. 


Plate Tightener 

The F. T. C. has ordered Garey Carr, 
trading as Al Viola Products, Los Angeles, 
to discontinue misrepresentations of a 
preparation for tightening dental plates. 

Under the order, respondent is directed 
to cease representing, directly or through 
inference, that, except in unusual and ex- 
ceptional cases where the condition of the 
mouth is favourable to the use of such 
method, the use of his preparation, “Al 
Viola Dental Plate Tightener and Re- 
liner,’”’ constitutes a competent or effective 
method for tightening dental plates, sup- 
plies an improved fit for such plates, or 
accomplishes satisfactory results. 

The order further forbids representa- 
tions that the respondent’s preparation 
may be applied effectively by anyone other 
than an expert, or that its satisfactory use 
requires no expert assistance. 
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USTEROID custom-made vials and tubes are manu- 
factured of a strong, rigid, lightweight cellulosic 
material which produces packages perfect for 


both sampling and selling. 


Since each is produced fora specific purpose, color 
(which is integral in any shade you wish) and design 
may be synchronized to achieve top merchandising 
returns. Multi-color labels are also integral with the 
packages, eliminating most labeling costs and assur- 


ing a label that lasts as long as the package. 


Lusteroid's light weight and strength (practically 
unbreakable) make for low shipping costs, the 
elimination of expensive wadding and packing, and 
elimination of breakage. Try Lusteroid for your 


packaging and sampling needs. 


LUSTEROID CONTAINER CO., INC. 


Formerly Lusteroid Division of The Sillcocks-Miller Company 
12 Parker Avenue, West 
SOUTH ORANGE, NEW JERSEY 
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Dress Up Your 


DEODORANT PACKAGE 


The particular advantage of the 
No. 2800 applicator is that a black 
rod is inserted into the cap instead 
of the usual glass rod. This black 
rod shows up better in the liquid 
making the applicator more notice- 
able, thereby giving added sales 
appeal to your package. 


No. 2800 


No. 2700 applicator is the same as 
No. 2800 excepting it has a glass rod. 
Furnished with black plastic cap, 
screw thread, and finest rubber 
sponge, it can be supplied to fit 
properly in sizes up to and including 
4 ounce packages. Write for samples 
and prices. 


No. 2700 


GLASS PRODUCTS Co. 
VINELAND, NEW JERSEY 


Aug. ’40: 47, 2 

















Associations 
F.W.D.A. Convention 


John V. Powers, secretary of E. Fougera 
& Co. and chairman of the program and 
entertainment committee for the 25th an- 
nual convention of the Federal Wholesale 
Druggists’ Association to be held this year 
at The Homestead, Hot Springs, Va., from 
September 8 to 11, has announced the ap- 
pointment of committees to assist him in 
his work. 

Paige D. L’Hommedieu, Johnson & 
Johnson, is vice-chairman of the committee 
and William D. Barry, Mallinckrodt 
Chemical Works, is chairman of the asso- 
ciate membership group. 

Other committees appointed are: Golf— 
Charles S. Mott, Topics Publishing Co., 
chairman; H. Dietel, Merck & Co.; Her- 
mon High, Vick Chemical Co.; J. J. Ben- 


nett, Coca-Cola Co.; Harry Lloynd, 
Parke, Davis & Co.; Ladies—Vance R. 
Littlefield, Becton, Dickinson & Co., 


chairman; Edwin F. Martin, Mallinckrodt 
Chemical Works; Fred F. Rauch, S. B. 
Penick & Co.; Miss Mary Krupp, Mrs. 
Turner Currens, Mrs. S. C. James; Even- 
ing Entertainment—Paige D. L’Hom- 
medieu, chairman; Frank Callahan, Per- 
sonal Products Corp., John G. Bill, Sharp 
& Dohme; Banquet—E. D. McDaniel, 
White Labs., chairman; Max Morris, E. R. 
Squibb & Sons; P. B. Hoffman, Ortho 
Products Co.; Registration—Turner F. 
Currens, Norwich Pharmacal Co., chair- 
man; John P. McCambridge, McCam- 
bridge & McCambridge Co.; James 
Clancy, H. Clay Glover; Ed. P. Huisking, 
Chas. L. Huisking & Co.; F. Thomas 
MacGurn, Brockway Glass Co.; Wayne 
Luther, Mennen Co.; Publicity—Hugh 
Craig, Oil, Paint & Drug Reporter, chair- 
man; Harold Hutchins, American Drug- 
gist, Thomas R. Farrell, THe Druc AND 
Cosmetic Inpustry; Johnson Rogers, 
Drug Trade News; R. W. Rodman, Drug- 
gists Circular; Transportation—Robert B. 
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Magnus, Magnus, Mabee & Reynard, Inc. 
chairman; Charles L. Huisking, Chas. L. 
Huisking & Co.; J. J. Dreyer, New Jersey 
Wholesale Drug Co.; Program—R. C. 
Schlotterer, chairman; William D. Barry, 
George A. Raab, Providence Wholesale 
Drug Co.; W. W. Stephens, Drug Trading 


Co., Toronto. 





BIMS Golf Winners 

The BIMS of New York held their third 
golf tournament of the season at the Plan- 
dome Golf Club, Plandome, L. I., July 18. 
Over ninety members and guests competed 
for the nineteen prizes with the tempera- 
ture at 90. 

The first prize was won by Robert 
Delaney, Vadsco Sales Corp.; second by 
Joseph A. Huisking, Fritzsche Bros.; third 
by Edward Kessling, E. Kessling Ther- 
mometers. The other prize winners follow 
in order: John S. Baker, National Can Co.; 
Russell Boland, Drug Trade News; I. H. 
Bander, McKesson & Robbins; George 
Halloway, Pond’s Extract Co.; Frank 
Mahr, Blake Mfg. Co.; Charles C. Bryan, 
Fritzsche Bros.; Horton Spitzer, Plaskon 
Co.; A. H. Bergmann, Oxzyn Co.; Peter L. 
Forsman, C. H. Forsman & Co.; David P. 
Bach, Weco Products Co.; C. R. Keeley, 
Tormet ReguisitEs; F. J. Lueders, George 
Lueders & Co.; S. E. Umensetter, Topics 
Publishing Co.; E. F. Neimeth, National 
Magnesia Co.; G. S. Furman, Merck & 
Co.; and W. L. Fretz, Dodge & Olcott Co. 

All arrangements for the tournament 
were made by Martin Schultes, Hewitt 
Soap Co., chairman of the New York 
BIMS. Robert C. Kelly, chairman of the 
BIMS of Boston, was among the guests. 


Chemical Golf Winners 


The Salesmen’s Association of the Amer- 
ican Chemical Industry held its second 
golf tournament “of the season July 16 at 
Canoe Brook Country Club, Summit, N. J. 
The winners were: Class A—Charles 
Slater, J. T. Baker Chemical Co.; Class 


The Drug and Cosmetic Industry 





B—Ira Vandewater, R. W. Greeff & Co., 
Ist, Al. Leith, Dow Chemical Co., 2nd.; 
Kickers—Bart Sheehan, Grasselli chem- 
ical department of E. I. du Pont de 
Nemours & Co. Other winners were: 
Walter Schappa, Grasselli chemical divi- 
sion; Walter Merrill, Joseph Turner & 
Co.; Edward S. Burke; William Neuberg, 
Neuberg Chemical Corp.; R. W. Moister 
Jr., Michigan Alkali Co.; and C. F. Smith, 


More than 100 members and guests 
were on hand for the tournament which 
was under the direction of Phil Lo Bue, 
Joseph Turner & Co., chairman of the 
entertainment committee. 


Chicago Golf Winners 

Winners in the third tournament of the 
Chicago Golf Auxiliary held July 16 at the 
Tam O’Shanter Country Club were: Class 
A, First Harry B. Elwell; Second W. W. 
Scott; Third T. B. Singleton. Class B, 
First W. R. Nay; Second Van Hoven; 
Third Howard Lyon. Class C., R. C. 
Jennings; Dudley F. Lum; Third F. D. 
Hildebrant. Class D, First Norman A. 
Grimm; Second G. F. Pauley; Third J. E. 
Wehmer. Guests, First C. E. Larsen; 
Second H. L. McCaleb; Third Dr. Rakob. 





Co-metic Club Toilet Goods Show 
The third annual Co-Metic Club toilet 
goods show will be held at the Radisson 
Hotel, Minneapolis, September 1-6 inclu- 
sive. The past shows have met with such 
outstanding success that a number of lines 
have been added to give buyers a greater 
range. Firms exhibiting at this show will 
be: Coty, Inc., Lentheric, DeVilbiss Co., 
Richard Hudnut, Lucien Lelong, Luxor, 
Ltd., Kerk Guild, Inc., Yardley & Co., 
Ltd., Bourjois, Inc., Barbara Gould, Inc., 
Allen B. Wrisley Co., Chateau duParc, 
A. A. Vantine, Parfums D’Orsay, Tangee 
Cosmetics, John J. Tracey Co., Parfums 
Corday, Andrew Jergens Co., Houbigant, 
Cheramy, Harriet Hubbard Ayer, Par- 
fumerie de Raymond, Elmo Sales Corp., 
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Citric Acid 


CRYSTALS * GRANULAR - POWDERED 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,000 CITRUS GROWERS 


Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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Northam Warren Corp., Daggett & Rams- 
dell, La Cross manicure line, Early Ameri- 
can Old Spice, Geo. W. Button Corp., 
DeBoer & Livingston, Inc., Parfums Char- 
bert, Caron Corp., Roycemore Toiletries, 
Ferd Mulhens, Inc., Glida Corp., Seaforth 
for Men, Dr. West Products, Helena 
Rubenstein, Balm Argenta, Parfait Pow- 
der Puff Co., Pro-phy-lac-tic Brush Co. 













Drug Section Fall Meeting 
Arrangements for the fall meeting of the 
Drug, Chemical and Allied Trades Section 
of the New York Trade which will be held 
at Skytop, Pa., Friday and Saturday, 
October 18 and 19, were discussed at a 
luncheon meeting at the Chemists’ Club, 
July 9. J. J. Toohy, sales manager of E. R. 




















R. E. DORLAND 






Squibb & Sons, and chairman of the com- 
mittee on arrangements appointed the fol- 
lowing committee chairman: Reception— 
John A. Chew, John A. Chew, Inc.; Thurs- 
day evening entertainment—S. B. Penick, 
Jr., S. B. Penick & Co.; Friday evening 
entertainment—E. T. T. Williams, Becton, 
Dickinson & Co.; Banquet—John P. 
Remensnyder, Heyden Chemical Corp.; 
Ladies’ entertainment—A. A. Wasser- 
scheid, Mallinckrodt Chemical Works; 
Golf tournament—Victor E. Williams, 
Monsanto Chemical Co.; Transportation, 
Robert B. Magnus, Magnus, Mabee & 
Reynard Inc.; Business program—Hugh 
Craig, Oil, Paint and Drug Reporter; 
Publicity, Walter Murphy, Chemical In- 
dustries. 













Bradbury Heads Wash. Ex. 

Howard M. Bradbury has been elected 
president of the Washington Wholesale 
Drug Exchange, having served as general 
manager for the past ten years. William 
Herbst was elected first vice-president; 
Frank B. Tipton, second vice-president; 
Ralph A. Judd, treasurer and A. V. Bur- 
dine, secretary. 








Beauty Culture Convention 

The annual convention of the National 
Council of Boards of Beauty Culture will 
be held August 29 to 31 at the Book- 
Cadillac Hotel, Chicago. The organiza- 
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tion was formed twelve years ago to try to 
obtain more uniform beauty culture laws, 
board rules and state board examinations. 


Almroth Heads TIAD Club 


T. K. Almroth, advertising manager of 
Owens-Illinois Glass Co., had been elected 
president of the TIAD Club, Toledo chap- 
ter of the National Industrial Advertisers 
Association. As president of the club, he 
succeeds Phil Linne, advertising manager 
of Owens-Corning Fiberglass Corp. Mr. 
Almroth has been with Owens-Illinois for 
twenty-five years and has been advertising 
manager for the past fifteen years. 


Companies 


McKesson to Pay Service Men 

McKesson & Robbins employees called 
for military duty or training will not suffer 
any loss in salary it has been announced. 
If their service is for less than a month, 
the employee will receive his full salary in 
addition to whatever pay he receives for 
his military duty. For any training period 
ranging from one month to ninety days, 
the company will insure the employee 
against any loss in salary, making up the 
difference between his regular salary and 
the amount paid him for his military 
service. 


Heyden Price List 
A new wholesale price list for July, 1940, 


has been issued by Heyden Chemical 
Corp. Copies are available upon request. 




















Ny-Aqua Mark Approved 

Assistant Commissioner Leslie Frazer, 
U. S. Patent Office, has dismissed a re- 
quest by McKesson & Robbins, Inc. to 
block the registration of the trade-mark 
‘“‘Ny-Aqua” by the Nyal Co. McKesson 
& Robbins maintained that use of the 
name “Ny-Aqua” on a preparation for 
nasal congestion would conflict with its 
trade-mark ‘‘Aqua-Drin”’ which is used for 
a nose drop and nose spray. Mr. Frazer 
found that use of the two names would not 
result in confusion to the public. 

A petition brought by Plough, Inc., for 
the cancellation of the trade-mark, “Alka- 
lax’’ issued August 14, 1928, to Henry 
Coupland, Colorado Springs, and subse- 
quently assigned to William C. Howell, 
was dismissed by Commissioner Frazer. 
It was Plough’s claim that it owned the 
trade-mark, ‘‘Alkalax,” having acquired it 
from the bankrupt Barksdale Chemical 
Co. which had acquired it from Webster, 
Warnock Chemical Co. which had used it 
since 1911. 

Mr. Frazer stated that the evidence 
showed that the trade-mark had been used 
by both Webster Warnock and Barksdale. 
However, since Plough had failed to show 
use since acquiring it, the petition for can- 


cellation was refused. 





Robinson, Wagner Expands 

Robinson, Wagner Co., Inc., moved 
from Brooklyn to larger and more cen- 
trally located quarters at 110 East 42 St., 
New York, on July 15. The new telephone 
number is MUrray Hill 3-1184/1185. 










Fourth of July celebration at Rahway, New Jersey. 1600 employees of Merck & Company, 
Inc., Rahway Division contributed nickels and dimes to buy a new giant American flag as a 
gift to the company, in token of loyalty and devotion. Greeting a large open-air audience, 
George W. Merck, president of Merck & Company, spoke in acceptance of the flag. The 
flag was brought in by a color guard of women employees representing six divisions of the 
company. 
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TRAGACANTH 
ARABIC 
LOCUST 


RBIS GUMS, wholeor powdered, 

are the products of expert 

experience of forty-two years stand- 

ing in the selection of fine raw 

materials and in milling to guarantee 

complete satisfaction for your most 
exacting technical requirements. 


ORBIS GUMS can be obtained in 
any mesh from the finest powder to 
the various granular forms used to 
a great extent in the drug field— 
ground in our modern mill at New- 
ark, New Jersey. 

ORBIS KARAYA GUM in fine pow- 
dered form is specially adaptable 
for “Wave Sets.” 

Please let us know your require- 
ments. Working samples upon re- 
quest. 


R B | 


ree DCTS CORP OR ATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 


CHICAGO PHILADELPHIA BOSTON CINCINNATI MEMPHIS, TENN. 
831 N. Wabash Ave. 610 Brown Bids, 89 Broad Street 505 .W.McMillanSt. 1620 Carr Ave. 
































q 
\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 
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Jugeat Reception 

Lucien Lelong, Inc., held a cocktail 
party and reception on July 23 at the St. 
Regis Roof, New York, in honor of Jacques 
Jugeat, Administrator Delegue of Parfums 
Lucien Lelong, Paris, who reached this 
country from France on board the S. S. 
Exeter the day before. Mr. Jugeat was in 
Paris on June 11 when it was decided to 
move to Bordeaux, with Mr. Lelong going 
to Biarritz. On June 21, after a conversa- 
tion with Mr. Lelong it was decided that 
Mr. Jugeat go to Lisbon and take the first 
available boat to the United States. After 
considerable hardship he managed to reach 
Irun, Spain, and finally Lisbon, where he 
succeeded in securing passage on the 
Exeter. 

Every member of the Paris staff is safe 
although scattered in many parts of 
France. According to a letter dated June 
24 from Bordeaux and written by W. Ga- 
lenko, Paris manager, he managed to con- 
vey some of the stock from Paris to Bor- 
deaux, although the company’s books are 
in Limoges. “Since my last letter many 
unexpected and painful events have taken 
place,’”’ he writes. ‘“We had to leave Paris 
and at present a part of the staff with their 
families, as well as myself, are located in 
Bordeaux. Unfortunately we were unable 
to transport the whole stock but only a 
small part of it. The remainder is still in 
Neuilly. Let us hope that when the war is 
over we will find everything as we left it. 

“The journey from Paris to Bordeaux 
was quite long and strenuous. We were 
four whole days and nights on the road in 
terribly jammed traffic. It was impossible 
to find sufficient food and sleeping accom- 
modations were out of the question. Let 
us hope that this nightmare will end soon 
and that we will be able to resume our 
work. It is, of course, impossible to say 
anything regarding the immediate future 
and the possibilities for our company, but 
I want you please to rest assured that I 
will do my best to take care of our interests 
and get the place working again if possible. 
The first thing I will attempt to do as soon 
as the war is over and communications re- 
established, no matter how precarious they 
may be, is to return to Paris and take all 
the stock we have in Bordeaux back there, 
as well as the bookkeeping, which is near 
Limoges. I will then be able to straighten 


things out.” 


Ansbacher-Siegle in Chicago 

On July 1 Ansbacher-Siegle Corp., New 
York, opened its own Middle Western 
sales office at 820 S. Clinton St., Chicago. 
In the past the company’s products have 
been sold in that territory by American 
Aniline Products, Inc., of the same address. 
The new sales office, laboratory and ware- 
house are under the supervision of H. M. 
Cotey, who is well known in color circles in 
that area. The telephone number is 
Wabash 5923. 
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Baum Acquires St. Denis 

St. Denis Toiletries, Inc., has acquired 
the business of the former Parfumerie St. 
Denis, Inc., New York. Jerome E. Baum, 
originator of Dermay Perfumes, Inc., who 
retired and sold his interest in Dermay 
after fifteen years’ association, is president 
of the new organization. Philip I. Car- 


thage, formerly treasurer and director of 


Interstate Department Stores, is vice- 
president. The showrooms and general 
offices are located at 48-52 East 21 St. 
New York. 


Anderson Joins Phillips & Benjamin 

Howard V. Phillips, president of Phillips 
& Benjamin Co., Waterbury, Conn., has 
announced that Frank L. Anderson has 
joined the organization as vice-president 
and general sales manager. For the past 
five years Mr. Anderson has been a sales 
executive of Dorothy Perkins Co. Previous 
to that he was a vice-president of McKes- 
son & Robbins and general manager of its 
St. Louis unit. 

For the five years before 1933 when he 
formed the Phillips & Benjamin Co., Mr. 
Phillips was vice-president of McKesson 
& Robbins, during which period he worked 
closely with Mr. Anderson developing the 
McKesson sales organization. 

The company is planning to expand its 
activities considerably, and will soon in- 
troduce a new deodorant to be known as 
“Sno-Mist.”” 

























Penn. Refining Names Kennedy 

Pennsylvania Refining Co., Butler, Pa., 
has announced the appointment of R. T. 
Kennedy as manager of its Atlantic Divi- 
sion, located at 1 Gates Ave., Jersey City. 

In his new position Mr. Kennedy, who 
was formerly with Sherwood Petroleum 
Co. and who has had many years ex- 
perience in the petroleum industry in a 
sales executive capacity, will handle white 
oils, Insecti-sol, petrolatum, branded and 
non-branded lubricating oils and greases 
and other petroleum products. 


Emery Advances Reese 

E. W. Reese has been appointed general 
sales manager of Emery Industries, Inc., 
Cincinnati. Mr. Reese has been affiliated 
with the manufacturing and sales depart- 
ments of Emery Industries for the past 
sixteen years. He succeeds K. L. Schan- 
bacher who has resigned. 


Abbott Depot in Denver 

Abbott Laboratories, North Chicago’ 
Ill., has announced the opening on July 1 
of a new depot at 1708—16th St., Denver. 
Adequate stocks are carried to serve the 
trade and profession in Colorado, Utah, 
Wyoming, western Nebraska and parts of 
Oklahoma and New Mexico. The new 
depot will be operated under the super- 
vision of Tom Braden, manager of Ab- 
bott’s Kansas City branch with J. Neal 


Hoffman as depot manager. 


Lois Wendt and Marie Ducham, both employed with The Dow Chemical Company, Midland, 
Mich., are shown-listening in free long distance calls at the New York World’s Fair. The 
pretty girls won a free trip to the fair when Lois was named Queen of The Dow Chemical 
Company’s Field Day, and Marie, her lady-in-waiting. Lois also won one of the free long 


distance calls at the fair and spoke to her mother back home in Bay City, Mich. 
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Owens Advances Muller 

Paul Muller, branch manager of the 
New York office of Owens-Illinois Glass 
Co. for the past eleven years, has been pro- 
moted to the position of eastern sales man- 
ager of the Glass Container Division. Mr. 
Muller succeeds Edward F. Glacken who, 
as president of Owens-Illinois Distributors, 
Inc., an important subsidiary, will devote 
all his time to the distribution of the com- 
pany’s ware in the dairy field. 

Clark Rodgers, assistant branch man- 
ager of the New York office succeeds Mr. 
Muller as branch manager. He has been 
with the company for fifteen years. 

Mr. Muller was formerly vice-president 
and general sales manager of the National 
Seal Co., manufacturers of closures, and 
resigned to become general sales manager 
of Kimble Glass Co. 

A year later, following the merger of 
Owens Bottle Co. and the Illinois Glass 
Co., William E. Levis, president of Owens- 
Illinois, appointed Mr. Muller branch 
manager of the merged companies in New 
York. 

In his new position, he will have charge 
of five eastern branches of Owens-Illinois 
in New York, Syracuse, Boston, Phila- 
delphia and Baltimore. He will continue 
to make his headquarters in New York. 

Clark Rodgers, who succeeds Mr. Mul- 
ler as New York branch manager, started 
with Owens-Illinois as a factory and office 
employee in 1923, became a salesman in 
the St. Louis office in 1924 and subse- 
quently was branch manager or assistant 
branch manager in such important offices 
as Indianapolis, Buffalo, Philadelphia, 
Baltimore and New York. 


France, Campbell & Darling Move 

France, Campbell & Darling, Inc., 
natural gums and synthetic resins, moved 
from Brooklyn to Kenilworth, N. J., on 
August 1. Better coordination of manu- 
facture, sales and distribution functions 
by grouping of all facilities and employees 
in one spot was given as the reason for 
the change of address. 





Monsanto to Build in Mich. 


Monsanto Chemical Company, St. 
Louis, has purchased a 176-acre site in 
Trenton, Mich., and this Fall will start 
construction of a plant to manufacture 
various chemical products. Value of the 
land was estimated at $250,000. 





Vick Buys into Vitamins Plus 

Vick Chemical Co. has acquired a sub- 
stantial financial interest in Vitamins Plus 
Inc. Henry B. Sell, president of Vitamins 
Plus, Inc., has announced that there will 
be no change in the executive officers of the 
company and that the same sales and ad- 
vertising policy will be followed. Janet 
Leckie is vice-president in charge of sales 
of Vitamins Plus and William Leckie is 
advertising manager. 
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John Alden to Norwich 


John Alden has resigned as advertising 
manager of the Mennen Co., a position 
which he had had for four years, to become 
assistant to Dr. M. W. Stofer, vice-presi- 
dent in charge of advertising of Norwich 
Pharmacal Co., Norwich, N. Y. 


Vadsco Changes 


John H. Schrieffer, formerly in charge of 
sales promotion for Vadsco Sales Corp., 
New York, has been made director of sales 
for V. Vivaudou Inc., Kerkoff Ltd. and 
Melba Inc. 

Robert Delaney has been made Pacific 
coast manager with headquarters at 500 
Howard St., San Francisco. 


Mallinckrodt Managers Retire 

Henry A. Bergmann and Leon Broyer, 
divisional sales managers of Mallinckrodt 
Chemical Works, located at the home 
office in St. Louis, retired from the com- 
pany July 1 under the retirement-income 
plan which has been in effect for several 
years. Mr. Bergmann had been in the 
company’s employ for fifty-seven years 
and Mr. Broyer for forty-four years. 





Continental Can to Build 

The construction of a manufacturing 
plant in Walla Walla, Wash., is planned 
by Continental Can Co. The new plant will 
have a floor space of approximately 125,- 
000 square feet. The location was chosen 
because of its proximity to the vegetable 
growing areas. 


McK. & R. Advances Langefels 


Leo F. Langefels has been named man- 
ager of the Cincinnati division of McKes- 
son & Robbins, Inc., succeeding John E. 
Rudolph who has resigned. Mr. Langefels 
who was formerly merchandising manager 
has been with the company since 1911. 





Spanish Glyco Catalogs 

Spanish editions of ‘Chemicals by 
Glyco”’ and the “‘Glyco Cosmetic Manual,” 
have been published by the Glyco Prod- 
ucts Co., in response to the many requests 
from Latin American customers. 

All of the features of the English cata- 
logues have been translated and included 
in these new editions. The catalogues de- 
scribe in detail glycol and glyceryl esters, 
emulsifying agents, special emulsions, 
flameproofing, synthetic waxes, synthetic 
resins and a number of additional chemical 
specialties of wide interest and applica- 
tion. Latest formulae and methods for the 
manufacture of numerous types of prod- 
ucts are also contained in these compre- 
hensive catalogues along with useful tables 
covering melting points of resins and 
waxes, pH values of acids and bases, etc. 
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Ceramic Firm in Chicago 
The 100-foot decorating lehr of the new 
firm of Glass Crafters, Inc., was fired up 


for the first time last month, and this or- 


ganization has commenced work in the 
several fields of cosmetic and other ware 
in which it will specialize. 

Glass Crafters will apply ceramic deco- 
rating, either in all-over colors or labeling 
and fine decorative work, and then fire in 
the colors in its long lehr. Other depart- 
ments of this new firm will take care of 
frosting, cutting and polishing, ground 
glass stopper grinding, and the other 
operations to turn out the perfume bottles 
formerly imported from Czechoslovakia. 

The plant is situated at 1234 West 
Kinzie St., Chicago, and is operating as a 
subsidiary of W. Braun Company, 300 
North Canal St., Chicago, who are acting 
as sole sales agents. W. Braun Company 
has served glass users since 1909 on fine 
cosmetic glass containers and metal and 
molded closures. 


Margaret Tower with Rubinstein 
Margaret Tower has been appointed 
advertising manager of Helena Rubin- 
stein, Inc., New York. She was formerly 
with John Wanamaker, Philadelphia; 
Franklin Simon & Co., New York, and 
Fredk. Loeser & Co., Brooklyn, New York. 





Sharp & Dohme Names Robinson 
Paul Robinson has been appointed ad- 
vertising manager of Sharp & Dohme, 
Philadelphia. 
Mallinckrodt Catalog 
Mallinckrodt Chemical Works has issued 
a new 124-page catalog of Mallinckrodt 
chemicals for medicinal, photographic, 
analytical and industrial uses. Copies of 
the catalogue which bears the date, July 
1940, are available upon request. 


Donnelly Leaves Vick 

R. B. Donnelly, formerly new products 
manager of Vick Chemical Co., has joined 
Waitt & Bond, Inc., manufacturers of 
Blackstone and Yankee cigars, as vice- 
president in charge of sales. 





Lentheric Stops Woolworth 

Lentheric, Incoprorated has obtained, 
by consent of the defendant, a permanent 
injunction in the action brought in Denver, 
Colorado by Lentheric against F. W. 
Woolworth Company. 

F. W. Woolworth Company is therefore 
discontinuing selling or advertising prod- 
ucts bearing any of the trade-marks, 
brands or names of Lentheric, or bearing 
any label, whether a rebottler’s or other- 
wise, upon which such identification ap- 
pears, at prices below the minimum retail 
prices established by Lentheric. This par- 
ticularly applies to the sale of small quan- 
tities of Bouquet Lentheric whether re- 
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P U R T Y 


Purity. One word... but in it, is a world of meaning for all who know Baker’s 


Fine Chemicals. 


Baker’s is controlled purity by the ton. That means, to hundreds of pharma- 
ceutical manufacturers, uniform quality and standards of purity heretofore 
unknown. 

How was controlled purity obtained? By Baker men and methods—the same 
men who achieved purity to the third and fourth decimal in Baker’s Analyzed 
C.P. Reagents. 


This controlled purity in your products or preparations means smooth opera- 
tion and finer quality all the way. Chemists in your testing laboratories appre- 
ciate it. Your sales and advertising departments can feature it. Your customers 
are always satisfied. They come back—give their dealers repeat sales. 


Look at the list of tonnage Fine Chemicals on this page. Those are only a 
few of the many Baker Fine Chemicals that have won us a host of friends 


from large pharmaceutical and drug houses. 


Wherever Fine Chemicals are used, the name, Baker, is known. So be sure to 
get samples of Baker’s, and compare. It is on this basis alone that we ask you 


for your business. Your inquiries are invited. 


J.T. BAKER CHEMICAL CO., Phillipsburg, N.J. 


NEW YORK: 420 Lexington Avenue . PHILADELPHIA: 220 South 16th Street - CHICAGO: 435 No. Michigan Avenue 
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- The new 1940-4] edition of the 
DRUG AND COSMETIC REVIEW 


A LARGER BOOK, BETTER ARRANGED. 
WITH VALUABLE NEW DEPARTMENTS 


Over 4,500 copies of the last edition were 
distributed to buyers, chemists, perfumers, 
plant managers in the United States and 
to drug and cosmetic manufacturers in over 
32 foreign countries. 


Here are some of the features in this new 
edition which will make it a must for ready 
reference in your office— 


Directory in three separate, but consecutive 

l sections, on different color paper for quick 
reference for: Packages, Equipment, Chemicals 
and Raw Materials. 


The cream of formulas, manufacturing methods, 
practical articles, assembled from the last two 
years of Drug and Cosmetic Industry and other 
literature. 


Statistics—10 year range in prices on over 1,000 
materials, imports, etc. 


Laws affecting this industry, enforcement 
officials, and members of associations in the 
trade. 


The most complete reference of sources of sup- 
ply for this trade ever published. Full story, 
many in catalog form, of where to buy and who 
to buy from. ; 


THE DRUG AND COSMETIC INDUSTRY 


101 West 31st St., New York City 
ORDER AT ONCE! 


Please send me at once “Drug and Cosmetic Review” for which I enclose 


three dollars. Drug and Cosmetic Review 


8 TR cep nora CURR nee enter EE $<B-00 


ON ELE LEAN ML TEER OT PLATE ST RCCLE DAE ie (|: Sapa ene ane ee Beautifully Bound 


If after 24 hours examination I wish to return “Drug and Cosmetic Review” 530 Pases 
| it is understood that my money ($3.00) will be refunded at once, on pub- . 8 
lisher’s receipt of the book. 
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Non-rolling extra depth 
Bakelite cap, non-swell- 
ing Amekine synthetic 
rubber part, without 
strong odor. Saftee ball 
glass. 
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Double shell metal cap: 
special thin flange rub- 
ber part; special bent 
glass. 


Patented in U. S. A., 
Canada, Great Britain 
and other countries. 


Regular or acid re- 
sisting plastic cap: 
tegular rubber pa:t 
in various colors; 
semi-blunt glass. 


Single shell metal cap; 
clutch rubber part 
tooled blunt glass. 


Fancy colored beetle 
cap: midget rubber 
part; regular straight 
glass. 


DROPPING PARTS 








My Ses 


5 all sill 


HIS PROBLEM IS SOLVED! 


FACE POWDER BASE Z 


Has Answered His Question. 
He is now sure of getting 


@ More Covering Power 
@ More Quality of Slip 
@ More Adherence 

@ Invisibility 

@ AND MORE SALES 


Requests for samples on your firm's 
letterhead will be promptly answered. 





Phenyl Ethyl Alcohol Verona 
lonone 100% Verona 


AR v Mi ATI C S D ivi S i O N ee a Verona 
GENERAL DRUG COMPANY 


170 Varick St., New York Transportation Bldg., Los Angeles, Calif. 
9 So. Clinton St., Chicago, Illinois 907 Elliott St., West, Windsor, Ont. 














bottled or otherwise, for less than the price 
established for quantities of one ounce or 
less than one ounce—that price now being 
50c. 


Slayton with DeVilbiss 

W. L. Slayton has been appointed assist- 
ant sales manager for the DeVilbiss Co., 
Toledo. He was formerly contact and 
account executive for Meldrum & Few- 
smith Agency, Cleveland. Mr. Slayton 
handled the DeVilbiss and Don Juan 
accounts. 


Kallman Forms Company 

L. R. Kallman, formerly vice-president 
and sales manager of Associated Distribu- 
tors, Chicago, has now gone into business 
for himself trading under the name of La 
Doma Cosmetics at 43 East Ohio Street, 
Chicago. The first product being marketed 
is liquid ‘“‘Dreshield’’—a deodorant lotion. 


Medicinal Exports Up 

The United States Department of Com- 
merce reports that during the month of 
May United States exports of medicinals 
and pharmaceuticals amounted to $2,395,- 
000. This represents an increase of 44 per 
cent. over the $1,664,600 recorded in May 
1939. 

Latin American nations increased their 
purchases by 54 per cent., buying medicin- 
als valued at $1,296,000 in May as against 
$637,375 in May 1939. Colombia, which 
was the leading customer in South Amer- 
ica, increased its purchases from $93,500 to 
$163,000, followed by Argentina with a 
gain of from $53,700 to $151,600; Ven- 
ezula, from $83,670 to $130,160; Brazil, 
from $36,500 to $62,500; Peru, from $20,- 
850 to $42,670; and Chile, from $8,500 to 
$39,400. 

Exports of medicinal products to the 
Caribbean area, including Cuba and Mex- 
ico, increased from $260,585 in May 1939 
to $400,000 in May 1940. Shipments to 
Mexico increased in value from $58,600 to 
$184,000; to Cuba from $129,750 to 
$147,000. 

Shipments to Asia increased from $293,- 
700 to $528,275. Shipments to the Philip- 
pines increased from $118,000 to $175,000, 
to British India, from $79,000 to $141,000; 
to China from $25,000 to $82,440; and to 
Japan, from $10,000 to $48,500. 

Most of the exports to Europe, as usual, 
went to the United Kingdom. Shipments 
to all the countries of that area were valued 
at $351,000 in May against $283,000 dur- 
ing the corresponding month of 1939. Ex- 
ports to the United Kingdom increased 
from $202,000 to $260,000. Greece, Port- 
ugal and Switzerland were the only other 
countries of the area which took appreci- 
able quantities of American medicinals 


during May. 
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People 


Our French Friends 

News has begun to come through from 
France about the health and whereabouts 
of some of the people who are well-known 
in this country and to the trade here. As 
all of these men have many friends in the 
United States, we will publish the news 
from them as soon as it reaches us. Among 
those concerning whom we have heard are 
the following: A. Blanque, president of 
Bruno Court, Grasse, France, has returned 
to active business. Mr. Blanque reports 
that his division suffered very severe losses 
but that he, with two other members of 
Bruno Court in the division, were fortu- 
nate to return uninjured. 

Francois and Jean Goby, Tombarel 
Freres, Grasse, are reported by L. J. Zol- 
linger, president of Tombarel Products 
Corp., New York, to have returned safely 
to Grasse where they are resuming work. 

Francois Morel, of Lautier Fils, is re- 
ported by C. H. Bourguet, Lautier Fils, 
Inc., New York, as being well and healthy. 
Although his family was forced to evacuate 
from Grasse, Mr. Morel himself remained 
there during all the fighting which at one 
time reached a point only eight miles from 
there. 

Louis Amic of Roure Bertrand Fils & 
Justin Dupont, Paris, has been heard from 
but it was uncertain at the last report just 
where in France he is located, according to 
Roure-Dupont, Inc., New York. 

Francois de Laire, of Fabriques de Laire, 
Issy, France, has cabled his American 


representative, Dodge & Olcott Co., saying 
that the factory at Issy is intact and that 
the main personnel escaped safely. The 
cable was sent from the south of France. 

Emile Schlienger, president of Bertrand 
Freres, Grasse, has written Fred Theile of 
P. R. Dreyer that his three sons have re- 
turned safely to Grasse. 


Back from Cruise 

Lee DeBoer of DeBoer & Livingston and 
F. Millot, New York, returned late in July 
from a two weeks’ cruise on his 34-foot 
cruiser, ‘Carefree II,’’ of which he is 
navigator and pilot. He was accompanied 
by Mrs. DeBoer and James Kaye of Bliss 
Bros. They stopped at the Westport Yacht 
Club on Lake Champlain and various other 
yacht clubs. Mr. DeBoer is commander of 
Flotilla No. 11, Eastern Division of the 
U.S. Coast Guard Reserve. 

As commander of this flotilla, Mr. 
DeBoer directed maneuvers held by the 
flotilla on Great South Bay, Long Island, 
July 29. The flotilla is based on Freeport, 
L. I., and this is the first of a series of 
maneuvers planned as part of their train- 
ing as members of the U. S. Coast Guard 
Reserve. 


A Daughter to the Fairhursts 

W. S. Fairhurst, of Tombarel Products 
Corp., announces the birth of a daughter 
to Mrs. Fairhurst on Friday, July 26. The 
baby weighed seven pounds, three ounces 
at birth. Mrs. Fairhurst is the daughter of 
L. J. Zollinger, President of Tombarel 
Products Corp. 


Mr. and Mrs, Lee DeBoer aboard the cruiser ‘Carefree II” 
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THERE IS REASON FOR OUR CONSISTENT GROWTH 


Because Kolmar consistently leads in 
research and backs the finest quality 
products with friendly, co-operative 
service. Because, being private label 
manufacturers, we never compete with 
our clients. Because we protect each 
customer's interests with Products 


Liability Insurance. 


Actmar \aboratories 
MILWAUKEE e NEWAR K 


Representatives: 
Mr. M. C. Boyd, Quinby Building, Newark, N. J. Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga. 
Mr. Douglas Haggerty, 129 E. 42nd St., New York City Mr. Norman Kole, 980 Merchandise Mart, Chicago, Ill. 
Mr. R. F. G. Byington, 155 N. Vermont Ave., Los Angeles Cal. 
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McGlynn Honored by M.M.& R. 

George W. McGlynn, treasurer of Mag- 
nus, Mabee & Reynard, Inc., New York, 
was welcomed into the MM&R 20 year 
club at a testimonial dinner at the Hotel 
Astor on July 1. Percy C. Magnus, presi- 
dent of the company and senior member of 
the 20 year club, welcomed Mr. McGlynn 
into the ranks and presented him with a 
gift in recognition of his twenty years of 
service. Mr. McGlynn joined the MM&R 
organization just after service in the 
World War. From a minor position he 
advanced rapidly to his present post as 
treasurer. 

The dinner was attended by five other 
members of the 20 year club, officers, 
executives and the MM&R metropolitan 
sales force. 


R. B. Colgate Resigns 

Robert B. Colgate has resigned as vice- 
president in charge of research and de- 
velopment of Colgate-Palmolive-Peet Co. 
Mr. Colgate has been with the company 
for fifteen years and has been director of 
research since 1928. He will continue as a 
director of the company. 


Abbott Foundation 

Alfred W. Bays and Henry B. Shattuck, 
trustees under the will of Clara A. Abbott, 
have announced the formation of a benevo- 
lent corporation to be known as the Abbott 
Foundation to which will be transferred by 
the trustees assets of about three quarters 
of a million dollars for the purpose of estab- 
lishing an old age pension fund and other 
charitable benefits for employees of Abbott 
Laboratories and their dependents. It will 
be the plan of the directors of the Abbott 
Foundation to administer its funds for the 
benefit of those employees who shall be 
comparatively most in need of it. 








Son to the Lessers 

Mr. and Mrs. Milton A. Lesser have 
announced the birth of ason, Paul Andrew, 
on Saturday, July 20. 


Bud Keeley Ill 

C. R. Bud Keeley of Torter REQUISITES 
is confined to the hospital with an internal 
disorder. Progress is reported as slow but 
satisfactory. 


King Heads Drug Club 


Meeting recently at New York’s Park 
Central Hotel, the Pharmaceutical Adver- 
tising Directors Club elected the following 
new officers: president, Edward A. H. 
King, Crookes Laboratories; vice-presi- 
dent. Dr. Robert E. Spline, Bristol- 
Myers Company; secretary, Paul de Haen, 
Riedel de Haen; treasurer, Dr. E. N. 
Rothenberger, Sandoz Chemical Co. 





Bartlett-Snow Appoints Bartlett 

The C. O. Bartlett & Snow Company, 
Cleveland, has appointed C. O. Bartlett as 
District Manager in the Detroit territory. 
Mr. Bartlett—who is the son of the found- 
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er and organizer of the company—grad- 
uated from Case School of Applied Science 
in 1916, and immediately following held 
positions in the Company’s Engineering 
and Erection Departments. He served 
with the U. S. Air Corps during the World 
War—returning to Bartlett-Snow after the 
cessation of hostilities—but has been 
associated with the American Agricultural 
Chemical Company, for some time, follow- 
ing its purchase of a Bartlett-Snow built 
plant,—his most recent position being 
Manager of its Gelatin Division, located 
in Detroit. Mr. Bartlett has been a direc- 
tor of The C. O. Bartlett & Snow Company 
continuously for the last 20 years, and 
brings to his new work familiarity and 
wide experience with the Company’s equip- 
ment and engineering service. 


Financial 
McKesson Sells Hunter 


McKesson & Robbins, New York, has 
announced the sale of its subsidiary, 
Hunter Baltimore Rye Distillery, to 
Browne Vintners Co. for $2,313,297.63. 
Dow Chemical Earnings 

The Dow Chemical Company reports 
earnings for the year ended May 31, 1940 
of $7,159,167.12 after allowances of $1,- 
533,466.95 for federal income and excess 
income taxes. The report shows sales of 
$37,743,546.64, and cost of sales of $22,- 
979,159.32, leaving a gross profit of $14,- 
764,387.32. Selling and administrative ex- 
penses of $2,817,025.31, research and ex- 
perimental expenditures of $1,744,459.91, 
and provision for depreciation of $2,663,- 
340.22 are the main items deducted from 
the gross income. 


Amer. Home Net Up 


American Home Products Corp. reports 
for the six months ended June 30 a con- 
solidated net profit of $2,158,109, equal to 
$2.68 each on 806,465 shares of common 
stock. This compares with a profit of $2,- 
009,181, or $2.49 each on 804,509 shares, 
in the first six months of 1939. 





Commercial Solvents 

Theodore P. Walker, president of the 
Commercial Solvents Corpora’‘on, in a 
semi-annual statement to stockholders, 
announced a consolidated net profit of 
$1,046,551 after Federal income taxes and 
all other charges. This is equivalent to 39 
cents each on the 2,636,878 shares of 
capital stock and compares with $438,100, 
or 16 cents a share earned in the first half 
of 1939. 

The net profit for the quarter ended on 
June 30, last, amounted to $532,991, or 20 
cents a share. In the preceding quarter 
ended on March 31, the net was $513,560, 
or 19 cents a share, while for June quarter 
of 1939, the corporation had earnings of 
$240,058, or 9 cents a share on the capital 
stock. 
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On June 28, last, the corporation antici- 
pated the payment of its final bank loan, 
in the amount of $1,000,000, due Sept. 20, 


1940. 





Continental Can Earnings 

The financial statement of the Conti- 
nental Can Company, Inc., and wholly 
owned subsidiaries, as submitted yesterday 
to the New York Stock Exchange, showed 
consolidated net earnings of $14,088,386 
for the twelve months ended on June 30. 
The result, after $5,208,758 for deprecia- 
tion, depletion and Federal taxes, was net 
earnings of $8,879,628 available for divi- 
dends. 

After deduction of $900,000 to cover 
dividends on 200,000 outstanding shares of 
$4.50 cumulative preferred stock, $7,979,- 
628 remaining was equivalent to $2.80 
each on 2,853,971 common shares of $20 
par value. 

For the twelve months ended on June 
30, 1939, net earnings, after deduction of 
$5,207,290 for depreciation, depletion and 
Federal taxes, amounted to $7,230,142, or 
$2.21 a common share. 





Coty Buys Stock 

At a meeting of the board of directors of 
Coty, Inc., held June 25 it was decided to 
buy up 100,000 shares of common stock in 
the company from the stockholders at $5 
a share. An offer was made to the stock- 
holders until July 23, 1940, to buy 614 per 
cent. of the holdings of any stockholder 
at $5 a share. 

Funds for this purpose were to be ob- 
tained by liquidating investments. A 
periodical review of securities owned by 
Coty, Inc., showed that with the exception 
of $31,801, out of a total $598,198 the hold- 
ings consisted of government, state and 
municipal bonds. 


Crown Cork Earnings Off 

Crown Cork International Corp. and 
wholly owned domestic subsidiary (con- 
trolled by the Crown Cork & Seal Co., 
Inc. reports for the six months to June 
30 a profit of $24,285. The income in- 
cludes $199,337 dividends and profits re- 
ceived from foreign subsidiaries exclusive 
of £14,186 dividend from English sub- 
sidiary which is on deposit in London 
pending authority for conversion into 
United States dollars, and is after deduct- 
ing $150,796 amounts credited against re- 
spective investment accounts because 
deemed to be remittances of profits re- 
ported in previous years. Profit also in- 
cludes $12,105 profit from sale of 6,000 
shares of the capital stock of the English 
subsidiary. As a result of European condi- 
tions it has been deemed advisable to dis- 
continue consolidating statements of Euro- 
pean and other foreign subsidiaries, and 
since Dec. 31, 1939, the company has dis- 
continued its accounting policy of adjust- 
ing its investments in such subsidiaries by 
the amounts of their current profits or 
losses and by amounts of exchange profit 
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37 Years of 


CHLOROFORM 


USP. 


AZ Production 
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SECOND GENERATION chloroform of exceptional purity for use as a 
has come on the sedative agent, antiseptic and anaesthetic. 


scene and grown to 
manhood since Dow started supplying 


pharmaceutical manufacturers and dis- 
tributors with chloroform. 


It was in 1903, when America was emerg- 
ing from the single-cylinder automobile 
era, that Dow technicians developed a 
unique and original process for the 
manufacture of chloroform from carbon 
tetrachloride. This process produces 


THE DOW CHEMICAL COMPANY 
MIDLAND MICHIGAN 


Branch Sales Offices: New York City, St. Louis, Chicago, 
San Francisco, Los Angeles, Seattle 
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The passing of 37 years 
has only served to empha- 
size the high standards 
that govern the produc- 
tion of Dow Chloroform, 
U.S.P., and to establish it 
more firmly as a pre- 
ferred product. Dow 
packs this clear, color- 
less, mobile liquid in 5, 
10, and 55-gallon drums, 
tin lined; and also in 
cases of 4-25 lb. tins. 


Aug. ’40: 47, 2 





Repw iwa=2Dwmoe 2n 3 


_, 


n— &© .3 @ 619 








or loss in translation of their net current 


assets. 


De Vilbiss Doubles Net 

De Vilbiss Co. reports for 1939 a net in- 
come of $491,135, equal to $4.62 each on 
98,644 common shares. This compares 
with a net income of $205,853, or $1.68 
each on 98,641 shares, in 1938. 





Gillette Nets Less 

Gillette Safety Razor Co. and subsid- 
iaries report for the six months to June 30 
net profits of $1,333,451, equal to 29 cents 
each on 1,998,769 shares and comparing 
with $1,616,907, or 43 cents a share in the 
same period last year. 





Lambert Earns Less 

Lambert Co. reports for the six months 
to June 30 a net profit of $539,672, equal 
to 72 cents each on 746,371 capital shares, 
against $652,657, or 87 cents a share in the 
first half of 1939. For the June quarter the 
net profit was $100,432, or 13 cents a 
share, against $219,214, or 29 cents a 
share in the same quarter of 1939. 





Monsanto Net Up Sharply 

Monsanto Chemical Co. reports for the 
second quarter of 1940 a net income of 
$1,465,689, equal to $1.07 each on 1,241,- 
694 common shares. Earnings for the cor- 
responding quarter of 1939 were $918,801, 
or 64 cents a share. 

Net operating earnings of the American 
companies, exclusive of a dividend of 
$270,375 received from the British sub- 
sidiary, for the first six months of 1940 
were $3,107,726, or $2.30 a share, against 
$2,061,065, or $1.46 a share, in the same 
period last year. 


Norwich Earns Less 

Norwich Pharmacal Co. and subsidiary 
report for the June quarter a net profit of 
$164,383, or 21 cents a share on 800,000 
shares of $2.50 par capital stock. This 
compares with a consolidated net of $206,- 
562, or 26 cents a share in the preceding 
quarter and $224,493, or 28 cents a share 
in the corresponding quarter a year ago. 
The net profit for the six months to June 
30 was $370,945, or 46 cents a share against 
$390,351, or 49 cents a share in the first 
six months of 1939. 





Owens Earnings Rise 

Owens-Illinois Glass Co. and subsidiaries 
report for the twelve months ended June 
30 a net profit of $8,589,202, equal to 
$3.23 a share on 2,661,204 common shares. 
This compares with a profit of $6,893,071, 
or $2.59 a share in the year ended June 30, 
1939. 

William E. Levis, president, reports that 
$2,000,000 had been paid on July 1 to the 
sinking fund to retire the 234 per cent. 
debentures. Following this retirement 
the outstanding amount will be $10,000,- 
000 of the total $15,000,000 issued in 1937 
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to finance a plant rehabilitation and mod- 
ernization program. 


Vadsco Earns More 


Vadsco Sales Corp. and subsidiaries, ex- 
clusive of Malor Realty Corp., report for 
the six months to June 30 a net profit of 
$43,502 as compared with $30,045 in the 
same period last year. 





Obituaries 
George West Gair 


George West Gair, Chairman of the 
Board of Robert Gair Company, New 
York, died July 21, at his home at Greens 
Farms, Conn. Mr. Gair was born August 
10, 1872 in Jersey City. He was a son of 
Robert Gair, the founder of Robert Gair 
Company, in 1864, and Emma Eyre Gair, 
both deceased. He was educated in public 
and private schools in New York and 
Columbia Institute, New York. 

He began his career with the Company 
on June 20, 1886, becoming Vice-president 
in 1903, the year of incorporation. From 
then on, he took an important part in the 
direction of the Company. 

Mr. Gair was Vice-president and Direc- 
tor of Gair Realty Corporation, Brooklyn, 
N. Y., which manages the Gair family real 
estate holdings in Brooklyn. He was a 
Director of the Westport Y.M.C.A. and 
former President of the Westport Country 
Club and the Fairfield County Hunt Club. 
He was also a member of the New York 
Yacht Club, Poquot Yacht Club, Long- 
shore Club, Military Order of the Loyal 
Legion and St. Andrews Society. 





Robert L. Dodge 

Robert L. Dodge, retired artist, died 
July 16 at his summer home in Mill Neck, 
L. I. He was sixty-eight years old. 

A graduate of the Beaux Arts in Paris, 
Mr. Dodge spent most of his life abroad. 
His stained glass paintings are to be found 
in the library of Congress, at. Vassar Col- 
lege and in many other public buildings. 
He was the husband of Lillian Sefton 
Dodge, president of Harriet Hubbard 
Ayer, Inc., New York. 


Carl E. Berlin rs 


Carl E. Berlin, Administrateur Delegue 
of Parfums Ciro, Paris, died sometime in 
June. Nothing more definite is known as 
to the date and circumstances. He was 
born August 17, 1886, in Braddock, Pa., 
and had lived in New York and Los Ange- 
les. He served overseas as a lieutenant in 
the last war in the 77th Division and later 
in the 33rd Division. For many years a 
resident of Paris, Mr. Berlin was com- 
mander of the Myron Herrick Post of the 
American Legion there, served as honorary 
secretary and vice-president of the Amer- 
ican Club of Paris, and was a member of 
the T.N.T. Club and of the French Cham- 
ber of Commerce in that city. He was a 
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Chevalier of the Legion d’Honneur. His 
last visit to the United States was made in 
December, when he flew here by Clipper to 
begin work on the American Volunteer 
Ambulance Corps, in which he held the 
rank of major. He returned to France in 
February and made several trips to the 
front to observe the activities of the am- 
bulance unit. Mrs. Margaret Berlin, his 
wife, and a son, Peter, survive him. 


David E. Ushkow 

David E. Ushkow, founder and presi- 
dent of Endo Products, Inc., Richmond 
Hill, N. Y., died of a heart attack July 16. 
He was fifty-three years old. 

About 1915 he established a surgical 
supply business and was one of the pioneers 
in making sterile solutions for direct ad- 
ministration into the system available to 
physicians. 


William H. Erhart 

William H. Erhart, chairman of the 
board of Chas. Pfizer & Co., New York, 
died in his sleep July 30 at his summer 
home in Lawrence, Long Island, N. Y. He 
was 72 years old. 

Mr. Erhart’s father, the late Charles F. 
Erhart, was one of the founders of the 
Pfizer company. Mr. Erhart had been 
director of the American Water Works & 
Electric Company. He belonged to the 
Union, Racquet and Tennis, Rockaway 
Hunt, Piping Rock, and City Midday 
Clubs. He leaves a widow, the former 
Henriette Graves; a son, C. Huntington 
Erhart of Mount Holly, S. C.; and a 
daughter, Mrs. Robert F. Six of Denver, 
Col. 





Dr. Martin Szamatolski, 1869-1940 


Dr. Martin Szamatolski, former Factory 
Manager of Givaudan-Delawanna, Inc., 
died on July 28 at his farm in Henderson- 
ville, North Carolina after a long illness. 
He was 71 years old. 

Dr. Szamatolski was born in Berlin, 
Germany and started his technical career 
as Assistant Professor at the University of 
Berlin where he received his degree. In 
1893 he came to the United States where 
he worked in various chemical and paint 
concerns concentrating his efforts toward 
the production of organic colors. He 
originated the pigments known as Para 
Red, U. S. Teners, and Sun Red. From 
1901 to 1908 he was associated with Har- 
rison Bros. & Co. In 1908 he assumed 
charge of the Standard Chemical Co. of 
Bayonne, New Jersey of which he was 
President and Manager. From 1924 to 
1938 he was Factory Manager for Givau- 
dan-Delawanna, Inc., retiring because of 
ill health. 

Dr. Szamatolski made many noteworthy 
contributions to the aromatic chemical 
industry. His outstanding achievements 
were improved processes for the manu- 
facture of terpineol, phenyl ethyl alcohol 
and artificial musks. 
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for industrial users of TALC 


Making this your supply headquarters for TALC will help 
smooth out your troubles in that direction. We have available 
more than one hundred grades and types, including those that will 
suit your purpose exactly e They include JAIPUR, mined espe- 
cially for us in India; COTTRELL Processed—gritless French 
Talc; Italian and Oriental Talcs of selected quality—and an excel- 
lent domestic brand from California e To a major extent, the qual- 
ity of your TALC determines the quality of your Face Powder. 
Call on us for expert help—and for the Talc that will suit your 
purpose as if made to order e Also CLAY, ZINC OXIDE, 
TITANIUM DIOXIDE... and COLORS: Certified Lake and 
Mineral. Always glad to submit samples and quotation, or to 
match your own samples. 


WHITTAKER, CLARh & DANIELS, Inc. 








260) West! Broadway New York City 
“™ TELEPHONE BEEKMAN 3-3162-3163-3164 
M “W:- PA R S QO N S CABLE ADDRESS PARSONOILS NEW YORK 
S 
IMPORTS 59 BEEKMAN STREET 
AND 
PLYMOUTH ORGANIC LABORATORIES: INC: NEW YORK :-N:Y:U:S:A:° 

















PLYMOUTH ZINC STEARATE U.S.P. 


Constant improvements made by us as manufacturers of all of the Stearates over a period 
of twenty-five years have led to the final development of PLYMOUTH ZINC STEARATE 
SPECIAL “‘A’’ grade. This new product is a particularly white, smooth, light, fluffy 
and ODORLESS material, representing the finest Zinc Stearate which can be made. In 
addition to having no odor it will not develop offensive odors if kept for a prolonged 
period. You are sure that the original odor you give to your face powder will be the 
same a year from its manufacture if you use PLYMOUTH ZINC STEARATE U.S.P. 
SPECIAL ‘‘A.”’ Tested independently it shows the following results: 


ARSENIC (Gutzeit and Spectrographic Test) . . . . . . Not Found 
LEAD (Spectrographic Determination) . . . . . 1.7 parts per million 
@ 
We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE. 
& 


A complete line of Cosmetic Raw Materials 


——— 
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Any book reviewed in this section can be pur-~ 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 


Kingzett’s Chemical Encyclopedia, by Ralph K. 
Strong, Ph.D., Sixth Ed., 1088 pp., D. Van Nostrand 
Co., New York, Buckram, $14.00. 

At a time of national emergency a chemical ency- 
clopedia becomes more than ever essential for it gives 
a concise introduction to [the most fundamental of all 
industries, the chemical trades and manufacturers 
which subserve the community’s needs for food and 
clothing, shelter and defence. The Sixth Edition of this 
work should become as popular a handbook of ready 
reference as were the earlier issues. Since the publica- 
tion of the Fifth Edition of this work the death has 
occurred of its original author and founder, Mr. C. T. 
Kingzett. The publishers, however, have been fortu- 
nate in securing the services of Dr. Ralph K. Strong, 
Professor of Chemistry and Chemical Engineering at 
the Rose Polytechnic Institute, Terre Haute, Indiana, 
as Editor-in-Chief. The recent rapid advances in all 
branches of chemical science have made it necessary to 
expand the present edition beyond the size of its 
predecessor. While the amount of materia chimica is 
even greater than before, there has also been in the 
present edition a strengthening of the physicochemical 
side. The number of available industrial solvents has 
increased so much in recent times that a new article has 
been added on solubilities, with tables showing solid 
phases and solubilities of selected important salts. New 
solvents have been added to the list, such as dioxan 
and dichlorodiethyl ether. The article on chemical en- 
gineering has been much expanded and includes a con- 
sideration of materials, energy, apparatus and eco- 
nomics. The article on ‘‘strength” includes references 
to compressive and tensile stresses with two tables of 
representative materials. The article on “bacteria” 
which has been written specially for the present edition 
by Mr. H. J. Bunker, M.A., is an up-to-date authorita- 
tive summary of this important ancillary subject. The 
Systemization of organic chemistry is assisted by the 
use of charts of selected groups of chemical compounds, 
such as those containing carbon and nitrogen, and the 
typical alcohols, aldehydes and carboxylic acids. In 
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addition to entirely new items there have been con- 
siderable revision and expansion of existing articles 
among which may be noticed the following:—abra- 
sives, atomic radium, cobaltammines, co-ordination, 
diesel oil, dyes and dying, electrons, elements (tabu- 
lations), fats, flashpoints, glass, glucose, glucosides, 
isomerism, oxides (tabulations), paper, petroleum, 
radio-activity, rubber, soap and sulphur. Foods, plant 
life and pressure (high) are greatly expanded entries 
on very different lines of modern chemical research. 
The first topic is also mentioned elsewhere in enlarged 
articles on “‘protein”’ and “‘vitamins.” 


The Marketing Of Drug Products, by Paul C. 
Olsen, Ph.D., 309 pp., Harper & Brothers, New 
York, Cloth, $3.00. 

This book applies sound principles of marketing to 
the special problem of marketing drug products. Be- 
cause a far higher share of the gross income of drug 
sales is spent for marketing costs than in virtually any 
other field, there has been a widespread demand for 
sound direction in technics for marketing drug prod- 
ucts. This book, covering every phase of the subject 
from packaging to price control in wholesale, retail, 
chain, department, variety and independent drug 
stores provides a complete practical manual on the 
subject. The author writes out of an extensive per- 
sonal acquaintance with marketing problems in the 
drug trade in his seventeen years’ experience in teach- 
ing this subject. Contents include: Determining The 
Market For a Product; Problems of Packaging and 
Identification; Manufacturers’ Promotion Methods 
and Costs; Quantity Discounts and Free Goods; Resale 
Price Control; Classes of Merchandise Distributed in 
the Drug Trade; Sales of Drug Store Merchandise in 
Department Stores; Variety Stores, and Other Retail 
Outlets; Agencies Used in the Distribution of Drug 
Products; Wholesale Druggists’ Distribution Prob- 
lems And Methods; Chain Drug Stores; Types of Drug 
Stores; Drug Store Operating Methods and Problems. 
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... When 


is part of the REMEDY 


Remember the Uniformity of 
NATIONAL CERTIFIED COLORS 


([eandmother's pellets must be just 
the faint coral tint she is used to. Young 
Tommy’s occasional pill must be exactly 
as bright as a wintergreen berry. Other- 
wise the efficacy of the remedy is likely 


to be questioned. 


No one knows better than you the 
importance of color in medicinal products. 
And no one is more interested than Na- 
tional in contributing to the uniformity of 


the colors in your pills, tablets or elixirs. 


National, pioneer domestic color 
manufacturer, produces the most complete 
line of Certified Colors obtainable. These 
colors are prepared by men versed in phar- 
maceutical chemistry—the same men who 
staff the laboratory that produces National's 


famous Biological Stains and Indicators. 


We invite your inquiry. 





NATIONAL ANILINE & CHEMICAL CO., INC. 
a 40 Reclir Ht., New York, NY. 


BOSTON © PROVIDENCE © CHICAGO © PHILADELPHIA 
_ SAN FRANCISCO ¢ CHARLOTTE © GREENSBORO © ATLANTA 
Xe NEW ORLEANS ¢ CHATTANOOGA © PORTLAND, ORE. « TORONTO 
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Government And Economic Life, by Leverett S. 
Lyon and Victor Abramson, Vol. II, 1301 pp., The 
Brookings Institution, Washington, Cloth, $3.50. 
This work is devoted to the development and current 

issues of American public policy.The following collabo- 
rated with the authors: C. L. Dearing, F. A. Fetter, 
C. 0. Hardy, P. T. Homan, B. W. Lewis, E. G. Nourse 
and Eleanor Poland. !The book is an interpretation of 
American public policy in relation to our economic 
life. Among the issues discussed are: What difficulties 
arose in organizing our economy during the World War, 
and how have we planned to overcome them if we be- 
come involved again? What has been the influence of 
our tariff on both domestic and world economic con- 
ditions? What are to-day’s issues regarding govern- 
ment ownership of the public utilities? How has the 
rise of motor transportation affected government regu- 
lation of the railroads? What have been the results of 
our efforts to protect agriculture from world competi- 
tion? What difficulties have arisen in attempts to fix 
the price of coal? What have been the problems of 
conserving our oil supply? What lessons have we to 
learn from the N.R.A. experience? What issues are 
raised by government competition with private busi- 
ness? What problems have arisen in administering 
public relief? How has our social security program 
operated? 


Modern Cosmeticology, by Ralph G. Harry, 288 pp., 
Chemical Publishing Co., Inc., New York, Cloth, 
$5.00. 

In this book the histology of the skin, hair and nails 
is briefly described, this being followed by individual 
monographs dealing with the various beauty prepara- 
tions. At the same time a reference is made to the 
problem of skin absorption, the efficacy of vitamin and 
hormone preparations, and the question of allergy and 
dermatitis. Dermatological principles underlying the 
use of cosmetics are included. Working formulas and 
manufacturing procedure for all types of cosmetic 
products are given in a way that has become charac- 
teristic of this type of formulary. 


Sex in Marriage, by Ernest R. Groves and Gladys 
Hoagland Groves, 250 pp., Emerson Books, Inc., 
New York, Cloth, $2.00. 

This book gives essential information about the sex- 
ual phase of marriage. It is suggested reading for those 
about to marry, the newly-married, and the maritally- 
maladjusted. Contents: Sex and Happiness; The 
Background; Before Marriage; The Sex Equipment; 
The Beginnings of Marriage; The Love Art of the 
Husband; The Love Art of the Wife; Some Common 
Sex Problems of Marriage; Birth Control; Sex and Life. 


Your Allergy And What To Do About It, by M. B. 
Cohen, M.D., and June B. Cohen, 177 pp., J. B. 
Lippincott Co., Phila., Cloth, $1.50. 

Not a treatise for the doctor, but a popular book for 
the sufferer. To the person who cannot eat straw- 
berries, for whom a cat in the room spells disaster, 
whose hay fever is as unavoidable as death and taxes, 
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“Your Allergy” will prove the solution of a riddle. 
Explaining allergy as an abnormal reaction of the body 
to substances that are generally harmless, the book 
gives the background of this curious disturbance of 
health, helps in understanding each particular mani- 
festation and points the way to relief. There are im- 
portant chapters on how symptoms are produced and 
how diagnosed. Special attention is given to asthma, 
hay fever, rhinitis, hives and other comparatively 
common afflictions. 


Handbook Of Skin Diseases, by Leon Hugh Warren, 
B.A., M.D., M.Sc. (Med.), 321 pp., Paul B. Hoeber, 
Inc., New York, Flex. Leather, $3.00. 

This practical manual is designed to supply that 
aide de memoire and synoptic guide to diagnosis and 
treatment of the multitude of skin diseases which is so 
urgently needed. The general principles of skin therapy, 
with all the essential prescriptions, are first set forth. 
Then the book presents the salient features of some 250 
skin diseases. Lines of treatment are indicated for each 
and, conforming to modern dynamic concepts, em- 
phasis is on the internal medical rather than the purely 
morphologic concept of diseases of the skin. The work 
is divided into two parts namely: Part I—General 
Principles of Therapy; Part II]—Synopsis of Skin 
Diseases. 


The Era Key to the U.S.P. XI and N.F. VI, Fifth 
Ed., Revised by Lyman D. Fonda, 320 pp., Size 
6 x 4 inches, Haynes & George Co., Inc., Newark, 
Cloth, $1.00. 

All the essential information of the latest editions 
of the U. S. Pharmacopoeia and the National Formu- 
lary is included in this pocket reference book with 
these five new, additional features—key to non- 
official materia medica—table of doses—incompati- 
bilities—pharmaceutical latin dictionary—glossary of 
medical terms. For the past 46 years the Era Key has 
been the favorite handy guide book of thousands of 
physicians and pharmacists who find it an exceedingly 
useful and reliable epitome of the essential facts needed 
for intelligent prescribing and dispensing. With no 
pretense of replacing the Pharmacopoeia or the Na- 
tional Formulary, it gives the doctor and druggist the 
essence of these official works boiled down for quick 
reference. 


The Romance of Selling, by S. F. Worswick, Second 
Ed., 91 pp., Pocket Size, The Business Book House, 
Charlottesville, Cloth, $1.00. 

This book has been dedicated by the author to 
“those whose desire it is to raise the standard of selling, 
and who may find in its pages an expression of ideas 
which, when properly applied, will help him or her to 
attain that goal.’”’ Twenty-seven years of sales work, 
in both the retail and specialty fields, have afforded the 
author a practical opportunity to observe many of 
what might be called weaknesses common to all. If 
the information contained in this little volume is 
studied and carefully applied it should be of considera- 
ble value to all engaged in sales work. 
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You can learn a lot 
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fiom as ‘Fachage of Gum! 


Any manufacturer interested in lower wrapping costs will do well to 
ponder a package of gum . . . No simple wrapping job, when you con- 
sider that each stick is wrapped in foil and band, and the five sticks 
enclosed in another band, plus an outer ‘‘Cellophane’”’ wrap with an 
easy-opening tape! Yet it still sells for only a nickel—the same low 
price you paid when you were a youngster! 


THE PACKAGE MACHINERY COMPANY 


has ‘‘thrived’’ on such tough wrapping problems ever since the 
Our chewing gum wrapping earliest days of machine wrapping. Over a quarter century of ex- 
machine turns out packages perience, covering virtually every industry in which packaged goods 
meaner ot are produced, has taught us where to look for the necessary savings, 
600 STICKS PER MINUTE. and has helped develop the ingenuity to achieve them. 
yen as “A 08 ited The constant quest for utmost economy is reflected in every machine 
cnahiiees teahiod Com in our line... Whether you invest in a standard-type carton 
pany plant. wrapping machine, or a special machine for a particular purpose, 
you will find that every detail of its design and con- 
struction has been planned with LOW OPERATING 
COST in mind. This is but one reason why over 80% of 
all machine-wrapped products in the country are 
wrapped on our machines. 


GO AFTER SAVINGS NOW 


The first step is to get in touch with our nearest office. 
We will gladly examine your package and study your 
present wrapping methods. Our recommendations 
involve no obligation. 


PACKAGE MACHINERY COMPANY, Springfield, Mass. 
NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO 


Mexico, D. F: Agencia Comercial Anahuac, Apartado 2303 
Buenos Aires, Argentina: David H. Orton, Maipu 231 
Peterborough, England: Baker Perkins, Ltd. 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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DRUG MILLING AT SHARP AND DOHME 

At Sharp and Dohme we laid out a drug mill which 
is, we think, unique in conception, efficient and dustless 
in operation. At the time the modernization of the 
plant was undertaken, the drug mill was housed in a 
four-story building adjoining the main plant. This 
meant that crude drug was received at the first floor of 
this building, transported up into the upper floors for 
storage by means of an elevator, and then fed down 
into the mills by gravity. The total amount of space 
used for storage and drug processes amounted to more 
than 20,000 feet. This excluded cascara bark which was 
stored in sheds at the biological plant. 

Hence, the former drug mill exhibited a perfect 
example of the fallacy of gravity flow. The great ton- 
nage of drug ground by the company had to be carted 
up into the building manually before it could come 
down. During actual processing the operators were per- 
force required to travel from floor to floor. When the 
drug was ground, it was bagged off on the first floor and 
weighed. Then it was transported into the main build- 
ing and taken up nine stories in an elevator where, by 
means of a conveyor belt, it was carried up one sack at 
a time and dumped into moistening mixers after which 
the percolators were loaded, the moistened drug being 
transported from the mixers to the percolator manholes 
in small dump carts. A total of fourteen men were re- 
quired to handle the drug, to mill it, and to load the per- 
colators. The job is being done now with two men and 
occasionally three during rush seasons. The storage of 
crude drug and the milling operation now is accom- 
plished in a space of 10,000 feet, although a greater 
amount of drug is being stored and milled than hereto- 
fore. This modernization was accomplished as follows: 

The former drug mill was abandoned altogether and 
the building converted to general warehousing pur- 
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poses. Most of the old time equipment was junked, 
consisting as it did of stone chasers, buhrstone mills, and 
cutters of obsolete vintage. The entire drug mill was 
transferred to the ninth floor of the main building in an 
area directly above the extraction department. All the 
drug stored in the former mill was also transferred to 
the ninth floor where, because of the conversion of the 
milling operation into a one floor setup, it was possible 
to consolidate storage stocks in a manner which saved 
space. The removal of the drug mill to the new location 
eliminated all of the handling formerly entailed by the 
maintenance of a separate building. 

In order, moreover, to eliminate the separate transfer 
of ground drug from the mills to the moistening mixers, 
it was decided to erect a mezzanine directly above the 
mixers. The new milling equipment was arranged on 
this mezzanine in such a manner that the ground drug 
drops directly into the mixers, and the mixers are lo- 
cated high enough so that a transport buggy large 
enough to take an entire mixer charge can be placed 
under them. 

This arrangement required the solution of several 
problems. First, there was the problem of dust. Second, 
there was the problem of noise and vibration. Third, 
there was the problem of feeding the mills without mak- 
ing it necessary for men to work on the mezzanine dur- 
ing the milling operation. 

The mills are now arranged so that they can be fed 
either by hand or by means of a conveyor belt. There 
are certain drugs, such as hemlock bark, which come in 
chunks so large that they must be fed to cutters by 
hand. To make it possible to feed the mills by hand in 
the few cases when it is necessary, 1 belt conveyor was 
installed beside the mezzanine so that bales of drug 
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Monern Auxitiaries 
for your 
Tastet DEPARTMENT 


IMPROVED DRYING CLOSET. Completely self-contained, elec- 
trically-heated dryer, with motor, piping, dampers, etc., as shown... 
either with or without thermostatic control. An ideal shelf dryer for 
pharmaceutical granulations, salts, rouge and various other products. 
Improved design reduces drying time 40% or more, reduces heat re- 
quirements, assures uniform drying. Steam-heated model also availa- 
ble. Also a smaller 5-shelf model for laboratory use. 


EFFICIENT MIXER. Makes a quick, thorough mix with less granu- 
lating liquid ... which reduces drying time and lowers cost. Excel- 
lent for adding colors to granulations ... interrupted-type spiral 
agitator makes rapid, thorough mix. Tilts for discharging. Rugged. 
Can be furnished in special metals. Four sizes, belt or motor driven. 


PORTABLE GRANULATOR. Handles 90% of all pharmaceutical 
granulations, including extract mixtures ... ideal for effervescent 
salts and, when supplied with special screen, for breaking down 
slugs in precompression method of granulating. Forms uniform gran- 
ules with minimum “fines.’’ Easy to clean. Strongly built, for 
severe service. Screens easily changed. Smooth, quiet operation. 
Portable, can be taken to the material. If one department can't keep 
it busy, take it to another. Available also in larger sizes and in stain- 
less steel or other special metals. 


Send for Catalog 910-T for details 
of the above and other types of 
Stokes Equipment for the manu- 
facture of pharmaceuticals. 


F.J.STOKES MACHINE CoO. 
5932 Tabor Road Olney P.O. Philadelphia, Pa. 


Representatives in New York, Chicago, Cincinnati, St. Louis 
Cleveland, Detroit, Boston 
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The Drug and Cosmetic Industry 


FS 


Est. 1895 








Ay 













could be carried up on to the mezzanine. The major 
portion of drug, however, is fed to the mills from the 
floor. This was accomplished by using two inclined belt 
conveyors. At the lower or loading end of these belt 
conveyors, loading pits cut into the floor were provided 
and these pits were hooded on three sides and con- 
nected with a dust collector. The discharge end of the 
belts is arranged so that either one of a pair of mills can 
be fed from the belt depending upon the nature of the 
drug being ground. The discharge ends of the feed 
belts are equipped with magnetic pulleys to pick up 
tramp iron. The mills also are hooded so that the dust 
is picked up. By means of a duct through the mez- 
zanine floor, the moistening mixers are connected with 
the dust exhaust system so that the air displaced during 
the milling operation is carried into the centralized dust 
collector. The belts are set at an angle of about 20°. It 
may be mentioned in passing that even fine round seeds, 
such as colchium seed, travel on the belts without 
difficulty. 

In operating the setup the miller adjusts the slide 
gates of the discharge end of the conveyor belt so that 
it will discharge into the proper mill. He then starts the 
belt. Controls are arranged so that the belt and the mill 
can be started either from the floor or from the mez- 


zanine. A platform scale is located in the floor near the 




































View in plant of Sharp & Dohme showing mills on mezzanine, 
moistening mixers, and dump buggy under mixers. 
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View in Sharp & Dohme plant showing the feed belt 
to the drug mill. 


loading pits at the lower end of the conveyor belts. The 
miller’s first operation is to weigh the crude drug. He 
than cuts the bale open and dumps it into the floor pits 
so that it falls upon the moving conveyor belt. At the 
same time he starts the proper mill. The drug travels 
up the belt into the mill and upon being reduced to the 
proper size it falls into the moistening mixers below. 


In cases where the drug is too large to feed directly 
without being reduced to smaller sizes, as is the case of 
white pine bark or sasparilla root, a portable fodder 
cutter is placed with its discharge end above the loading 
pit. This cuts the drug up into sizes small enough to 
travel well on the belt and to feed the mills without 
choking them. To get the net weight of the drug 
dumped into the loading pit simply requires deduction 
of the weight of the bags and any stray boulders or rail- 
road iron which may be discovered during the feeding 
operation. By this means the drug miller can feed the 
mills from the floor and is not required to go up on the 
mezzanine at all during operations. 

At the conclusion of the run, menstrum is piped into 
the moistening mixers and they are then put into opera- 
tion. At the proper time a portable dump buggy is 
placed under the dump mixers and the entire charge of 
moistened drug is dropped into it. This is pushed over 
the appropriate percolator loading manhole and is dis- 
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charged from the bottom through a clam shell gate 
operated by means of a side lever. 

The equipment employed on the mezzanine consists 
of a hammer mill, a disc mill, and a pair of cutters. A 
separate unit is used for cascara of which the company 
mills a great tonnage. The cleaning operation is simple 
because every part of the equipment is completely 
accessible. The conveyor belts have smooth rubber sur- 
faces so that they can be wiped off readily. The mills 
can be blown or washed out and the moistening mixers 
can be hosed down within a few minutes. Beneath the 
floor under the moistening mixers a sewer line with 
appropriate inlets is provided and by inserting a large 
funnel into one of the inlets directly beneath the dis- 
charge gate of a particular mixer, it can be flushed out 
directly into the sewer. 

The cascara unit consists of a cutter mounted above 
a pair of storage tanks which in turn are connected with 
amixer. This unit is located on the eighth floor and is 
fed from a loading pit on the ninth floor. 

The elimination of vibration and noise was provided 
for by properly insulating the milling equipment. The 
effectiveness of the insulation is indicated by the fact 
that the general office is located on the eighth floor im- 
mediately adjacent to the extraction department and 
in two years of operation not a single complaint on the 
score of noise has been made by the office. 

The dust problem is so adequately provided for so 
that it would not be an exaggeration to say that the 
Sharp and Dohme mill is probably the cleanest drug mill 
in the industry. A slight amount of unavoidable 
dribble dust is encountered when the bales are being 
transported but once the bales are broken for process- 
ing, properly designed, high velocity hoods exhaust the 
dust which makes the average drug mill a very messy 
place. The mill operators seldom are required to work 
on the mezzanine and do all their work on the ninth 
floor. They are never required to leave this floor be- 
cause every phase of their work is consolidated on it. 

This drug mill is also equipped with the usual mills 
and sifters for milling fine powders. It is a testimony of 
the cleanliness with which this mill is operated that 
white and dark powders are milled together in the same 
area without any contamination; there are no par- 
titioned off areas at all. 


INSPECTION TABLE 

The inspection of containers which have bottom labels 
or wrapped packages which have top and bottom seals 
can be facilitated by the use of an inspection table con- 
structed as follows: If the inspection is done along a 
conveyor line, a transfer plate made of plate glass can 
be inserted between the conveyor sections. Under this 
plate a mirror should be mounted. This mirror can be 
Set up at an angle and another one placed at a tangent 
to it so that the operator can see the bottoms and tops 
of the packages simultaneously. If the inspection is 
done just prior to packing the packages into cases, a 
packing table can be employed consisting of two decks, 
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the upper deck being made of plate glass and the lower 
of mirrored glass. Thus the operator in picking the 
packages up to pack them into unit packing cases can 
see the bottoms as well as the tops without turning the 
packages over. 


STILL CLEANING DEVICE 

The Barnstead Still and Sterilizer Co., Boston, has 
just introduced a new device that makes their hard 
water type stills far easier to clean than before. This 
new bayonet type steam heating element can be quickly 
unscrewed and removed from the evaporator when 
cleaning is necessary. The heating device is readily 
accessible and easily handled. It is unnecessary to re- 
move the top or any other part of the still. The old in- 





convenient way of cleaning the heater, held fixed within 
the still, is avoided, insuring much better results and 
saving considerable work and time when distilling hard 
water. 

This new “bayonet” type heater is available only on 
the small 1 to 5 gallon per hour steam-heated extra- 
duty or hard water type stills. A similar easy cleaning 
feature is available on the larger extraduty steam- 
heated stills. This consists of a removable door with a 
heating coil mounted on it. 


WRAPPER MAGAZINE 

If you do much hand wrapping, I would suggest the 
use of a wrapper magazine which eliminates the neces- 
sity for applying adhesive to the edges of the wrapper. 
Such a magazine is constructed by placing vertical 
pieces of angle iron at the corners of a flat board equal 
in size to the wrapper. Along the edge of the wrapper 
stack a paste pot should be mounted. This paste pot is 
mounted on a couple of vertical slides so that the 
bottom of the pot rests on the edge of the stack of 
wrappers and maintains contact with the stack as the 
wrappers are used up. The pot is made of any suitable 
shape with a narrow slotted bottom corresponding to 
the thickness of the glue strip desired. Depending on 
the type of paste or adhesive used, this month or slot 
can be continuous or it may be a series of capillaries for 
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lighter adhesives. In using the device the operator 
places the package to be wrapped on top of the stack, 
makes the first fold away from her, and then pulls the 
package and the wrapper back, thus pulling the wrapper 
out from beneath the glue pot. She then proceeds with 
the end folds which have to be glued by other means. 
We have never tried developing the idea any further 
than this. It saves one gluing operation. 


PUNCH AND DIE MAINTENANCE 

Success in compressing tablets is dependent to a con- 
siderable extent to the condition of the punches and 
dies. It is needless to say that the punches ought not to 
be scratched or nicked and that at all times they should 
be in a highly polished condition and that the dies 
should also be brightly polished and free from fissures 
and score marks. Yet we have often been impressed by 
the fact that punches and dies are often loosely kept 
in drawers and are free to roll around and knock against 
each other every time the drawers are opened. It is very 
easy to rig up containers for each set of punches and 
dies and this can be done in one way by boring out 
pieces of planed 2x 4’s. Each block of wood can be 
made large enough to hold an entire set of punches and 
dies and the size can be indicated on the end of the 
block. 


FILLING LABELER 

The Harvey Machine Co., 6200 Avalon Blvd., Los 
Angeles, have introduced a novelty in packaging equip- 
ment. This machine is a combination bottle filler and 
labeler. It consists of a rotary bottle filler so designed 
that as soon as the filling tube enters the bottle and the 
filling process begins, the labeling operation starts at the 
same time. The machine apparently was designed for 
quarts and I don’t know whether it is adjustable. In its 
present design it is semi-automatic and intermittent in 
operation so that the operator is required to place an 
empty bottle in the dial and to remove the filled one as 
it comes around the other side. 


GLUE STORAGE 

A recent occurrence brought to mind the importance 
of extreme care in handling glue used for machine label- 
ing. A client of mine began to suffer from complaints 


because labels were coming off his packages out in the 
trade. At first it was thought that the labeling equip- 
ment was at fault through a possible failure in the ap- 
plication of sufficient pressure at the time the labels 
were applied. Investigation showed that this was not 
the cause of the difficulty. 

In this connection it should be remembered that the 
function of the adhesive is to effect a bond between the 
label and the container. If a bond is effected and the 
adhesive dries adequately the only thing which can 
cause a change in that bond is a change in the means 
which makes the bond possible; that is, the glue. If the 
label pops off the container at some time subsequent to 
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its application, the invariable answer is that the glue 
has passed through a chemical or physical change and 
has crystallized, thus destroying the bond. Sometimes 
in humid atmospheres moisture will be absorbed by the 
label and this will cause a physical change in the under- 
lying glue but in such a case the label is not likely to 
come off but instead will wrinkle or blister. 

In the present case investigation of the manner in 
which glue was stored and handled revealed several 
conditions, any one of which might eventually cause a 
change in the physical or chemical character of the glue 
and thus destroy it. We found that the glue was stored 
in a closet not far from a drying cabinet. Heat radiated 
from the drying cabinet elevated the temperature of the 
glue storage closet to about 100° F. This converted the 
storage closet into an ideal incubator for bacteria. The 
result was that the glue had soured. This was only one 
of the conditions encountered. 

It was observed further that glues were purchased in 
haphazard fashion sometimes in drums and sometimes 
in small containers. Our experience has shown that un- 
less a particular kind of glue is consumed in very large 
quantities, it is best to buy it in small containers, even 
though a premium price is paid. Glue should not be on 
hand too long; it should be kept in storage conditions 
which will not promote the growth of bacteria and will 
not cause the glue to dry out too much. Moreover, a 
film of water or water and glycerine should be kept over 
the surface of the unused portion of the glue. 

Other conditions were encountered in the operation 
of the labeling equipment. No regular practice was 
followed in cleaning the glue pots. It has been found 
unwise to carry glue over from one day to the other. 
When equipment has been in operation for several 
hours, it has been found best to throw away the glue 
remaining in the glue pots rather than attempting to 
salvage it. The temperature of glue rises in the pots the 
longer the equipment is operated. We have always felt 
that the machinery manufacturers would do well to pro- 
vide water jacketed coils on which the pots could set so 
that the heat rise could be counteracted. Glue is 
affected by changes in temperature and also by changes 
in viscosity due to the evaporation of its moisture con- 
tent. A consistent effort should be made to keep the 
glue in the pots at constant temperature and at con- 
stant viscosity. Glue is at best a highly variable article. 
It cannot be standardized exactly, neither can the con- 
ditions under which it is applied be controlled exactly. 
Many of our labeling difficulties would be eliminated if, 
on the one hand, we could get a non-aqueous glue and 
on the other mechanical equipment which would permit 
us to control temperature and viscosity at all times. 
Neither of these requirements constitutes an impossible 


ideal. 


MACHINERY ANCHORS 

U. S. Euboeolith Co., Lancaster, Penn., have intro- 
duced a new type of setting compound for use in anchor- 
ing machinery to floors. This material eliminates the 
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need for bolting equipment down. It has been used for 
large printing presses and for many types of heavy 
process equipment. It is furnished in brick form and is 
melted before application. It is contended that the ma- 
terial will resist water and oil, that it absorbs noise and 
vibration, and that machinery anchored with ‘‘Pilo- 
kollan’’ will never move regardless of the amount of 
vibration to which it us subjected. It will adhere to any 
type of floor. 


BUDGETS 

We wish to utter a futile bleat against what account- 
ants call budgetary control. Like the epidemic of job 
cost accounting which struck the country several years 
ago, budgetary control is being carried way beyond the 
limits of its usefulness. Apparently budgets were de- 
signed by accountants as a means of keeping them- 
selves busy. I have yet to observe an instance where a 
budget achieved any useful purpose. Invariably the 
effect of a budget is to retard progress in many direc- 
tions. In theory the idea of budgetary control is very 
sound. It presumes to attempt to estimate sales income 
and then to allot this income to the various phases of the 
business and then to make an effort to keep the ex- 
penses of the various phases within predetermined 
limits. 

Invariably, the set up is entirely inflexible and since 
accountants can very rarely see much farther than the 
books, it does not seem possible to do very much about 
it. I have never seen a budgetary control system which 
increased the sales of any organization or actually 
effected substantial operating economies. I have, how- 
ever, seen many instances where necessary repairs were 
not done because a plant manager or a department head 
was afraid of overrunning his budget. Because of the 
danger of overrunning allotted budgets, experimental 
work is curtailed or eliminated altogether. Many good 
ideas are killed because no money is made available for 
experimental work or because it is necessary to get 
special budget allotments for experimental work, the 
cost of which cannot easily be predetermined. 

I could cite many cases where labor costs were main- 
tained at status quo needlessly because budget-con- 
scious managers were afraid to spend the necessary 
money to put equipment in first class condition or to 
play around with new ideas which might or might not 
be successful. In a recent instance I heard a workman 
complain to his foreman that his work in granulating 
was retarded because the bearings of the granulator 
were shot. His foreman told him that he would have to 
get along as best he could because his maintenance 
budget was already spent and no money would be spent 
until the first of the succeeding month. In another in- 
Stance recently an important project was delayed for 
two weeks because the budget allotted to it had been 
Spent and an additional amount could not be obtained 
until the return from his vacation of the only executive 


who could authorize an increase in the budget. 
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It is most unfortunate that accountants seem to feel 
business is run for the purpose of keeping books. In 
budget practice they assume apparently that by allot- 
ting expenses to various departments that costs have 
been predetermined and are definitely controlled. A 
budget should stimulate executives to make an effort 
to operate their departments within the allotted ex- 
pense allowal. But this laudable purpose is too often 
accomplished by arresting progress and failing to keep 
equipment in prime condition and departments clean. 

In actual practice a budget is a static thing whereas 
costs are not. Budgetary allotments usually are made 
on the basis of previous operating costs which in point 
of fact may be altogether too high at the time the 
budget is set up. But the department head must watch 
his pennies so closely that he cannot do any experiment- 
ing with cost reducing ideas. Then progress stops and 
the essential purpose of the budget is defeated. I know 


in some cases that allotments are made for experimental 
expenses but no plant manager can know fully at the 
beginning of the year how many new ideas requiring 
some development work will crop up during the course 
of the year. Even when permission is given to apply for 
additional budgetary allotments to cover such ex- 
perimental work, the usual red tape involved in obtain- 
ing such allotments is discouraging. 

I have always been an ardent disciple of predeter- 
mined costs and I believe that any intelligent plant 
manager can keep his costs within bounds and he does 
not need a very elaborate collection of red tape to help 
him do this. Neither will sheets of nicely tabulated 
figures stimulate his efforts to keep his costs down be- 
cause as a rule he does not get comparative cost figures 
for several weeks after the close of any one period and 
therefore too late to do anything about the period in 
question. As I see it the job of the plant manager is to 
hammer his costs down continuously by every means at 
his disposal and not merely to keep his costs within a 
mathematical allotment. A budget can be set up for an 
inefficient plant and the plant can operate within that 
budget but this is by no means an indication that the 


plant manager has done a good job or that costs have 
been kept at their lowest point. 


SEND FOR A COPY 

Charles Ross and Son Co., 148 Classon Ave., Brook- 
lyn, have issued two new comprehensive catalogs, one 
on kneading and mixing machinery describing equip- 
ment for mixing all manner of liquids, pastes, and pow- 
ders, and the second on general equipment for the 
pharmaceutical and cosmetic industries. You should 
have both of these in your files. 

International Eng. Inc., Dayton, O., have issued a 
bulletin describing their line of portable liquid mixers 
for light and heavy duty agitation and also their stream- 
lined pebble mills. 
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NEW COLLOIDAL CLAY 


Elkonite is a naturally occurring clay, 
laid down in terrestrial beds near Elko, 
Nevada. When placed in water, it swells 
to many times its original volume, forming 
a firm jelly-like mass. Accordingly, it is a 
hydrophilic colloid with certain character- 
istics that set it apart from other similar 
materials commonly available in medicine. 

In the native state, Elkonite has the 
appearance of a light olive-green or greyish 
piece of soapstone. It is rather friable, so 
that pieces can be broken in the hand. 
Dispersed through it are small particles of 
sand or quartz comprising something less 
than 5 per cent. of the total mass. When 
a piece of this clay is put in water, the sur- 
face softens and swells, taking on a 
gummy gelatinous consistency. If water is 
added in the proportion of 6 cc. for each 
Gm. of Elkonite, the swelling continues for 
several days until finally a homogeneous 
colloidal gel is secured, of the general con- 
sistency of library paste. This paste quiv- 
ers when the container is struck a sharp 
blow, thus indicating an elasticity of an 
organized colloidal gel. Its physical state 
is not affected by normal temperature 
changes, the paste being stable under 
ordinary conditions as long as the evapora- 
tion of water is prevented. 

Less concentrated dispersions have the 
consistency of syrup; when still less con- 
centrated, such as a 5 per cent. concentra- 
tion, the consistency and appearance re- 
semble a greyish milk. In this low concen- 
tration, the clay solution readily passes 
through filter paper or cotton, leaving a 
sediment behind consisting of insoluble 
sand particles. The filterability can be 
used to free the Elkonite of all grit or 
particulate matter. Solutions can be con- 
centrated by evaporating off the water by 
boiling, without destroying the colloidal 
nature of the clay. In fact, heating the 
clay to the temperature of softening of 
glass does not alter its characteristic 
physical state. 


Aug. 40: 47, 2 





A fine non-gritty powder of Elkonite 
was prepared from a 4 per cent. solution, 
which was filtered through coarse filter 
paper or cotton. The filtrate was col- 
lected and dried by evaporation, first on a 
steam-bath, and then at 110°C. for 24 
hours. The resultant cake was ground in a 
mill to a fine powder and passed through a 
100-mesh sieve. This powder, or a 15 per 
cent. paste made from it, has been used in 
all the tests or experiments to be described. 

Chemically, Elkonite seems closely re- 
lated to the general group of clays known 
as bentonites. However, it is much more 
colloidal than other bentonites and comes 
from an area much farther west than the 
usual bentonite deposits. 

The pH of the Elkonite in 2 per cent. 
solution was about 8.8 as judged by indi- 
cator solutions. In keeping with the slight 
alkalinity, the paste and solution taste 
mildy soapy, although not unpleasantly so. 
The material is moderately detergent, and 
has been used as a soap substitute under 
war-time conditions. 

Because of the possible usefulness of a 
material of the type of Elkonite for intern- 
al administration as an adsorptive or pro- 
tective agent in gastro-enteritis, colitis, 
gastric or duodenal ulcers, etc., it was de- 
sirable to know whether it would adsorb 
appreciable amounts of acid or alkali and 
thus modify the chemical reaction in the 
digestive tract. To compare its action 
with that of other generally available col- 
loidal adsorbent or antacid powders, 9 
different substances were tested in parallel 
for their efficiency in adsorbing acid and 
alkali. The matetrials tried were Elkonite, 
Trisomin (magnesium trisilicate), ben- 
tonite, fuller’s earth, Norit (an adsorptive 
charcoal), kaolin, bismuth subcarbonate, 
aluminum hydroxide and Lloyd’s alka- 
loidal reagent. The best antacid was Tri- 
somin. The remaining substances were 
arranged in descending order of efficiency 
as antacids as follows: fuller’s earth, bis- 
muth subcarbonate, Norit, Lloyd’s re- 
agent, Elkonite, bentonite, aluminum hy- 
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droxide and kaolin. In order of efficiency 
for neutralizing alkalies Lloyd’s reagent 
was the best, then Trisomin, Elkonite, 
fuller’s earth, kaolin, bismuth subcarbon- 
ate, aluminum hydroxide, Norit and ben- 
tonite. 

The changes in viscosity of the suspen- 
sions of the same nine substances were 
studied after the addition of acid and 
alkali, since this would reveal changes in 
their colloidal state as the reaction was 
altered. 

Suspensions of Trisomin, Fuller’s earth, 
Norit, kaolin, bismuth subcarbonate and 
aluminum hydroxide showed no viscosity 
changes after the addition of alkali or acid. 
Lloyd’s reagent increased slightly in vis- 
cosity after the addition of more than 
3 cc. of alkali. Bentonite suspensions in- 
creased sharply in viscosity to 5.81 after 
the addition of up to 3 cc. of acid, but the 
viscosity returned to the control value 
after 5 cc. There were no changes after the 
addition of base. In contrast, Elkonite 
suspensions increased markedly in viscos- 
ity to 27.0 following the addition of acid, 
and to 2.78, of alkali. This change was so 
marked with one cc. of acid that the fluid 
suspension became nearly a gel. Almost 
as high a viscosity was attained with the 
5 per cent. suspension in the presence of 
acid, as was seen with a 15 per cent. con- 
centration at the normal pH value. The 
viscosity was also above normal until 9 cc. 
of the alkali had been added. Therefore, 
Elkonite was much more hydrophilic in 
the presence of acid or alkaline reactions, 
such as those of the gastrointestinal tract, 
than were any of the other materials 
tested. 

The main usefulness of Elkonite in the 
gastrointestinal tract would seem to be as 
a colloidal demulcent, which could protect 
an irritated mucosa, and, by its gel-like 
consistency, give softness and bulk to the 
feces. In one patient, with a hyperirrita- 
ble colon, the taking of one tablespoonful 
of the Elkonite paste with each meal for 
several months has been accompanied by 
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FINE PEPPERMINT FLAVOR AT LOW COST 


NORIMINT 


Imitation Peppermint Oil 


COMPOSED OF NATURAL AND SYNTHETIC 
MENTHOLS, MENTHONE, MENTHYL 
ESTERS, AND TERPENES 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
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The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Talc. There is no 
substitute. 


. CHARLES MATHIEU | INCORPORAT 


Exclusive representatives of the Italian Producers 
77 RIVER STREET HOBOKEN, NEW JERSEY 


The Drug and Cosmetic Industry 

















Aug. ’40: 47, 2 

















appreciable relief of symptoms. This ob- 
servation lends some support to the sug- 
gestion of its possible usefulness in this 
type of condition. In order to get the full 
effect of the Elkonite, it should be ad- 
ministered as the paste rather than the 
powder, since the powder may take 24 
hours to swell to its maximum after it is 
brought in contact with the fluid of the 
intestinal tract. 

The effect of continued ingestion of 
Elkonite was tested on rats, which were 
given the powdered material mixed with 
food. Although the Elkonite rats averaged 
slightly lighter than the controls at the end 
of the experiment, there was no definite 
evidence of any adverse effect of the 
Elkonite on the nutrition of these animals, 
when it was fed to them for this five- 
month period. 

The average food consumption of the 
control rats over the entire period was 
17.4 grams daily for each rat. The Elkon- 
ite fed animals ate an average of 21.9 
grams daily. When this latter value is cor- 
rected for the Elkonite present in the diet, 
the medicated rats ingested 19.7 grams 
daily, a value 13.2 per cent. larger than the 
controls. Since the Elkonite rats gained 
no more weight than the controls, but 
rather slightly less, and had a larger food 
intake, the presence of the colloidal ma- 
terial interfered with the complete absorp- 
tion of the food. 

At no time was there any evidence of 
alteration in motility, or abnormal distribu- 
tions of the food mass, such as might be 
expected if balling or caking occurred. 

Finally, on the 147th day, all the rats 
were killed, and their gastro-intestinal 
tracts examined. In none of the animals 
were there any impactions or hardened 
masses, such as can occur when non-hy- 
drophilic colloids are administered, and the 
stomach and intestine appeared entirely 
normal. 

A 15 per cent. gel of Elkonite has a 
smooth, creamy consistency suitable for an 
ointment base. Any of the medicaments 
commonly used in the treatment of skin 
diseases may be incorporated with it. 
Ointments prepared with Elkonite as the 
base are homogeneous and smooth, and 
relatively small amounts are required for 
application. When rubbed on the skin, a 
dry film forms after 2 or 3 minutes, which 
holds the medicament in contact with the 
skin-surface. Elkonite is not rubbed off by 
the clothing or bed linen, but can be read- 
ily washed off with water. Since it does 
not spread to the hair and produce sticky 
smears, Elkonite makes a more satisfactory 
base for scalp ointments than the bases 
now available. The tars and dyes, which 
are very sticky and messy when made up 
in the usual ointments, with Elkonite give 
clean, dry adherent films, which make the 
treatment cleaner and less irritating to the 
skin, and prevent soiling of clothing. 

The Elkonite gel was tried as an oint- 
ment base in the treatment of 63 patients 
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(25 males and 38 females) with the follow- 
ing dermatoses: dermatophytosis, contact, 
seborrhoeic and atopic dermatitis, pity- 
riasis rosea, lichen simplex chronicus, 
scabies, impetigo, acne and pruritus ani. 
Salicylic acid, ichthyol, ammoniated mer- 
cury, resorcin, sulfur, naftalan, crude coal 
tar and its derivatives, balsam of Peru, 
gentian violet and oil of cade were used. 
The combinations and concentrations of 
the drugs used were those ordinarily em- 
ployed in the treatment of these derma- 
toses. No incompatibilities were observed. 
The ointments were well tolerated on the 
glabrous skin and scalp, both in adults and 
infants. The response of the various der- 
matoses to treatment were approximately 
the same as with the use of the same drugs 
in other ointment bases. However, the 
improvement in the physical characteris- 
tics of the ointments was a distinct ad- 
vantage. 

Ointments prepared with Elkonite base 
maintained their consistency despite 
changes in temperature for a period of 
more than three months. They appeared 
to change on standing only if left in open 
containers from which the water of the 
ointment could evaporate. M. L. Tainter, 
G. Kulchar, A. B. Stockton (Stanford Uni- 
versity). J. Am. Pharm. Assn. 


ABSORPTION BASE 


Forty-four different bases were pre- 
pared, using the following ingredients: 
cholesterol, petrolatum, lanolin, beeswax, 
paraffin, ceresin, cetyl alcohol, oleic acid, 
mineral oil, lecithin, spermaceti, glyceryl 
monostearate, sodium oleate, glycerin, so- 
dium lauryl sulfate, cholesterol esters, 
oxycholesterol, and water. The best mix- 
ture was found to be the following: 


Se | Se Rte al eee 5.0 
ee ee eee 20.0 
MTMMRMIM MANE 35.25, <asresticeigtieue oad 45.0 
EES PD Pa oe ieee Le 25.0 
INN ooo. dees oi res woot 5.0 


To incorporate the water the base is 
melted and the temperature maintained at 
about 45° to 50°. Water having the same 
temperature is then added in small por- 
tions with stirring until emulsification 
takes place, as evidenced by the formation 
of a white cream. 

The limits of water absorption were de- 
termined for each of the formulas by re- 
peated experimentation, the aim being to 
produce a base that would take up three or 
more times its weight of water. 

About 300 per cent. of water could be in- 
corporated in a base composed of 5 per 
cent. of each lanolin and cholesterin, but it 
was observed that upon standing or being 
rubbed upon the skin there was separation 
of water. An additional binding agent 
seemed necessary to produce more stable 
emulsification. Accordingly several such 
agents were tried, namely, cetyl alcohol, 
ceresin, lecithin, cetaceum, oleic acid, 
glyceryl monostearate, sodium lauryl sul- 
fate, white and yellow wax, etc. Of these 
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agents white and yellow wax and cetaceum 
seemed to be the proper agents to add. 

It was further observed that petrola- 
tums varied greatly in their physical 
properties. This led to the use of liquid 
petrolatum and relatively high percentages 
of white wax, cetaceum and lanolin. 

Several investigators suggested the value 
of oxycholesterol and cholesterol esters in 
formulas of this kind. Experience indi- 
cated that these substances do yield good 
water-holding formulas but that they lose 
their water after a weck or so unless a 
rather large percentage of anhydrous lano- 
lin is present. Oxycholesterol yielded 
products that were rather dark in color and 
which did not seem to exhibit as good 
emulsifying powers as those prepared with 
cholesterol. G. W. Johnston and C. O. Lee, 
J. Am. Pharm. Assoc. 


HAIR DYES 


An examination of the effects of dihydric 
and trihydric phenols on the oxidation of 
diamines in hair dye mixtures shows that 
the function of the phenols is to promote 
the formation of fast colors having brown 
shades. They prevent the formation of 
insoluble Bandrowski’s base and so give a 
better color for the same amount of di- 
amine. Study of the chemical reactions 
involved shows that in general there is 
first the formation of red or brown in- 
dophenols with the oxygen in the ortho 
position. These indophenols then con- 
dense with the formation of oxazines and 
oxazones which form a permanent color 
with the hair. 


HEPTYL ALDEHYDE 

Heptyl aldehyde, administered to mice 
in their food, caused extensive liquefaction 
in spontaneous mammary carcinomata and 
prolonged life. The author does not ad- 
vance this substance as a “cure”’ for can- 
cer, but suggests that two or more chem- 
icals used in combination may provide a 
chemotherapeutic control for cancer, at 
least in mice. L. C. Strong, Am. J. Cancer, 
vol. 35, p. 401. 


VITAMIN K AND JAUNDICE 


The results of the use of 2-methyl-1: 4- 
naphthoquinone as a synthetic substitute 
for natural vitamin K that Macfie and his 
associates report are striking. The prepa- 
ration when given to four patients with 
obstructive jaundice with low prothrom- 
bin indexes raised the index in all of them 
within two days. In the last case the 
change was evident within twelve hours. 
It is probable that the effect was present in 
the other cases at this early stage but 
the index was not estimated sooner. The 
rapidity of its effect suggests that it may 
be particularly valuable in the treatment 
of postoperative bleeding in jaundice. 
Brit. Med. J. vol. 2, p. 1220. 
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AMBERGRIS 


Amber does not, of course, come ex- 
clusively from the cachalot whale but is 
also found in other types of whales caught 
near the Azores and elsewhere. 

When the catch is secured, it is cut up, 
and a commencement is made with the 
interior. On opening the stomach, a kind 
of black vegetation is encountered: one 
may well suppose that this vegetation is 
morbid. It is attached to the stomach 
walls and in some cases is found all along 
the oesophagus, in the same manner as 
certain types of fungi are attached to the 
trunks of trees. At this moment the amber 
is black and to the touch suggests damp 
rubber. It gives off a repulsive odor. 


It must be admitted that these animals, 
probably all attacked by this supposed 
malady, are frequently inconvenienced by 
the abundance of this vegetation and that 
they must make efforts to disencumber 
themselves of it. The amber thus ejected, 
being lighter than water, floats on the sur- 
face and from this moment is carried away 
by sea currents. It seems likely that form- 
erly a branch of the Gulf Stream passed 
near the coasts of Brittany, since in the 
history of this country mention is made of 
the discovery of amber on the beaches. 


Amber is originally black. It is to be 
supposed that its original nauseating odor 
becomes modified through certain in- 
fluences, which modify also its color. Black 
amber is more fatty than grey amber and 
the latter is drier. Ambergris appears 
porous, as if one constituent has been dis- 
solved in water and thus vanished. 


The oesophagus of the amber-bearing 
animals being relatively small, the amber 
can thus be ejected only in small fractions. 
If one observes the movement of the sea 
and its action on the bodies floating upon 
it, one realizes that it is the movement 
back and forth of the waves which pro- 
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vokes the formation of nuclei in amber, 
which is a resino-waxy matter that softens 
under heat. This material could well be a 
cholesterol secreted by a diseased organ of 
the animal. 

It is not surprising that, in the summer, 
the pieces of amber which encounter one 
another on the water surface become 
agglomerated to form a greater mass. 
Each piece having itself a core, the pres- 
ence of numerous cores in a block of am- 
bergris is probably thus explained. 

Amber is black when rejected by the 
animal: it may be that it is partly consti- 
tuted from coloring matter, but there is no 
doubt that the action of the solar rays on 
the amber, itself constantly wetted by sea 
water containing mineral and metallic 
chlorides, must have a great influence on 
its coloration and the transformation of its 
perfume. It would be interesting to know 
the time taken for the transformation of a 
piece of amber from black to grey. We 
have observed that certain pieces of amber 
are more strongly perfumed than others. 
These are generally pieces ranging from the 
size of an egg to that of an orange. These 
pieces appear to have journeyed for a 
longer time on the water and their color is 
light ash-grey. 

The prolonged immersion of the amber 
in the sea, far from adversely affecting its 
odor, appears to improve it. In the course 
of its wanderings on the surface of the sea, 
the amber may be thrown up on the beach 
and subsequently carried away again; this 
fact would explain the presence of sand 
grains in a block of amber. 


The formation and construction of am- 
ber has yet to be determined. Some have 
thought amber to be an intestinal calculus 
formed in the stomach of the animal by the 
undigested remains of different marine 
animals which serve as its food; but in 
these circumstances the amber would be 
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an ejection, and this is not the case. 
Amber may be a morbid vegetation; this 
appears probable for this vegetation is 
attached to the mucous membrane of the 
stomach in the same manner as certain 
types of fungi are attached to the trunk of 
a tree. A more scientific study might fol- 
low up these observations, but for the 
moment the speculations seem to provide 
a reasonable enough hypothesis. J. Char- 
rier, S. P. C. 


ALDEHYDE AROMATIC 


By condensing vanillin with oenanthol 
in dilute alcohol in the presence of caustic 
alkali, there is no difficulty in obtaining 
alpha-amyl-3-methoxy-4-h y drox ycin- 
namic aldehyde, whose odor is better than 
that of jasminal. Under the same condi- 
tions, salicylic aldehyde condenses with 
oenanthol to give alpha-amyl-2-hydroxy- 
cinnamic aldehyde. The odor of this prod- 
uct also resembles that of jasminal, but is 
somewhat inferior. S. Ishikawa and T. 
Sakurai, Sc. Repts. Tokyo Bunrika Daigaku 
(Sec. A), 1939, vol. 5, No. 71-73, p. 291-292. 


AUTO-OXIDATION OF 
TERPENES 


Citronellol gives, on auto-oxidation, hy- 
droxycitronellol and dihydroxycitronellol; 
camphene gives camphenilone and a com- 
pound which is probably an unsaturated 
peroxide. With alpha-terpineol, only hy- 
droxydihydrocarvone is obtained; oxida- 
tion of dihydrocarvenol probably causes 
rupture at the double bond. Limonene 
gives, along with carveol, limonene glycol, 
while alpha-phellandrene gives alpha- 
phellandrene glycol. It thus appears estab- 
lished that the action of oxygen on mono- 
ethyl derivatives either takes place at the 
double bond or at the active methylene 
groups in the alpha position with respect to 
the double bond. In the case of diethylene 
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FRANCE CARRIES ON 


= 


<= ~ OR some months past, the question in every per- 


fumer’s mind has been: How will French flower oil produc- 


tion be affected by the war? 


Now, from our factory in Seillans, comes this reassuring 
report: “Since early May plant operation has been continuous 

we're working full 24 hours a day!”” Which means 
that flower harvests, with their precious store of fragrant 
oils and absolutes, have been happily spared from impending 


loss. 


Viewed both practically and sentimentally, this is good news 
for the American perfumer—practically, because it means 
that stocks of French oils may again be freely available; 
sentimentally, because it means that even in its darkest hour 


the true spirit of an old traditional friend lives on! 


FRITZSCHE BROTHERS, Inc. 
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.. . A TIMELY JASMINE SUBSTITUTE 
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~ HERE is little purpose in reminding the perfume industry of its acute need 
for natural Jasmine; there is every purpose in reminding it that JASOLEA is a tried and 
worthy Jasmine substitute. Vitally important to every perfumer in this emergency is the 






availability of this Fritzbro Specialty which is now offered in the following three natural 
Jasmine grades: 


44hhss , : 2 ; : ‘ P 
JASOLEA N -——Careful examination of this product will reveal it to be an unusually close 
simulation of Jasmine Enfleurage. Its striking similarity, even to the fatty, obscure odors of the natural 
oil, distinguishes it as a laboratory achievement of highest merit. 


4 44 
JASOLEA “X* _ this grade duplicates the Jasmine Absolute of volatile solvent extraction. It 
blends perfectly with natural oils and in proper proportion, challenges even expert detection. 


JASOLEA oF — _ Here is an indispensable working base for finished jasmine perfumes. Pos- 
sessing all the rich, full fragrance of the living flower, its use requires little, if any, manipulation. 


In all formulas indicating the use of natural jasmine or its equivalent, JASOLEA of appro- 
priate type can be safely substituted. In doing this, perfumers will not only bridge the 
present emergency, but they'll discover a new and more effective way of creating true jasmine 
effects at synthetic jasmine costs. 


We urge you... try JASOLEA .. . today! 
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NEW 


— Sate has heard the tramp of marching feet 
Greeks, 
Romans, Visigoths and Moors,—all have crossed her 


since time immemorial. Phoenicians, 
borders, captured her cities and settled on her soil, 
Today, within 


half a mile of our factory in the village of Seillans, 


leaving their mark behind them... 


there remain the ancient gates and cobbled byways 
built by Saracen invaders a thousand years ago... 
Civil strife has left her weak and destitute; religious 
wars have left her barren and destroyed. But in the 
end, France—her sturdy peasants firmly rooted in 
hallowed soil—has always emerged a new and 


stronger nation. 


Below: In old Provence—the village of 


HOPE BRINGS NEW ACTIVITY TO OLD PROVENCE 





With characteristic grimness and determination, 
France is once more bending to the task of recovery, 
—once more assuming rightful leadership in certain 
fields. Of these, her production of natural flower oils 
is foremost. And if activity is as intense in other pro- 
ducing regions as it is at present in and around Par- 
fumeries de Seillans, then perfume manufacturers 
here can feel secure in the thought that their floral 


needs will be adequately cared for. 


Inquiries for your future requirements of SEILLANS 
FLOWER OILS, CONCRETES and ABSOLUTES 


are cordially invited. 











































































































compounds, the result of attack by oxygen 
depends upon the type and positions of the 
two double bonds, which may either react 
independently or, if they are conjugated, 
simultaneously. NN. Dupont, Ind. Chim. 
Belge, 1940, vol. 11, p. 3-13. 


PHARMACEUTICAL 
OINTMENTS 


Pharmacopoeial and proprietary oint- 
ments possess certain disadvantages. The 
majority, being greasy, are immiscible 
with serum or with aqueous preparations 
of antiseptics and hence mitigate the effi- 
cacy of the latter; they are rarely attrac- 
tive in use, and moreover the application 
of water-in-oil emulsions prevents radia- 
tion of heat, and these should not there- 
fore be applied to a hot or oozing skin 
surface. 

In addition there are a number of oily 
liniments and vapor rubs which might be 
marketed in a more attractive ‘‘emulsified” 
form with less risk of soiling the user’s 
clothes. 

Lanolin, owing to its high water-ab- 
sorbing capacity and its emollient prop- 
erties, has been widely used in the past for 
the preparation of water-in-oil emulsified 
ointments, and has proved its efficacy in 
the treatment of chapped skin surfaces 
and in cases of industrial dermatitis. Its 
stickiness (even when used with relatively 
large amounts of water) makes it objec- 
tionable for use under ordinary working 
conditions. Where such types of emulsion 
are required lanolin may be replaced by 
one of the various lanolin extracts (con- 
sisting chiefly of cholesterol plus oxidation 
products); alternatively oxycholesterol it- 
self may be used. 

Although by such means the stickiness 
of the product is diminished, such prepara- 
tions, being of the W/O type, are oily in 
use, prevent radiation of heat, and are im- 
miscible with serum and aqueous prepara- 
tions. Where therapeutic efficacy is un- 
impaired, they are best replaced by the 
use of an O/W emulsifier. Numerous syn- 
thetic agents are available for this 
purpose—e.g., glyceryl monostearate, 
diglycol stearate, diglycol laurate, Lanette 
Wax SX, Acimul; various soaps of the 
alkalies; triethanolamine and other amino 
soaps; sulfated fatty alcohol derivatives, 
ete. 

Lanette War SX, a partially phos- 
phated cetyl/stearyl alcohol, is a whitish 
wax, neutral in reaction, readily self- 
emulsifiable in water forming O/W emul- 
sions which are relatively stable to vary- 
ing ranges of pH from alkaline to acid. 

Research has shown that pH plays an 
important role in the efficacy of an anti- 
Septic, an increase in alkalinity greatly 
reducing its efficiency, and conversely. 
In general, such antiseptics are consider- 
ably more efficacious when incorporated 


in a base having a pH of 7.0 or less. 
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Lanette Wax SX is therefore of particular 
value in formulation of such products. 
Glycol laurate produces stable emulsions 
with mineral oils, and has the advantage 
of requiring no heat of any kind, the emul- 
sifier and water being shaken together in 
the cold, and the oil mixture added to this, 
with rapid agitation. The pH of the 
normal grade of this emulsifier (5 per 
cent. aqueous dispersion at 25° C.) is ap- 
proximately 8.5, but a special “neutral’’ 
grade having a pH of 6.9 can be obtained. 
Glycol stearate and glycerly monostearate 
form neutral creams when stirred with 
water in percentages of 10 to 20 per cent. 


Both of these substances are non-toxic 
and edible. The pH of a 1.5 aqueous dis- 
persion of the monostearate is 6.9, and 
that of a 3 per cent. dispersion of the 
glycol stearate 5.4. 

Modern introductions of interest are 
some of the new derivatives of -sorbitol, 
which may be used for the emulsification 
of mineral and vegetable oils and fats, 
and are stable to a wide range of varying 
pH; amongst these may be mentioned 
Sorbitan monolaurate, Sorbitan mono- 
stearate, Sorbitan mono-oleate, Mannitan 
monostearate and Mannitan monolaurate. 

Various amino soaps, sulfated fatty al- 
cohols and their derivatives are also avail- 


able under proprietary names. R. G. 
Harry, Manuf. Chem. 
INSECT REPELLENT 

The Kessler Chemical Co., Inc., of 


Philadelphia is now offering its Insect 
Repellent No. 4 for general use. This 
product, an oily liquid is applied as a 20 
to 25 per cent. solution in alcohol and has 
been tested both in the laboratory and the 
field. In a field test, an isopropyl alcohol 
solution containing 25 per cent. of In- 
sect Repellent No. 4 gave complete pro- 
tection for one arm and the face for about 
three hours while mosquitoes were biting 
the unprotected arm at the rate of 30 to 
40 bites per hour. Alcoholic solutions of 
the insect repellent as well as the un- 
diluted product were applied to the faces, 
arms and legs of a number of persons 


without any signs of irritation to the skin. 


ESSENTIAL OIL OF MATAI 


The essential oil of the New Zealand 
conifer Podocarpus spicatus has been in- 
vestigated and has been shown to contain 
a- and £-pinene, limonene, cadinene, an 
unidentified sesquiterpene hydrocarbon, a 
sesquiterpene ketone, sesquiterpene alco- 
hols, a solid diterpene and a liquid di- 
terpene. A comparison of these two latter 
substances with a- and #-podocarprenes 
from the essential oil of P. macrophylla 
was made. A comparison of the essential 
oil constituents of several Podocarpus 
species is also given. In connection with 
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the molecular structure of the solid di- 
terpene it has been shown that (a) the 
molecule contains two unsaturated link- 
ings, probably of different types; (6) that 
there is a single methylene side-chain in 
the molecule; (c) that on ozonolysis a 
keto-acid is produced in addition to 
formaldehyde. J. M. Butler § S. T. 
Holloway, J. S. C. I. vol. 58, p. 223. 


ESSENTIAL OIL OF TRACHY- 
SPERMUM COPTICUM L. 


A sample of the essential oil of Trachy- 
spermum copticum L. contained approxi- 
mately cymene 50%, dipentene and 
a-terpinene 25%, thymol 24% and car- 
vacol 1%. Thus the oil is of high quality 
because the thymol contains very little 
carvacrol and cymene can be transformed 
into thymol by oxidation. WN. I. Libizov, 
Farm. i Farmakol, 1938, No. 4, p. 33. 


EUCALYPTUS AUSTRALIANA 


E. Australiana growing in Victoria in- 
cludes a number of varieties whose essen- 
tial oils differ in chemical composition 
from those of E. Australiana growing in 
New South Wales. The occurrence of 
piperitone in quantity in a tree of this 
group is recorded for the first time. The 
oil of E. Australiana growing at Alexandra, 
about 100 miles from Melbourne, had a 
similar composition of that from the same 
species distilled in New South Wales. A 
comparison of the oil of E. amygdalina ob- 
tained in Tasmania showed marked agree- 
ment with the oil from one of the Vic- 
torian varieties of E. Australiana. A 
thorough botanical investigation is being 
made of the Victorian trees. A. R. Pen- 
fold § F. R. Morrison, J. Proc. Soe. 
N.S. W. vol. 71, p. 357. 


QUININE IODOBISMUTHATE 

The following modification of the 
Francois and Seguin procedure gives a 
quinine iodobismuthate which is more 
uniform in color and composition: sus- 
pend 200 Gm. of basic bismuth carbonate 
in 2600 cc. of boiling water and gradually 
add concentrated hydrochloric acid to 
complete solution (about 500 to 550 cc.), 
let cool and add 1 Kg. of potassium iodide; 
dissolve separately 155.5 Gm. of quinine 
monohydrochloride in 4 liters of boiling 
water, add a few cc. (about 10) of hydro- 
chloric acid to facilitate solution and 250 
Gm. of potassium iodide, and pour the 
solution with stirring into potassium iodo- 
bismuthate solution; let stand 2 hours, 
decant the clear liquid 
through a filter on a Buchner funnel, com- 
plete filtration under vacuum, wash the 
precipitate on the filter twice with 2% 
potassium iodide solution and with 1 liter 
of distilled water, and dry in the air or in 
the oven below 40° C. A. Monfort de 
Castilho, Boll. chim.—farm. vol. 77, p. 
149-152. 
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Thanks to you--- 


PETROFIOL caes have doubled 


during the past year. 


We believe this rather astounding fact is due to your 
& acceptance of PETROHOL as the ideal solvent for 


Massage Preparations 
THE ORIGINAL Toilet Waters 


SYNTHETIC SOLVENT Liniments 
MANUFACTURERS Astringents 


e and similar proprietaries. 
*PETROHOL is Isopropyl Alcohol 


STANDARD ALCOHOL COMPANY 
296 BROADWAY, NEW YORK, N. Y. 


Are you having ? 
any trouble with your 


Over 35 years ago, the first Neutral Powdered White Soap was intro- 

















duced to the peneteoinee: of orgy —_ cee ne “ta 

the House of Hopkins hough perfected through the years by 
various technical improvements, CHECK YOUR PRESENT SOAP 
Hopkins’ Rajah Brand Neutral Pow- FOR THESE QUALITIES 
dered White Soap is today made 
under the same original process. For / Pure whiteness 
completely dependable uniformity, 
for perfect performance, standardize Profuse, lasting lather 
on Hopkins’ Rajah Brand Powdered 
Neutral White Soap. You will Good meshing qualities 
greatly appreciate its extreme 
snow-whiteness, thoroughly neutral Freedom from free alkali 
taste, its complete freedom from 
free alkali, low moisture content, Uniformity 
and its very low residue of alcohol, 
water and sodium carbonate. Hop- Resistance to varying tem- 
kins’ Neutral Powdered White Soap perature 
will not turn rancid or harden on 
the shelf. Try it yourself. Fine appearance of finished 


” Send for a Free Sample to use ina trial batch—also prices. product 








J.LLHOPKINS & COMPANY 220 Broadway NEw YORK 
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ADVANCING THERAPY 


PREVENTING IVY POISONING 


A vanishing cream that gives protection 
against poison ivy has been developed by 
Dr. Louis Schwartz, Dr. Leon H. Warren 
and Frederick H. Goldman of the U. S. 
Public Health Service and the National 
Institute of Health. The formula for the 
cream, which is made by mixing either 
sodium perborate or potassium periodate 
with vanishing cream, will appear in a 
forthcoming issue of the Public Health 
Reports. 

Tests on nine volunteers showed that 
the cream protects against both the poison 
ivy extract, which is at least 30 times as 
powerful as any poison ivy leaf, and 
against the leaves and stems of the plant 
itself. Two of the nine volunteers, one 
the most susceptible and one medium 
susceptible to poison ivy, after rubbing on 
the cream, went out into the fields near the 
National Institute of Health at Bethesda, 
Md., and pulled out poison ivy plants by 
the roots, plucked the leaves, and rubbed 
them over their skins. Neither volunteer 
suffered any ivy poisoning from this. 

Dr. Schwartz and associates have no 
doubt the cream will be equally successful 
in protecting others against poison ivy if it 
is made and used according to directions. 

It must be rubbed all over the face, 
hands, arms or any other part of the body 
likely to come in contact with poison ivy. 
After four hours, when the worker stops 
for lunch, it should be washed off with 
soap and water. Then after lunch, before 
going out into the fields or woods again, 
the cream should again be thoroughly ap- 
plied all over the exposed skin, and again 
washed off at the end of the afternoon. 

The reason for washing it off and re- 
applying it at the end of four hours is to 
make sure the skin is all covered and so 
protected against the poison ivy. Some 
of the cream is likely to rub off by the 
end of four hours and especially during 
the lunch hour. 
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In making the cream, and any druggist 
can do so, 10% sodium perborate is used, 
or 2% potassium periodate. These two 
substances come in crystals which should 
be ground into powder first because the 
crystals will not mix well with the cream. 
The vanishing cream should be made first 
and then the chemical added, otherwise 
the chemical will react with other in- 
gredients of the vanishing cream and the 
result will not be satisfactory. The cream 
should be freshly prepared at least once in 
two weeks to avoid deterioration. 

The cream acts by filling the pores of 
the skin and forming a protective covering 
which prevents much of the ivy poison 
from penetrating the skin. 

As perspiration comes in contact with 
the vanishing cream in the pores of the 
skin a soap is formed and in addition to 
washing the poison ivy off and out of the 
skin, the alkalinity of the soap liberates 
nascent oxygen from either the sodium 
perborate or the potassium periodate. 
This oxygen neutralizes the ivy posion. 
Tests made by Dr. Schwartz and asso- 
ciates showed that an alkali alone will not 
neutralize the ivy poison. Science News 


Letter, July 20, 1940. 


SUPERFLUOUS HAIR 
TREATMENT 


Dorff used theelin by inunction in eight 
cases of female hirsuties and by hypoder- 
mic administration in others. The gona- 
dotropic factor of the anterior pituitary 
gland was used in some in an attempt to 
stimulate the ovary directly. The eight 
patients, from 15 to 23 years of age, pre- 
sented no definite neoplastic pathologic 
changes in the adrenal, ovary or pituitary 
glands on clinical examination. All the 
patients showed some signs of masculiniza- 
tion; hirsuties of the face, trunk and ex- 
tremities, heterologous formation of supra- 
pubic hair, some exaggeration of the size of 
the clitoris and irregular or scanty men- 
strual periods of five patients. Although 
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endocrine therapy did not completely 
eradicate the hirsuties, it provoked enough 
important changes to lead one to believe 
that it might be a stepping stone toward 
improved therapy; for after treatment had 
been administered for a time some of the 
superfluous hairs on the cheeks, chin, parts 
of the thighs and legs fell out spontan- 
eously. In addition the superfluous hair 
which had not fallen out became loosened 
at its roots. In several of the patients 
there was a familial tendency to super- 
fluous hair growth. However, in spite of 
this apparent hereditary factor the re- 
sponse to endocrine treatment was the 
same as in patients with no such tendency. 
The good effects on hirsuties were com- 
paratively short lived. Within a period 
ranging from several weeks to several 
months regrowth began. However, with 
this regrowth the new hair no longer 
appeared in its original stubborn or coarse 
state but was of a lighter color and finer 
texture and it appeared in a more loosely 
rooted state so that it could be plucked 
with ease. While all these changes were 
taking place in the hirsute areas the 
normal hair did not fall out nor did it ever 
loosen. In addition to changes in the 
hirsutism the menstrual irregularity tended 
toward correction in some of the patients. 
The general psychic outlook of most of the 
patients was greatly improved and a cer- 
tain feminizing effect was reflected in the 
facial appearance and demeanor of most of 
them after treatments had been in progress 
for a time. Oral administration of a 
placental extract, emmenin, was given in 
two cases in addition to local and hypo- 
dermic estrogen therapy. With this addi- 
tion in one case, even though previous 
theelin therapy provoked no_ beneficial 
change, some of the facial hair loosened 
and fell out. In the other case a falling out 
and loosening of the hair occurred so that 
it could be plucked easily, eliminating 
the necessity of shaving. Ann. Intern. 
Med. vol. 13, p. 2112. 
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ROMSO 


REG. US. PAT. OFF. 





Better Quality 
at a Saving! 





Soap to the layman means simply something with 
which to make a lather. 


To the dentifrice manufacturer it can mean a 
calamity if the chemical or physical characteristics 
vary the slightest. 


: 3 FACE POWDERS 
No one soap can suit the needs of the many ES 
formulas used. That is why POWCO Brand > OINTMENTS 

Neutral Soaps, made from refined edible oils, 2 TALCUM POWDER 


cover a wide range of titres, etc., for your especial 


needs. % LOTIONS 


If you have a new product or an old one we can % TOILET SOAPS 
supply just what you want. $ MEDICATIONS 
* i 


Our large quantity production and our close sell- 
ing margin make it possible for you to buy 
standardized air floated POWCO Brand Neutral 


Soaps of better quality—at a saving. 





John Powell & Co., Inc. 
114 East 32nd Street New York City 
Tested Quince Seed % y A | WN C oO ».« | D E 


Powdered Neutral Soap 


Concentrated Shaving Cream Base THE NEW JERSEY VAIN + COMPANY 


160 FRONT STREET © NEW YORK 
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HEPARIN 

Heparin, which was first found to exist 
in the liver, later was also isolated from 
other organs, e. g., the lungs. The chem- 
ically identified components of heparin 
suggested a resemblance to chrondiotine 
sulfuric acid, though this acid lacks anti- 
coagulant power. Later it was found that 
the aminosugar of heparin was glucosa- 
mine, and it is now thought that it is a 
mucoitinic sulfuric acid. Further work 
showed that the heparin polysaccharide is 
built up from glucoronic acid, glucosamine, 
and acetic and sulfuric acids. The proper- 
ties of heparin are in agreement with what 
is known of its chemical nature. Its 
potency is unaffected by ordinary enzymes 
and by oxidizing or reducing agents. It is 
resistant to heat and may be sterilized in 
an autoclave. Solutions are not susceptible 
to contamination by bacteria. One mg. of 
the pure substance is sufficient to prevent 
coagulation of about 500 cc. of cat’s blood 
for twenty-four hours at 0° C. Chemically 
pure heparin injected intravenously into 
animals and man causes no ill effects. The 
action is rapid; five minutes after intra- 
venous injection, blood can be taken from 
the donor without any danger of clotting 
during the transfusion. However, heparin 
soon passes from the blood and is stored in 
the tissue before excretion in the urine, so 
that heparinization of the donor does not 
last for long. The dose required for dogs, 
rabbits, cats and human beings per Kg. 
body weight is the same; about 1 mg. per 
Kg. body weight injected intravenously 
raises the coagulation time to 30 to 45 
minutes. One investigator found that 
heparin prevented the formation of 
thrombi, and experiments are at present 
being undertaken to test its possible value 
in the prevention of this uncommon, but 
serious, complication of surgical opera- 
tions. The purification of heparin involves 
constant standardization of the various 
fractions by testing their anticoagulant 
power. 

Heparin of American manufacture is 
now being offered under the name of 
Liquaemin by Roche-Organon, Inc., of 
Nutley, N. J. 


SULFAMETHYLTHIAZOLE FOR 
BOILS 


Grulee and Mason used sulfamethyl- 
thiazole for the treatment of three children 
with furunculosis of the scalp. Improve- 
ment began within from twenty-four to 
forty-eight hours. The furuncles of one 
child were almost completely healed in six 
days; in the others new lesions developed 
when the drug was discontinued, but all 
cleared up after a total of thirteen and 
twenty-three days of treatment, respec- 
tively. The dosage used was from 0.5 to 
1 Gm. every four hours. The infant who 
required twenty-three days of treatment 
had the most severe case of furunculosis 
ever seen by the authors. The child had 
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been hospitalized when 244 months old 
and treated variously for eight months, 
with no apparent improvement. On the 
tenth day after sulfamethylthiazole was 
started in this case the abscesses still 
showed positive cultures. Vomiting, toxic 
rash and neutropenia developed, in two 
of the children, but all this cleared up 
without serious after-effects. J. Pedi- 


atrics, vol. 16, p. 566. 
ZINC PEROXIDE FOR ULCERS 


Zinc peroxide controlled the foul odor, 
profuse discharge and pain associated with 
dead tissue resulting from cancer and 
chronic ulcer of the surface tissues, Brom- 
ley Freeman, M.D., Hines, IIl., reports in 
The Journal of the American Medical Asso- 
ciation for July 20. 

The predominating infecting agents in 
such conditions were found by Dr. Free- 
man to be the types of bacteria which 
thrive best without air. Zinc peroxide 
dressings disinfect and deodorize these 
lesions, which because of their decaying 
character are excellent sites for bacterial 
growth. Zinc peroxide has the property 
of liberating oxygen, which kills the 
organisms. 

Dr. Freeman used zinc peroxide dress- 
ings in thirty-five cases of chronic ulcers 
with or without cancer and he says that 
after two weeks of treatment cultures of 
the material from the lesions showed little 
or no bacterial growth. 


“Twenty-four hours after the first ap- 
plication of zinc peroxide,” he maintains, 
“there was a definite loss of odor in all but 
one case. Bacteriologic studies showed 
but little change, and the loss of odor is 
attributed to oxidation and/or absorption 
of the bacterial metabolites (waste prod- 
ucts of bacterial growth). Discharge was 
markedly lessened. Patients previously 
requiring from three to seven dressings 
daily needed but one application of zinc 
peroxide. Exquisitely tender nonhealing 
ulcers with a surrounding area of erythema 
(inflammation) soon showed clearly de- 
fined margins, a disappearance of the 
erythema and loss of extreme sensitivity. 

“Pain,” he continues, “‘can be judged 
only by the amount and frequency of nar- 
cotics required. Most of the patients re- 
quired nothing but mild sedatives after 
the regular institution of the zinc peroxide 
dressing. The freedom from embarrass- 
ment (from odor) and the return to normal 
social contacts and interests together with 
newly acquired confidence and hope have 
been uniform.” 


DIGITALIS WOUND 
TREATMENT 


Baron studied the effect of digitalis on 
wounds, particularly on those failing to 
respond to the customary treatments. 
Digitan was applied either in a 10 per cent. 
solution or as a 10 or 20 per cent. oint- 
ment. A compress saturated with the 
solution is placed on the wound and a layer 
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of cotton saturated with the solution 
placed over it. This dressing is changed 
after twenty-four hours. Zinc paste is ap- 
plied to the surrounding healthy tissue to 
prevent maceration. Digitan ointment is 
used first in the stronger and later in the 


weaker concentration. Ointment band- 
ages, changed daily, were employed in the 
treatment of new, extensive burns. The 
ointment is especially advantageous in 
facial burns because it is odorless. Oint- 
ment bandages, remaining in place for 
about a week, were applied to wounds that 
had improved under digitan compresses. 
Digitan ointment bandages in combination 
with plaster of paris casts were left in place 
for several weeks. This therapy has been 
employed in forty-eight cases, including 
post-operative and post-traumatic sup- 
purating wounds, burns, carbuncles, cru- 
ral, decubital and x-ray ulcers, necrosis 
caused by contrast medium and osteo- 
myelitis. The advantages of digitalis 
treatment of wounds are: 1. It improves 
blood perfusion and purification of wounds. 
2. It inhibits inflammation and stimulates 
granulation. 3. It stimulates epitheliza- 
tion. The author suggests that these 
effects are the result of improved blood 
flow in the capillaries of the wound 
brought about by the action of digitalis on 
the cells of the capillary wall. A bacteri- 
cidal effect is probable but has not been 
definitely proved. Chirurg, vol. 12, p. 160. 


TESTOSTERONE PROPIONATE 


According to Buhler, testosterone pro- 
pionate in massive doses promptly ad- 
ministered alleviates difficulties in urinat- 
ing and associated distress even in ad- 
vanced hypertrophy of the prostate. A 
man aged 72 had suffered from anuria for 
three days and the residual urine amounted 
to 1,500 cc. After twelve days of a daily 
dose of 25 mg., urination set in spontan- 
eously. Three weeks later, dosage having 
been discontinued after the nineteenth 
day, the residual urine was reduced to 
75 cc. No relapse had been reported as 
late as three and one half months. This 
patient was given a total of 475 mg. The 
author employs daily doses of 25 mg. until 
improvement occurs, thereupon reducing 
the quantity to 10 mg. Massive doses are 
required especially in grave cases belong- 
ing to the second and third stage of hyper- 
trophic condition. The therapy is most 
effective in incipient and second stage 
prostate enlargement; in advanced cases in 
which surgical intervention is contrain- 
dicated because of the age of the patient 
or other complications, testosterone gives 
relief from pain. The author believes that 
the drug has prophylactic value if applied 
at the first signs of prostatic enlargement 
and that the study of constitutional types 
and a classification of their characteristics 
might indicate those in whom a predis- 
position to hypertrophy of the prostate 
exists. Klin. Woch. vol. 19, p. 254. 
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TONKAIRE* 


Your problem for removing the sharpness of alcohol odor in perfumes 
and toilet waters is solved by using Tonkaire. 


Tonkaire is also used in talcs to remove the metallic earthy odor; 
enhancing the effect of the perfume fragrance. 


Trial pound . . . $8.00 


WRITE FOR SAMPLES AND INFORMATION TODAY 


* Reg. U.S. Pat. Off. 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 


NEW YORK 
DETROIT 
LOS ANGELES 


Trial ounce . . 


. $1.00 


SS FB RO KGRG KORCUN GONG: NODNORROONOINGSNOSRORROD 


SIEGES ESD 
TOKAK 


PHILADELPHIA 
CHICAGO 
SAN FRANCISCO 


COMPAGNIE PARENTO. LTD. 
TORONTO, ONT. CANADA 
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BASIC MATERIALS 


for Drugs and Cosmetics 


One of the many essential services 

» tothe drug and cosmetic industries 

We, rendered by the House of McKesson 

for more than a century is the import- 

ing and distributing of basic drug 

materials from all parts of the world. 

Improved, perfected and extended, 

2 this important service to the indus- 

try is now used by scores of manufacturers to help 

produce drug and cosmetic preparations which sat- 

isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 
Solvay Sales Hawaiian Pineapple Co. 
Corporation Citric Acid 


Alkali-Chlorine i 
- 5 Zinsser & Co. 
Paradichlorobenzene Gallic Acid 


E. I. Du Pont de Tannic Acid 


Nemours, Inc. 3 
Campbor, USP, XI Stauffer Chemical Co. 
Cream Tartar 


Carus Chemical Co. Tarta 
Benzoic Acid Tartaric Acid 


Benzoate British Cod Liver Oil 
Brown Company Producers 
Chloroform Cod Liver Oil 


Heavy Chemical Division 


MCKESSON & ROBBINS, Inc. 
155 E. 44th Street, New York, N. Y. 











Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 





e Durable 


e Moderately 
priced 


e Simple to operate 
e Convenient sizes 


e Eliminates e Light construction 


spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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AMERICAS 


Wor ORAWCE 


compare &) 


FRITZSCHE BROTHERS, INC. 


76 Ninth Avenue, New York, N. Y. 


ASK OUR JOBBERS FOR SAMPLES 


@ DODGE & OLCOTT COMPANY 


180 Varick Street, New York, N. Y. 


Distributors for: CALIFORNIA FRUIT GROWERS EXCHANGE « Products Department, Ontario, California 
Producing Plant: The Exchange Orange Products Company, Ontario, California 


Copyright, 1940, California Fruit Growers Exchange, Products Dem 











Give your creams a 


Silly Smooth Jectuce 


WITH 


Cetyl Alcohol-Bennett 


Because women prefer creams with silky smooth- 
ness and pearly white texture, the sales of your 
creams will take an amazing leap when you use 
Cetyl Alcohol-Bennett in their manufacture. 


Our years of experience in manufacturing Cetyl 
Alcohol has made the House of Bennett recog- 
nized headquarters for this popular cream ingre- 
dient for the best high grade cosmetics. Made 
from only the very finest spermaceti, Cetyl Alco- 
hol-Bennett is snow white and available in both 
powdered or lump form. 

Ask for a generous sample and quotations on 
this ingredient for improving your creams and 
jumping their sales. 


ARTHUR E. BENNETT & C0., INC. 


Top Quality Essential Oils, Aromatic Chemicals 
and Flavors 
109 West Hubbard Street, Chicago, III. 
Phone Superior 9324 
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BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


|THE WILSON LABORATORIES | 


4221 So. Western Ave., Chicago, III. 


also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles S 
619 Clark Ave., St. Louis 7 


| 
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Visit 


ORAC 


OI for yourself 
new developments for the 
nail enamels of tomorrow 


THE VORAC COMPANY 


Specialists in Nail Enamel Manufacturing 


310 ADAMS STREET, NEWARK, N. J. 


Cable Address—Vorac Telephone Mitchell 2-7140 








Any Cuestions, Please? 


About legislation, regulation, Federal, State or City, as they affect your 
labeling, advertising, packaging, alcohol use, sales policies, etc. 


The MAY issue of Drug and Cosmetic 
Industry contains all the answers! 


Here is some of the Data: 


3. Wheeler-Lea Act: collect triple damages. The longer you ~ 


1. Federal Food, Drug and Cosmetic Act: 


Conditions corrected by new act; require- 
ments to be met simply stated; label re- 
quirements; suggested warning statements; 
products which cannot be sold to the 
public; cosmetic names and claims which 
are taboo; enforcement attitude toward 
deceptive packaging provision; complete 
list of certified colors; directory of federal 
enforcement officials. 


. State Drug and Cosmetic Acts: 


List of states whose acts have been changed 
because of the new federal act; variations 
of state acts from federal act; states and 
cities in which registration is required; list 
of state enforcement authorities. 


Classifying for easy reference the cease and 
desist orders and stipulations of the Federal 
Trade Commission to indicate what cannot 
be said in advertising the many types of 
products of drug and cosmetic manu- 
facturers; when firm names must be 
changed; inferences that must be avoided 
in advertising and packaging; how the Fed- 
eral Trade Commission controls the label. 


. Robinson-Patman Act: 
What is it and what has been happening? 
It is still a very important law. Even if the 
Federal Trade Commission does not call 
you to task, a competitor can sue you and 


5. 


cease to conform with the requirements, 
the greater is the danger. 


Alcohol Regulations: 

Some light in a murky maze of changing 
regulations. What to do and what not to 
do. 


. Fair Trade: 


Copies still available at 25e 
DRUG & COSMETIC INDUSTRY 


Sample contracts to control your prices at 
wholesale and retail under the Fair Trade 
Acts. List of states having Fair Trade 
Acts and how to work under them. How to 
enforce your contracts. 





101 W. 31st Street ; : . 7 ; New York, N. Y. 
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SUMMER SUN 
BRINGS 
CUSTOMERS 


Here Are ‘Red-Hot” Selling Items, Just the 
Thing for Millions of New Sun Fans! You can 
Sell These Easily. What’s More You'll Get Fast 
Repeat Orders!! 


CSUN TAN OIL 
OSUNTAN LOTION, 
CSUN TAN CREAM = 
CUDEODORANT LOTION 
CFLORAL COLOGNE 
WRITE TODAY! 


under your private label. 


SOLO LABORATORIES 


3450 West Lake Street Dept. 801 Chicago, Illinois 














CI DEODORANT CREA 
COCOLOGNE DEODORANT 


Whatever your needs may be, we will gladly co- 
operate with you in developing products for sale 
















ABBOTT DRUGS 


AND CHEMICALS.... 
















ANESTHETICS 

Procaine Hydrochloride . . . Procaine Base . . . 
Benzocaine . . . Procaine Borate 

ANALGESICS 

Cinchophen . . . Neocinchophen 

ANTISEPTICS 

Acriflavine . . . Calcium Mandelate . . . Mandelic Acid 
HYPNOTICS 

Barbital . . . Phenobarbital 

ALKALOIDS AND DRUG EXTRACTIVES 


Berberine . . . Colchicine . . . Ephedrine 
- . » Hydrastine . . . Lobeline Sulfate . .. Podophyllin 









For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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... if you make 
the Right Cream 


And the right facial cream must contain the right 
beeswax base. It must be 100% pure, it must be uniform 
in texture, and pure white — all essential in making high 


quality creams. 


Beehive Brand scores 100 on all three points. Our 
buyers select it from the finest grade of crude beeswax. 
Our skilled chemists test it for purity, quality and uni- 
formity. And the sun and the air bleach it pure white. 


And remember, the quality and texture of every tablet 
of Beehive Brand is always the same. Beehive assures you 
of a uniformly pure base, entirely free from adulterants of 
any kind. It places the prestige and 
integrity of a famous raw-mate- 
rials manufacturer behind your 








product. 


WRITE DEPT. A7 TODAY FOR 
COMPLETE INFORMATION 


HIVE BRAND 
Ce i’ a> | 


WILL & BAUMER CANDLE CO., INC 















Established | 
Buckley Road, Syracuse, New York 



























RE 


ROUGE: 
of trouble making rouge. Our formula 
calls for tale, gum arabic, and lake 
coloring matter, all of which are mixed 
into a stiff paste. This we spread on a 
twelve cavity mold and press. Some- 
thing must be wrong with our process 
for upon taking the mold out of the 
press, we found ourselves unable to re- 
move the cakes. Inasmuch as this is a 
new product with us we would be very 
much indebted to you for any assistance 

that you mav be able to give. Melbourne, Australia. 


We have had a great deal 


We don’t wonder that you got into difficulties; your formula 
and procedure are all wrong. To the amount of talc you use, you 
should add zinc oxide or else your rouge, if you do succeed in 
making it, will be transparent. Also, add purified kaolin. Gum 
arabic is likely to produce a cement-like rouge, so in its place, we 
suggest powdered tragacanth or pulverized paraffin. The proper 
procedure is to mix the ingredients and the color. Then wet the 
gum with sufficient water to convert the whole batch into a semi- 
fluid paste. Spread this thinly on drying trays and put into a 
controlled temperature oven and dry at about 130° F. When the 
mass is thoroughly dry—after a period of approximately twenty 
hours, depending upon the construction of the oven—remove the 
dry mass and pulverize it in a ball mill or pulverizer. Then 
granulate the powder with the perfume solution (alcohol and per- 
fume) and press into cakes. You'll have to do quite a bit of ex- 
perimenting to get the rouge just right. Few cosmetic manufac- 
turers make their own rouge, generally preferring to buy it and 
save themselves endless troubles. 


SYNTHETIC GUMS: Do you know of any synthetics which 
may be used successfully to replace tragacanth gum in hand lotions, 
giving a similar appearance and feel and having about the same body 
in the liquid product? Chicago. 

Gum karaya and quince are often used in hand lotions in place 
of the more expensive tragacanth gum and are quite satisfactory 
substitutes. Sodium alginate is also being extensively used in 
hand lotions. 
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HAIR LACQUER: Please advise me as to 
how I can manufacture a transparent lacquer to 
be used in beauty shops as a hair spray. This is 
applied with an atomizer to the hair after it has 
been waved, combed and dressed and should 
wash oul readily during the neri shampoo. 
Chicago. 

The most satisfactory hair lacquer of the type you have in mind 
that we have investigated consist of about 20 per cent. of gum 
arabic dissolved in water. The product is transparent and color- 
less and very little thicker than water so that it can easily be 
sprayed and is also easily washed out of the hair. 


CLOUDY MOUTH WASH: Enclosed please find batch formula 


for antiseptic solution. We have in the past had difficulty with this 


preparation becoming cloudy at low temperatures and have overcome 
most of the trouble by chilling. We still seem to have trouble with the 
solution coating the bottle with a film and sometimes a flocculent pre- 
cipitate is formed, not in the tank but after solution is bottled. Would 
appreciate any suggestions you can offer. Los Angeles. 

It seems apparent that the bottle itself causes a reaction in the 
solution which leads to film formation and precipitation. If the 
bottles are not now being thoroughly washed before use this had 
better be done. Also, it seems possible that the amount of boric 
acid you are using is close to the saturation point, in spite of the 
presence of alcohol to increase solubility. Possibly the reduction 
of boric acid by about five pounds and the addition of the same 
quantity of borax would give a buffering action to protect the 
solution from the action of the bottles. 


CREAM NAIL POLISH RE- 
MOVER: We would appreciate your co- 
operalion in sending us any available in- 
formation you may have on the preparation 
of cream nail polish removers. Chicago. 
Cream nail polish removers generally 
consist of a high boiling lacquer solvent 
solidified by means of a wax. Since we 
have not had actual experience in the formulation of this product 
we suggest that you experiment with various mixtures of lacquer 
solvents and waxes until you get a suitable product. 
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BATH SALT COLORS: We have 
had continuous trouble trying to find a 
lightfast color for use with bath salts and 
sodium sesquicarbonate water softener. 
We have tried a great many colors from 
several suppliers and still have greens 
and lavenders that fade after only half 
a day of exposure to the sun. We will 
appreciate any help you can give us in 
solving this problem. Los Angeles. 

Apparently your difficulty is due to 





the use of soluble colors. Best results are obtainable only with 
insoluble lakes. Mix the required amount of color for each batch 
with a little water and twice as much glycerin, adding the perfume 
to the mixture. Spray this color mixture into the batch and mix 
thoroughly until all the crystals are colored. The glycerin assists 
adhesion of the color and also helps prevent efflorescence of the 
crystals. Some insoluble lakes tend to increase the bathtub ring, 


so that the correct ones must be chosen by experiment. 


FACE POWDER FORMULA: I am at- 
taching a copy of formulas for face powder— 
light, medium and heavy, recently given me by 
a friend, who claims it to be “‘as good as any 
face powder made, regardless of manufacturer.” 
He claims the texture, coverage, adhesiveness and 
tinting qualities could not be improved upon, as 

well as slip. Will you please spend a couple of moments looking it 
over and advising me just what you think of it and if you can offer 
any changes that might improve it? Memphis. 

The only way that individual variations in face powder form- 
ulas can be tested properly is by making up the formulas and 
examining them. There seems to be nothing either wrong or 
specially distinctive about your formulas with one exception: the 
use of bismuth subcarbonate is unnecessary and may lead to 
slight darkening of the powder if it is exposed to light. We suggest 
that you omit this compound and increase the magnesium car- 


bonate accordingly. 
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LIQUID DENTIFRICE: Have you 
available a formula for the new liquid 
dentifrices which are apparently so 
popular? South Bend. 


A satisfactory formula of this type 
consists of from one to five per cent. of 
one of the synthetic non-toxic deter- 


gents, with the exception of sodium 
lauryl sulfate whose use is patented in 
this connection; about one per cent. of 
a gum; five to ten per cent. of glycerin, 











and alcohol to act as a solvent for the flavoring oils. 


SURGICAL JELLY: We desire to manufacture a surgical 
lubricating jelly of the tragacanth type. Can you supply us with 


formulas? Are there any new gums that may be used? Are there any 


“‘mineral’’ jellies that may be used for this type product? New York 
City. 

Lubricating jellies consist of one to three per cent. of tragacanth 
in water with a preservative. Tragacanth jellies are usually made 
by mixing the required amount of pure white powder with a small 
amount of alcohol and pouring the suspension into water while 
stirring. Alternatively, tragacanth flakes may be swelled over- 
night with cold water and then heated until the solution is clear. 


‘The major problem in the preparation of surgical jellies however, 


is absolute sterility and it is quite possible that the presence of 
alcohol will not be acceptable because of the possibility of irrita- 
tion. 

Karaya is occasionally used in place of tragacanth because of 
its lower cost. Newer gums require physiological testing before 
they can be accepted for this use. Mineral jelly similar to 
liquefying cleansing cream consists of paraffin 20, petrolatum 20, 
and mineral oil 60, but it seems unlikely that this would be ac- 
ceptable because it would not mix with water or aqueous secre- 


tions. 
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ESTABLISHED 1845 


BATZGUROFF & Cag 


SOFIA, BULGARIA 


PURE OTTO OF ROSE 


MODERN DISTILLERIES AT: 


KARNARE KALOFER 
KARLOVO RAHMANLI 


SOLE DISTILLERS BY 
VACUUM PROCESS 


EXCLUSIVE AGENTS U.S. AND CANADA: 


GR@eGE LUEDERS & Co. 
427-429 WASHINGTON ST., NEW YORK 


BRANCHES 
CHICAGO - SAN FRAN 
MONTREAL 





155 VARICK ST., NEW YORK, N.Y. 


GELLOID 


(Pure Calcium Carragheen Sulfate) 


: 561 E. Hlinois St 


d , 
75 Pan uarenns.®® 


Emulsifier: 


Gelloid M.O. for mineral oil emulsions with 
or without Agar. Regular Gelloid for veg- 


etable oil emulsions. CAMPHOR DOMESTIC U.S. P., Dupont 
Binder: Powdered, 1% oz. and 1 oz. tablets 


In tablet making. 
MENTHOL CRYSTALS, U. S. P. 


Moisture Retention: 
Unexcelled for paste dentifrices. 


Alkaloids Santonine Naphthalene 
Quick Dry Preparations: 
Very compatible with alcohol. Camphor Japanese Cocoa Butter, U. S. P. 


Conti White Castile Soap 


JACQUES WOLF & CO. atk yee 


Manufacturing Chemists and Importers, PASSAIC, N. J. 

WAREHOUSES: Providence, R. I., Philadelphia, : 

Pa., Utica, N. Y., Chicago, Ill, Greenville, 8. C., IMPORTERS and EXPORTERS 

Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Milwaukee, Wisc. 
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PURCHASING DEPARTMENT 


JULY MOVEMENTS 





Up 





Almond oil, sweet 5c 

Bromoform 10c 

Castor oil, odorless 1c 

Celery oil 25c 

Chamomile flowers, Hungarian 5c 

Civet $3.25 oz. 

Cumin seed, Morocco 3c 

Gentian root 2c 

Geranium oil, African 50c 
Bourbon 75c 

Henbane leaves 22c 


Iodine, crude 14c 
Resublimed 15c 
Irish moss 2c 
Juniper berry oil $1.25 
Lime oil, dist. 75c 
Expressed 50c 
Lycopodium 25c 
Mace oil, dist. 5c 
Orris root, Flor. 20c 
Verona 12c 





Pennyroyal oil 15c 





Petit grain oil, SA 5c 

Potassium Iodide 10c 

Psyllium seed, black 5c 

Savin oil $1.50 

Senna, half leaf 6c 

Tinnevelly bold 2c 

Sodium Iodide 12c 

Valerian root 5c 

Vanilla beans. Bourbon 75c 
Mex. cuts 50c 
Mex. whole 25c 





Down 








Ammonium bromide 4c 
Balsam Copaiba USP 3c 
Peru 10c 
Benzoin gum, Sumatra 2c 
Camphor, Japanese 2c 
Camphor oil, Sassafrassy 8c 
White 18c 
Carnauba wax No. 1 15c 
Citronella oil, Ceylon 5c 
Java 3c 


Clove oil 10c 

Cubebs ojl 40c 

Damiana leaves 6c 

Ergot $1.35 

Ginger oil 65c 

Olibanum gum, siftings lc 

Peppermint oil, natural 5c 
Redist. 5c 

Potassium bromide 4c 





Saffron Valencia $1.00 





Sarsaparilla root, Mex. Ic 
Senega root 30c 
Soap bark, crushed 12c 
cut lle 
Sodium bromide 4c 
Stramonium leaves lc 
Strontium bromide 3c 
Turmeric root, Madras 2c 
Wormseed oil 25c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 = 100. 
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The cosmetic raw materials index de- 
clined from 89.8 to 89.4 . There were two 
changes in this group, balsam Copaiba de- 
clined 3 cents to 33 cents while balsam 
Peru was down 10 cents to 75 cents. There 
were no further price changes in the vari- 
ous natural gums although they continued 
strong after the price advances of the 
previous period. Tragacanth continued at 
high levels and remained hard to get. 
Arabic was in a similar position. 


The botanicals index also showed a de- 
cline during the period from 148.8 to 
146.8. Ergot was reduced $1.35 to $3.85; 
gentian was 2 cents higher at 20 cents; 
orris root advanced 12 cents to 34 cents 
and senna also advanced 2 cents to 12 
cents. The very sharp decline in ergot 
most directly affected the index figure. 
Supplies of ergot in Spain were said to have 
increased with much freer offerings for 
shipment at more favorable levels. 
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The price index of fifty commodities for August 1940 decreased frac- 
tionally to 95.2 compared with 95.4 in the preceding month. More and 
more the market for commodities are governed by the war situation. The 
capitulation of France resulted in the strengthening of essential oils and 
other cosmetic raw materials characteristic of that country. On the other 
hand the inclusion of France in the English blockade which now extends to 
many European countries softened other cosmetic raw materials by depriv- 
ing producers of this important market. Citronella oil and lemongrass oil 


were items in point. 


1940 


15 Essential Oils—Weighted Price Index. 1926100. 


The essential oil index rose slightly from 
74.3 to 74.4; citronella oil was 5 cents 
lower at 36 cents; clove oil was down 10 
cents to $1.25; peppermint oil declined 5 
cents to $2.65; geranium oil was up 50 
cents to $3.25 and lime oil advanced 50 
cents to $8. Europe has always been a 
very important market for American 
peppermint oil. Conditions abroad and 
the advent of a new crop of peppermint in 
the Midwest had a softening effect on this 
item. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 = 100. 


Medicinal chemicals index declined frac- 
tionally from 97.8 to 97.6; crude iodine 
was 12 cents a pound higher but mercury 
declined from $200 to $190.a flask; potas- 
sium bromide declined from 31 cents to 27 
cents. Mercury was the most interesting 
item in this group. Greatly increased 
domestic production, together with an ex- 
port embargo tended to soften the market 
to the extent of $10 a flask. 


1940 
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MYSORE GOVERNMENT 


Sandalwood 
~~ (a 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 
In Canada: Sole Agents 














W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils 
New York 


Chicago National City, Calif. Montreal 


CAMPHOR 
MENTHOL 
SPERMACETI WAX 
TALC 
Fine Chemicals 


Gums Oils 


REPRESENTATIVES OF 


A/S JOHAN C. MARTENS & CO. 


BERGEN, NORWAY 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 
Tel. AShland 4-7500 





PRIVATE 
FORMULA 
WORK 


We can 
release 
your 

capital for expansion 


Let us manufacture your product, supervise it, 
pack it, ship it. Save your time and capital for 
expansion. Our work is absolutely confidential. 
Our facilities are complete for any type of 
pharmaceutical product and our services are 
extremely personal. May we tell you about the 
considerable savings we feel confident we can 
make for you? An inquiry incurs no obligation. 


Also Headquarters for Drugs, Chemicals, 
Essential Oils and Allied Products 


R. GESELL, INCORPORATED 


formerly Ehrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 











TRAGACANTH 

LOCUST BEAN 

KARAYA ("33") 
ARABIC 


FRANK-VLIET CO.,Inc. 


IMPORTERS--- MILLERS 


160 WATER STREET NEW YORK, N. Y. 
Telephone BOwling Green 9-4363-4364 


BRANCH OFFICES 206 State St 
B $ 


389 St. Paul St., W 
Montieal. Canada 
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CHEMICAL EXPORTS 


Continued sharp increases in exports of 
chemicals to Latin-American nations were 
reported here and exporters asserted that 
the business represents a net gain for our 
foreign trade in chemicals, since only a 
minor volume has been lost by reason of 
the shutting off of shipments to European 
nations now involved in the war. 

Best gains have been shown in pharma- 
ceutical chemicals which were formerly 
supplied largely by Germany and Holland. 
Acetylsalicylic acid, salicylates and a wide 
range of minor pharmaceutical chemicals 
were mentioned as having shown increases 
amounting to double or even triple the 
trade of a year ago with the individual 
nations involved. 

While exporters have encountered some 
exchange difficulties, it was reported that 
these have varied sharply with the in- 
dividual countries. In many instances, 
where exchange permits are rigidly con- 
trolled by central banks or other govern- 
mental bodies, preferential treatment has 
been given to the importers of pharma- 
ceutical chemicals because of the national 
interest involved, it was said. On the other 
hand, some exporters said that despite the 
sales increase, the volume was being held 
down by the exchange difficulties. 

In some cases, credit as long as ninety 
days has been extended, but this has 
occurred only where the exporters have 
made careful investigation of the financial 
standing of the customers. 

Our exports of chemicals to other parts 
of the world, notably Africa, have also 
shown some improvement, stemming from 
the inability of customers to purchase sup- 
plies from their usual sources in Europe. 

Traders here said that appreciable quan- 
tities of chemicals originating from Ger- 
many which had slipped through the 
British blockade via Italy had hung over 
the world markets early in the war, but 
that these supplies have since been liqui- 
dated and no recent instances have been 
uncovered where German chemicals have 
found their way into world markets. 


BROMIDES 


Bromides, which have been one of the 
few weak spots in the fine chemical market 
since the outbreak of the war in Europe, 
broke 4c per pound during the trading 
period under review. Bromides are used 
in the manufacture of organic chemicals, 
photographic emulsions, soap, and in 
medicine. 

The reduction, the first change in several 
years, established the market as follows: 
Ammonium bromide U.S.P., 450 Ib. bar- 
rels, 31c per Ib., 100 Ib. drums, 32c per lb.; 
Ammonium bromide U.S.P. powd., 10c 
per pound higher than price quoted above; 
Potassium bromide U.S.P. cryst. or gran- 
ular, 400 lb. barrel, 27c per lb., 100 lb. keg, 
28¢ per lb.; Potassium bromide U.S.P. 
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powd. 10c per lb. higher than prices 
quoted above; Sodium bromide U.S.P. 
granular, 500 lb. barrel, 27c per lb., 100 
Ib. drum, 28c per lb.; Sodium bromide 
U.S.P. powd. 10c per pound higher than 
prices quoted above. Ammonium, potas- 
sium and sodium bromide may be assorted 
to obtain quantity prices. Prices as 
quoted are effective immediately on all 
orders for spot delivery, no contracts 
being written. 

This development has been more or less 
anticipated of late, however, as prices were 
being shaded in several directions over the 
past week or more. Entrance of a Mid- 
western producer, as well as an increase in 
output by other makers, are factors largely 
responsible for the break in the market. 
Prior to the war, substantial quantities 
were exported. Russia was a buyer, taking 
50 tons or more regularly. 


IODINE 


The higher price for Chilean crude iodine 
of $1.35 per pound in kegs, which was put 
into effect during the current trading 
period, was immediately reflected by the 
major salts in the fine chemical market. 
The following schedules now prevail for 
prompt shipment, no contracts: Iodine re- 
sublimed U.S.P., 25 lb. jar, $2.15 per lb., 
5 lb. bottle, $2.25 per lb.; Potassium 
iodide U.S.P., cryst., gran., and powd., 250 
Ib. bbl., $1.45 per lb., 100 Ib. drum, $1.45 
per lb.; Sodium iodide U.S.P., 25 Ib. jar, 
$2.42 per lb., 5 lb. bottle, $2.53 per lb. 

There are many industrial uses for crude 
iodine and large quantities also go into the 
manufacture of medicinal preparations 
and animal foods. 

New prices on the minor salts have not 
yet been announced, either for iodoform or 
for tincture of iodine, but it is believed 
they will be announced shortly. Present 
prices on iodine preparations and the crude 
material are still regarded as reasonable 
despite the late advance. 

A few years ago crude iodine was selling 
at around $3.75 per pound, whereas the 
current figure is $1.35. 


OLIVE OIL 


Denatured olive oil strengthened during 
the current trading period with the news 
that Britain was tightening her contra- 
band control of shipping to Spain and 
Portugal. It is felt this may spell the end 
of efforts to move Greek ships from the 
Mediterranean to this country. Some 
point out that Britain will be unwilling to 
make exceptions to Greek vessels because 
of the extra effort this would entail to 
ensure that no contraband is transported. 
Some think that some such arrangement 
is still feasible. It is still possible, it was 
pointed out, for oil to move out by the 
Red Sea. However, this route or trans- 
shipment from Lisbon would entail higher 
costs. 
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Anticipated difficulties in obtaining oil 
under changed conditions and expectations 
that costs will be advanced, led to 
strengthening of spot stocks here. It was 
stated that the recently arrived oil now 
had been pretty well transferred to strong 
hands so that higher prices were in order. 
The foots, however, were just about un- 
changed, probably reflecting competition 
of red oil, which is none too strongly priced 
on account of low tallow prices, 


MENTHOL 


The spot market for Japanese menthol 
was characterized as exceptionally dull 
during the trading period under review. 
The price here, however, remained un- 
changed from the levels prevailing during 
the previous period. From $3.50 in case 
lots to $3.60 in less than case lots is the 
prevailing schedule here. These prices 
continued to represent a figure $1.00 below 
the shipment market in Japan. While the 
Japanese attitudes toward natural men- 
thol has, on several occasions, been strong 
to the point of placing their asking price at 
a figure above world consuming market 
prices, this condition has now existed for 
some nine months. Traders in menthol 
here expressed the opinion that never have 
they known such a situation to prevail for 
such a long period of time. 

The Japanese undoubtedly have heavy 
carryover stocks caused primarily by the 
sharp increase in Chinese production last 
year and the extensive consumption of 
synthetic menthol, particularly in this 
market. New production of peppermint 
oil will come on the market in about two 
to three months time. At least at the 
present time there are absolutely no indi- 
cations that these conditions are causing 
the Japanese menthol producers even 
slight concern. 

One of the agricultural bills passed by 
the Seventy-Fifth Session of the Japanese 
Diet, which closed on March 27, 1940, 
provides for the establishment of a semi- 
official Farm Products Export Company. 
According to the Official Gazette, this con- 
cern will collect and distribute such types 
of farm produce as may be designated at a 
later date by Imperial Ordinance. Japan- 
ese press reports state that the authorities 
plan to include peppermint, and pyre- 
thrum among the articles to be designated. 

In spite of its name, the Farm Products 
Export Company will not actually engage 
in foreign trade. Apparently its main pur- 
pose will be to insure a smooth flow of 
specified agricultural produce to exporters. 
It seems probable that steps will be taken 
to make sure that these exporters do not 
send an abnormally large percentage of 
their shipments to the yen-bloc area. 

Chinese menthol was also firm in a very 
dull spot market. As heretofore, prices 
continued materially below the Japanese 
levels with the range at from $2.75 to 
$2.80 per pound as to quantity. 
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**Look for the Symbol of 
Standardization’”’ 


For over 75 years the recognized 
source of supply 


Arabic 


Tragacanth 


Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 





Sr TX 


sNcRALS CLAYS, ay 


IMPORTED---DOMESTIC 


AIR FLOATED —PROCESSED—MICRONIZED 





PRECIP. CHALK 
ZINC STEARATE 
COSMETIC COLORS 


KAOLIN 
ZINC OXIDE 
CHINA CLAY 





Write for samples and prices 


CHARLES B. CHRYSTAL CO., INC. 


15 PARK PLACE, NEW YORK — JERSEY CITY, N. J. 














HIGH POTENCY 


FISH 
LIVER 
OILS 


VITAMINS A & D 


CONSUMERS IMPORT CO., Inc. 


342 MADISON AVENUE NEW YORK 














1940 CROP 
RAW MATERIALS 


Our stocks of new crop cosmetic raw materials are 
complete — guaranteeing that you can obtain the 
exact grade and quality for your every need. 


Sunbleached and Yellow 
BEESWAX Refined, U.S.P. 
TRAGACANTH GUM.-AIl Grades 
KARAYA GUM.--All Grades — 


ALSO 
LANOLIN, Anhydrous U.S.P. and B.P. 


STEARIC ACID, Fancy Triple Pressed 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 


412 N. Western Avenue Chicago, Illinois 
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ERGOT 


The very sharp drop in the spot market 
for ergot was not a local development but 
actually reflected the position recently 
established in Spain. On the basis of re- 
placement costs it was possible for im- 
porters here to reduce quotations to a 
basis of from $2.50 to $2.65 per pound. 
This compared with the price range of 
from $3.85 to $4.00 prevailing in the pre- 
vious period. It was also stated here that 
Spanish goods were offered for future 
shipment at prices still lower than the 
current shipment market. 

One explanation of the ergot trend in 
Spain was that with reconstruction work 
there well advanced it was possible to de- 
vote more time and personnel to the col- 
lection of such crops as ergot and that 
during the past twelve months sufficient 
stocks have accumulated to warrant an 
easier market. It was also pointed out 
that higher prices during that period of 
time also had stimulating influence on 
production. 

A development likely to have far reach- 
ing effect on all commodities from Spain 
and Portugal is the recently announced 
intention of Great Britain to extend the 
blockade to the Atlantic coastline of both 
those countries. The new ergot prices do 
not, of course, take into full consideration 
the effects of such a development. The 
future trend of ergot may depend, not on 
the supply position, but the ability to 
affect shipment. 

Imports of ergot into the United States 
during the past 214 years have been the 
lowest recorded in the past decade. In the 
first five months of the current year, im- 
ports of this product were recorded at 
35,043 pounds and originated as follows: 
Portugal, 6,434 pounds; United Kingdom, 
2,205; Belgium, 9,503; Hungary, 13,420, 
and Rumania, 4,481 pounds. 


Imports of Ergot Into United States 


Year Pounds Year Pounds 
1929 228,144 1935 252,400 
1930 233,810 1936 237,785 
1931 287,017 1937 241,443 
1932 197,980 1938 144,761 
1933 330,749 1939 97,770 
1934 208,776 


VANILLA BEANS 


Again it is necessary to report an ad- 
vance in all grades of vanilla beans. With 
Bourbon beans at from $7.50 to $8.00 per 
pound the situation from a consumer 
standpoint was anything but promising. 
It was stated that a Dutch ship is expected 
to arrive here in about two weeks but that 
most of the Bourbon beans aboard are 
already sold. After this shipment is re- 
ceived future arrivals are most uncertain. 

Mexican grades of vanilla also moved 
into higher ground. Cuts are quoted on 
spot at from $7.00 to $7.25 per pound. 
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Mexican whole beans are up to from $7.25 
to $7.75. 

A report received from the Department 
of Agriculture, Bureau of Consultations 
and Cultivations, Havana, may be of 
interest and is quoted herewith: 

“Vanilla. Pharmaceutical vanilla— va- 
nilla planifolia, Andr.—Ground plant of 
the orchid family, is cultivated in Cuba 
and grows well but produces only very 
little fruit unless it is pollinated by hand. 
The fruit of this plant, namely vanilla 
beans, produce the universally known 
vanilla essence used in medicine and for 
sweets. In Cuba there are several species 
of wild vanilla such as: Vanilla inodora, 
Schieds, Vanilla Eggersii, Rolfe, Vanilla 
micrantha, Gray, Vanilla clavivulata. Sw. 
and Vanilla Wrightil, Reichl. f., which 
grow abundantly in the forests and on the 
calcareous ranches, all being of the climb- 
ing type. The vanilla inodora, Schiede, 
grows nearly always on bald palm trees 
and is very abundant in Pinar del Rio. It 
flowers in March and the fruit ripens in 
December. The flowers are white and the 
fruit is nearly as large and aromatic as that 
of Mexico. Formerly it was used exten- 
sively to perfume tobacco. Some people 
also give the name of vanilla (according to 
Maza) to plants other than the genuine 
vanilla, the flowers of which have an odor 
similar to true vanilla, such as Eupatorium 
Dalea, Lin., of the Compuestas, and Helio- 
tropium curassavicum, Lin., of the Bor- 
raginaceae. 


PETIT GRAIN OIL 


A very firm market prevails for oil 
petit grain. During the current trading 
period prices were advanced 5c per pound 
to a range of from $1.50 to $1.55. 

For a number of years Paraguayan oil 
of petit grain has had a modest but steady 
demand, but following the outbreak of 
hostilities in Europe demand advanced 
sharply and resulted in the year’s export 
advancing around 50 per cent. over those 
of 1938. 

In the producing regions, stocks are 
said to be low, owing to the fact that ship- 
ments are cleared for the export point at 
Asuncion as quickly as they accumulate. 

A leading exporter expresses the opinion 
that the maximum productive capacity of 
the country has almost been reached and 
that the current season output will prob- 
ably run 10 per cent. ahead of the last. 
The only bitter orange groves not now 
being worked for petit grain are said to be 
isolated, and for that reason it is doubtful 
whether much additional volume can be 
expected from such plantings for some 
time to come. 

Most of the petit grain oil exported 
from Paraguay goes to the Argentine and 
the United States where it is utilized by 
manufacturers of toiletries. During 1939 
the United States imports of oil petit 
grain amounted to 44,775 kilograms com- 
pared to 24,538 kilograms in 1938. 
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CITRONELLA OIL 


Developments in the world situation 
move with such rapidity that practically 
every day something happens somewhere 
which has a direct bearing on the com- 
modity markets. France, one of the 
largest consumers of essential oils, is now 
unable to export any finished products 
since Britain was compelled to extend the 
blockade to the French coast which is now 
considered as enemy territory. The im- 
mediate result of this development will be 
a scarcity in many essential oils which 
were characteristic of France, and a sur- 
plus of other oils consumed in large quan- 
tities by France as raw materials. This 
situation is also true of Switzerland, Italy, 
Holland and other countries now under 
the domination of Germany. 


Under normal conditions the United 
States absorbs about one-third of the Java 
citronella oil production, two-thirds going 
to Europe. It is not surprising, therefore, 
that citronella oil Java should be currently 
selling here at prices lower than has pre- 
vailed in many years. Two-thirds of the 
Java citronella oil which ordinarily would 
go to Europe is now seeking a buyer and 
bargain prices are likely to prevail until 
European countries are again in the 
market. 

The spot price range of citronella Java 
is from 34c to 36c per pound. Ceylon oil 
also declined on spot with the range at 
from 36c to 39c per pound. 


QUININE 


Due to increase in transportation and 
war risk insurance because of the latest 
developments abroad it was necessary for 
factors here to revise the surcharge of 4c 
per ounce to the basis of 6c per ounce. 
This charge will be added as a separate 
item on all invoices as heretofore. Sales 
are still restricted to customers’ normal re- 
quirements and all orders are subject to 
approval. 

The President approved a proclamation 
on July 2nd having to do with licenses to 
export certain merchandise. Quinine is in- 
cluded among the numerous items on the 
list. 

Still higher freight rates are scheduled 
to go into effect on August Ist. It is 
generally anticipated that, because of the 
steady increase in freight and insurance 
rates, still another jump in the quinine 
surcharge will go into effect any day. 
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Cosmetics for you by us combine 
quality and uniformity with service, since we 


have unique laboratory and factory facilities. 


Evans Chemetics, Inc. 
33 West 46th Street, New York 
Telephone BRyant 9-6805 


Evans Chemicals Limited 
Boreham Wood 
Herts, England 








fatha 


Reg. U.S. and Foreign Countries 




















LET US SOLVE YOUR 


COLO F PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
Salts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (F D & C COLORS) 
LEEBEN CHEMICAL CoO., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


























The Heart of LANOLIN 


THE. ORIGINAL ABSORPTION BASE 
Write for booklet 


Praltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 

















SHEET METAL GOODS 
SPRINKLER TOPS 


CORK TOPS DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 








te YOU ELIMINATE ANY ELEMENT 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO., Inc. 


HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 
Over 85 years of continuous business In the United States. Established 1852. 


* Mid-Western Distributor: A.C. Drury & Co., ine., ra 
219 E. North Water St, Chicago, ttl, 











Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


& 





Your inquiries are invited 














CERTIFIED 
COSMETIC COLORS 


Establish d 1851 
First PRODUCERS of Certified COLORS 
H.KOHNSTAMM & CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 

ATLANTA e BALTIMORE e BOSTON e CINCINNATI e CLEVELAND 

DALLAS _e___ DETROIT e __LOS ANGELES e _ MINNEAPOLIS 
NEW ORLEANS e PHILADELPHIA e = ST. LOUIS 
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we can contribute years of 


successful experience to 
your cosmetic manufacturing 
problem. Inquiries invited. 


N 


dresden cosmetic co., inc. 
122 WEST 26 ST. e NEW YORK 
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A Sure Way To Steady Profits! 
Your Own Brand Name on 
Tested QUALITY Cosmetics! 


. Feature your own formulas — for face creams, 
hand creams, cologne, perfume, hair oils, shaving 
lotions, shampoos and face powders—compounded by 
our experienced cosmetic chemists—and put up under 
your own brand name. 


Write for information 


ILLINOIS COSMETICS COMPANY 





2108 West Lake Street Chicago, Illinois 


REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 
Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY,N. J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 

































CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 














ASEPTOFORMS 
A series of odorless and non-toxic mold 
preventives. Recommended as inhibitors of 
mold growth and fermentation in industrial, 
pharmaceutical and cosmetic preparations. 
ANTI-OXIDANTS 
Special grades of several reliable anti-ox- 
idants available for pharmaceuticals and 
cosmetics. 


RaW @RIBGE & CO. 


10 ROCKEFELLER PLAZA, NEW YORK CITY 








Dependable 
MM&R 


ESSENTIAL OILS 
BALSAMS 
PERFUME OILS 


NEVER VARY FROM THEIR 
UNIFORMLY HIGH STANDARD 
OF QUALITY 


MAGNUS, MABEE & REYNARD, Inc. 


16 Desbrosses St., New York, N. Y- 
Chicago: 180 N. Wacker Dr, 




















M. E. PROFFITT 


Distiller of 
ESSENTIAL OILS 


e 
Source of Supply for 
BIRCH, WINTERGREEN and 


SASSAFRAS NATURAL 
Since 1912 

































126 Spring Street. . . Johnson City, Tenn. 

















CONSOLIDATED OFFERS: 


1—World Rotary Automatic Labeling Machine. 
2—PneumaticScale6-head Ca a eee ea 
2—Kar!] Kiefer Visco Filling Machines. 
1—World and 1—Ermold semi-automatic Labeling Machines. 
1—Pfaudler 500 gal. Glass Lined jack. Stainless steel agitated 

Kettle, motor driven. 
1—Cherry-Burrell No. 500 Viscolizer. 
1—75 gal. Glass Lined Mixer, stainless steel agitator, m.d. 
1—U.S. Bottlers Combination No.4 Filter Filler, Pump & Motor. 
7—Single Punch and Rotary Tablet Machines: 3—Stokes N, 
single punch aiF Colton Rotary No. 2, 5/8”; 1—Stokes 
Rotary RD No. 1, 

2—20 x 48"' Rotex ee 

1—Stokes No. 15 Powder Filler, auger type. 

5—Dry Powder Mixers from 50 to 2000 Ibs. 

1—Colton No. 4 Worm Tube Filling Machine. 

on Copper, Glass Lined, jacketed and agitated 

Kettles 
Low prices for quick sale. Act at once! 


CONSOLIDATED PRODUCTS COMPANY, Inc. 
20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave., Newark, N. J. 

























ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating Artistic and 
Distinctive Perfume Oils, Flavor Oils, 
and Essences for the Manufacturer 


“COMPAGNIE DUVAL~ 


th ot 
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Professional 


Service 








Philip B. Hawk, Ph.D Bernard L. Oser, Ph.D. 
President : 


rector 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE FoR “ScIENCE aT YouR SERVICE” 


Members Assn. 
Consulting Chem. 
and Chem. Eng. 


48-14 Thirty-Third St., 
Long Island City, 
New York 








THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 
We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 
33 N. STATE ST. CHICAGO, ILL. 











REPAIR AND 
MAINTENANCE 
of Labeling, Filling, Grinding, 
Mixing and all similar machinery 
SYDROY MACHINE Co. 


140 West 42nd St., New York, N. Y. 
Telephone WIsconsin 7-1220 











T.AWALL & HARRISSON 


Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 


Analytical and Consulting Chemists 
Pharmaceutical ‘and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 

al Testimony 
214 South 12th Street Philadelphia, Pa. 











H. A. Sen, Ph. D. E. B. Putt, Ph. C, B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 
Proprietary Medicines Special Formulas 

Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 




















PATENT YOUR IDEA 
send 1 Sketch or Model 
of your invention for 
(ess 
FREE frrenntort NT ArTaRe! 
. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 











WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 


Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue Federal Trade Commission 
Correspondence Invited 
Second Natlonal Bank Bldg. Washington, D.C. 
Metropolitan 2253 








Classified 





Machinery for Sale 


Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 

Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 


and be forwarded. 














Classified 





Business Opportunities 





BEAUTY SUPPLY MANUFACTURERS Sales 
Agents. Something new for the manufacturers of 
Beauty Supply Products. The same service that 
has proven success in the drug and cosmetic indus- 
try. Our salesmen contact jobbers, detail the 
beauty shops in each city or town covering Mis- 
souri, Illinois, Indiana, Kentucky, Tennessee, Ala- 
bama, Louisiana, Texas, Oklahoma. Take orders 
from the beauty shops, turns orders over to beauty 
jobber, takes jobbers orders, turns them over to 
you. This moves merchandise for both you and the 
jobber. $25 a week expense for salesman in the ter- 
ritory and commission on sales is all you pay to 
cover all the above territory. Write for details, 
—- Service, Suite 611, 705 Olive St., St. Louis, 
av1L0. 


HEAVY PERMANENT WAVING OIL in con- 
trast to the so-called oil solutions. Penetrates the 
hair, produces snappy curls, high luster. May also 
be had in heavy cream form for packing in tubes, 





Formula available, write for details. Sample 25c, 


Box 241, PAINESVILLE, OHIO. 





Coie line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 221 of Consolidated 
Products Co., 20-21 Park Row, New York City. 


FROM SEVERAL PLANT LIQUIDATIONS: 
4-900 gal. Closed Agit. Jack. Kettles; Jack. Agit. 
Vac. Stills from 25 to 2000 gals., Glass Lined & 
Steel; Storage Tanks from 25 to 2000 gals., Glass 
Lined & Steel; Single Punch & Rotary Tablet 
Machines; Copper Coating Pans; Bottle Fillers; 
Portable Agitators; Disc Filters & Filter Presses, 
Pebble & Jar Mills; Pony & Change Can Mixers; 
Ointment Mills; Powder & Paste Fillers; Powder 
Sifters & Mixers; Crushers, Pulverizers, Rotary 
Cutters, Laboratory Equipment, etc. Send for com- 
plete listing. _ We buy your surplus equipment for 
cash. STEIN EQUIPMENT CORP., 426 Broome 
St., New York City. 


CONVEYORS, DRYERS, FILLERS: Liquid, 
powder, tube; Filters, Kettles, Labelers, Mills, Mix- 
ers, Coating Pans, Percolators, Sifters, Tablet 
Machines, Tanks, etc. Send us your inquiries and a 
list of your idle equipment. Loeb Equipment Sup- 
ply Co., 912 North Marshfield Ave., Chicago, Ill. 


FOR SALE: Glass Lined Tanks with Agitators 500 
gal. capacity; Karl Kiefer double cell Filters; U. S. 
Rotary Bottle Rinser; 2 Seitz Gravity Filters; 
World semi-automatic Labelers; Kiefer Rotary 
Syphon Filler. Your surplus equipment taken in 
trade. PERRY EQUIPMENT & SUPPLY CO., 
142 N. 10th St., Philadelphia, Pa. 


FOR SALE: 5 Day 1200]b. ‘‘E’’ Mixers and Sifters, 
motor driven, excellent condition, located in Middle 
West. BRILL EQUIPMENT CORP., 183 Varick 
St., New York, N. Y. 


FOR SALE: New, as well as used or rebuilt, boilers. 
Also new and used smoke stacks, breechings, boiler 
tubes, engines, pumps, motors, pipe, valves and 
fittings, pulleys, belting, ete. Our prices save you 
money. Otto Biefeld Co., Watertown, Wis. 




















Machinery Wanted 





WANTED IMMEDIATELY: Stokes and Smith 
Model G1 Universal Powder Fillers; Day or equal 
Powder Sifters and Mixers. Heavy Duty Preform- 
ers and Tablet Machines, Single Punch and Rotary. 
Dealers offerings invited. Phone Gramercy 3-6466 
MACHINERY AND EQUIPMENT CORP., 59 
East 4th St., New York, N. Y. 


WANTED AT ONCE: Pneumatic Scale Packag- 
ing Machine, Dry Powder Mixers, Tablet Machine, 
Pony Mixer and Filter, Pebble or Ball Mill, Screen, 
Kettle and Vacuum Pan. We want good equip- 
ment. No dealers need answer. Box 214, DRUG 
AND COSMETIC INDUSTRY. 








Business Opportunities 
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A NEW PRODUCT in the toilet goods field needs 
the right type of editorial publicity. Write me the 
details of my low-cost service. Ann Tobias, 18 East 
48th St., New York, N. Y. Serving the toilet goods 
industry since 1926. 


The Drug and Cosmetic Industry 





WANTED: Products for Latin America. We de- 
velop your business by sending an experienced ex- 
port business builder through Latin America. He 
returns soon. Has personal friendship with dis- 
tributors, importers and leading business men. You 
may use this entre and experience through a flexible, 
low-cost plan. Just write, Box 215, DRUG AND 
COSMETIC INDUSTRY. 





Situations Wanted 


COSMETIC CHEMIST; University graduate, 8 
years in charge of private brand laboratory in New 
York—Research, Formulation, Production, of 
Creams, Lotions, Lipsticks, Rouges, Mascara, 
Specialties, seeks permanent connection. Box 204, 
DRUG AND COSMETIC INDUSTRY. 


MEDICAL, PHARMACEUTIC, COSMETIC 
EXECUTIVE, CHRISTIAN, with unusual talent, 
experience and outstanding record of achievement 
in organizing and controlling production, demand 
creation and marketing operations. Address 
GRANDE, 445 Rogers Ave., Brooklyn, N. Y. 











CHEMIST, 20 years experience in cosmetic chemis- 
try analytical, research, development and produc- 
tion, desires position. Box 211, DRUG AND 
COSMETIC INDUSTRY. 


CHEMIST, thirty years experience, drugs, tablets, 
pills, effervescent salts, perfumery and cosmetics, 
desires position. Box 212, DRUG AND COS- 
METIC INDUSTRY. 


PHARMACEUTICAL CHEMIST: Young, Chris- 
tian, registered pharmacist. Several years varied 
experience in supervising production; analytical 
control; new product research and development; 
products improvement. Capable, versatile. Box 
216, DRUG AND COSMETIC INDUSTRY. 


PHYSICIAN AVAILABLE immediately. Age 31, 
Harvard, Michigan and New York University 
graduate; Bellevue Hospital, Diplomate National 
Board Medical Examiners; member American 
Medical Associates; Capable writer. Will serve re- 
putable concern as executive, and as technical and 
advertising advisor; will travel. Box 217, DRUG 
AND COSMETIC INDUSTRY. 


SALES MANAGER, Age 34, 14 years sales ex- 
nt Past three years Vice-president and Sales 
Manager of cosmetic concern. Experienced in sales 
organization, promotion and distribution in drug 
and department 5 & 10 syndicate stores, also na- 
tional advertising, magazine and radio, contest and 
movie star endorsements. WRITE Box 218, 
DRUG AND COSMETIC INDUSTRY. 


Help Wanted 


PHARMACEUTICAL CHEMIST, for developini 
new pharmaceutical products, assay methods, an 
sales promotion material. Give personal data, in- 
cluding experience, training, salary expected, an 
photograph. Must have experience in pharmaceu- 
tical research. Our employees know this. North 
Central States. Box 219, DRUG AND COS- 
METIC INDUSTRY. 
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CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF 
MAGNESIUM 


“ ht, Gaon Adhesiveness. Pure 
ite, F; 

— i desired. Dusts out 

under the puff like the finest 

pollen. Made to satisfy most 

exacting requirements. 





@ 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., 


Des Moines, New Orleans 


STEARATE OF 
ZINC 


Odorless, Im vi long Pure 

White. Water Goat 
Adhesiveness. Light ~ esgey hh 
desired. Highest standard of as 
ity and Uniformity. 


FRANKS CHEMICAL PRODUCTS C0. inc 


55 ~3a"" STREET 


BUSH TERMINAL BLDG. NO.9Y, 


BROOKLYN,N,Y. 





——- to Advertisers} 


Glass Products Co....... 
Goldschmidt hs 4 j 
Greeff Co., my 


MRNOLE LQDOTGUONIOB Soo -6:0c6c¥e ss 0 «poke oo ca pane 209 
Allied Products, Inc 
Aluminum Cooking Utensil Co 
Aluminum Seal Co............ 
American Aluminum Ware Co.. 
American Can Co 
American Cyanamid & Chem. Corp.. 
Anchor Hocking Glass Corp 
Insert between 156, 157 
Ansbacher-Siegle Corp 212 


Baker Chemical Co., J.” 

Bennett & Co., Arthur BE. 
Brideeport ioe Goods Mfg Co 
Bush & Co., W. J 


MM CRIOMUCAD Caso. oe pices x os vars oesiees 196 
California Fruit Growers Exchange. . 

-avalla, Inc., 

Carr-Lowrey Glass Co.........0..scccsseeeee 130 
Celluplastic Corp 

Chrystal & Co., Chas. B 

Colgate-Palmolive-Peet Co..............0.005 221 
Colton Co 194 
Consolidated Fruit Jar Co.............c0e005 220 
Consolidated Products Co., Inc 

Consumers’ Import Co., Inc 


Dodge & Olcott Company. Insert between 128, 4 

Dow Chemical Co 80 

Dresden Commetic Co 

Dreyer, Inc., P.R 

Drury & Co., Inc., A.C........- Insert facing oe 

Durlin Corp., The. 13 
val Compagnie 


Ertel Engineering Corp 
Evans Chemicals Limited 


Felton Chemical Co., 
Fezandie & Sperrle, inc 
Firmenich & Co., Inc 

ood Machinery Corp 
Frank-Vliet Co., Inc 
Franks Chemical F Maia Co., 223 
Fritzsche Bros.. .Insert between 200, 201 
General Drug Co 
Gesell, Inc. 
Givaudan- Delawanna, Inc..Insert between 124, 125 


Insert facing 177 
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Hagerty Bros. & Co 
Helfrich Labs., 

Heyden Chemical ae: 
Hopkins & Co. 
Hormann & Co., 

Horn, John 

Huisking & Co., 


Illinois Cosmetic Co 

Indelible Blush Prod. Co 

Industrial Chemical Sales............... Cover 2 
Innis, Speiden & Co., 

Interstate Color Co., Inc 


Jelly & Co., Inc., Walter H 


Westbi © camatttie Casi isioi5 cine baewna nese 166 
PT ESS OSs OS ee ee Insert facing 132 
Kohnstamm & Co., 20 
Kolmar Laboratories...............00s0e000- 178 


Leeben Chemical Co., Inc 
Leonhard Wax Co., Inc., 
Lueders & Co, George 
Lusteroid Container Co 


Magnus, Mabee & Reynard, Inc 
Mallinckrodt Chemical Works 

Insert between 132, 133 
Whstigets: Tie. Chet 2. a ae sh snc ewe 198 
McKesson & Robbins, Inc 
Merck & Co 
Monsanto Chemical Co 


National Aniline & Chem. Co................ 184 
National Can Co 
Naugatuck Aromatics 
New England Collapsible Tube Co.. 
New Jersey aaa Corp 
New Jersey Zinc C 
N. Y. Quinine & Cheniicai eae 128 
Norda ssential Oil & Chemical Co 
Northwestern Chemical Co 
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Orbis Products Corp 
Owens-Illinois Glass Co... ... 
Oxzyn Sales 


Package Machinery Co.......... 

Parento Inc., Compagnie 

Parsons Ter, M. W 

Penick & Co., S. . Insert facing 128 
Pennsylvania Cioss Products Co......... 20+: 


Insert between 176, 177 
Pfaltz & Bauer Co., 220 


Pfizer & Co., Inc., C 
Pittsburgh Lectrodryer Corp 
Powell & Co., Inc., 

Proffitt, M. E 


Ritchie & Co., W.C... 
Rosenthal Co., Inc., 


Scovill Manufacturing Co 
Segdel: Chatonl €23.. 55ers enue ss 212 
Sherwood Petroleum Co 212 


Sonneborn Sons, Inc., L 
Standard Alcohol Co 
Standard Oil Co., 
Stokes Machine Co., F. 
Sturge Ltd., John & E 
Swindell Bros., Inc 


Ungerer & Co. 
U. S. Industrial RES Inc 
Insert between 168, 169 


van Ameringen-Haebler, ins 
nsert between 116, 117 
Van Dy’ 212 


Co 
Verley Inc., Albert Insert between 160, 161 
Victor Metal Products Corp 
Insert between 120, 121 
Vorac Co., The 208 


Whittaker, Clark & Daniels, Inc 
ill & Baumer Candle Co 

Wilson Laboratories, Inc 

Wolf & Co., Jacques 





In millions of American homes, White Mineral Oil is taken at least once daily. 


Is it your White Mineral Oil they're taking? An unpalatable oil is quickly detected and 
as quickly rejected. 


Let’s “Take your oil.” Is it free from odor, taste or after-taste? How’s its shelf-life? 


KAYDOL, Extra Heavy White Mineral Oil, U.S.P. Heavy, represents the ultimate 
achievement in the science and art of petroleum refining. KAYDOL meets every 
requirement of consumer, retailer and manufacturer. It is unexcelled in quality and 
uniformity. % You ought to investigate the profit-possibilities in KAYDOL. 


% Users of White Mineral Oils (U.S.P. and ‘lechnical) 
and Petrolatums U.S.P will find interesting and help- 
ful information in our brochure ‘‘Petroleum Products 
in Pharmaceuticals.’’ Send for your copy. 


L. SONNEBORN SONS, INC., NEW YORK 


CHICAGO Refiners of White Mineral Oil & Petrolatum 


LOS ANGELES 


€ & 
Southwestern Distributors: Sonneborn Bros., Dallas, Texas 


BALTIMORE PHILADELPHIA 


Refineries: Petrolia & Franklin, Pa. 


STOCKS CARRIED IN PRINCIPAL CITIES 
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